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ABSTRAK 

Di era milenial ini, terkadang remaja mudah bosan terhadap sesuatu yang 
dianggap kurang menarik, seperti pertandingan basket antar pelajar. Sulitnya 
menarik awareness penonton menjadi tantangan tersendiri bagi public relations PT. 
DBL Indonesia. PT. DBL Indonesia sebagai sport management pertama di Surabaya 
yang konsisten mengadakan liga basket antar pelajar, PT. DBL Indonesia sukses 
meningkatkan minat penonton pada event DBL Competition di Surabaya. Hal ini 
terbukti dengan semakin bertambahnya jumlah penonton DBL Competition dalam 
beberapa tahun terakhir ini. Tujuan dari penelitian ini adalah untuk mengetahui lebih 
detail strategi public relation PT. DBL Indonesia dalam meningkatkan minat 
penonton pada event DBL Competition di Surabaya. Penelitian ini merupakan 
penelitian deskriptif dengan pendekatan kualitatif yang mengorganisir sesuai data 
wawancara dan hasil observasi dengan memilahnya menjadi satu kesatuan hingga 
dapat dilakukan penarikan kesimpulan. Hasil dari penelitian ini adalah dalam 
meningkatkan minat penonton, PT. DBL Indonesia menggunakan bauran public 
relations. Strategi yang dilakukan membuat DBL Competition berbeda dengan liga 
basket pada umumnya. Pertandingan basket dibuat menarik dan kompetitif. 
Informasi yang diciptakan melalui media sosial, event, berita maupun strategi yang 
terdapat dalam bauran Public Relations menjadikan DBL Competition diminati 
penonton.  

 

Kata kunci: Strategi Komunikasi, Bauran Public Relations, Brand Awareness 
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ABSTRACT 

In this millennial era, sometimes teenagers are easily bored of something 
that is considered less attractive, such as basketball competition between students. 
The difficulty of attracting audience awareness is a challenge for public relation of 
PT. DBL Indonesia. PT. DBL Indonesia as the first sport management in Surabaya 
that consistently holds basketball leagues between students. PT. DBL Indonesia 
successfully increased audience interest at the DBL Competition event in Surabaya. 
This is evidenced by the increasing number of DBL Competition viewers in recent 
years. The purpose of this study is to find out more in detail the public relations 
strategy of PT. DBL Indonesia in increasing audience interest at the DBL 
Competition event in Surabaya. This research uses a descriptive study with a 
qualitative approach that organizes according to interview data and observation 
results by sorting it into one unit, so the conclusions can be made. The result of this 
study is PT. DBL Indonesia uses the public relations mix in increasing the audience 
interest of the event. The strategy that carried out by PT. DBL, making the DBL 
Competition is different from basketball leagues in general. The basketball 
competition is made attractive and competitive. The information that created through 
social media, events, news and the strategies that contained in the Public Relations 
mix, making the DBL Competition attractive to the audience. 

 
Keywords: Communication Strategy, Public Relations Mix, Brand Awareness 
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