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ABSTRAK 

 

Di balik segi positif pemanfaatan media baru khususnya Instagram, dari segi 
negative diduga banyak terdapat dampak buruk berupa pengabaian etika dalam 
penggunaan Instagram, misalnya memalsukan identitas seseorang, menyebarkan 
hoax, berkata tidak sopan, memaki, menghujat, memfitnah dan lain sebagainya. 
Berdasarkan permasalahan itu maka dilakukan telaah isi pelanggaran etika media 
sosial dalam penggunaan Instagram di kalangan mahasiswa Ilmu Komunikasi Untag 
Surabaya dengan menggunakan teori dari Thurlow: pelanggaran etika media sosial 
terjadi jika terdapat Copy–Paste (Hak Cipta), Cyber Bullying (perundungan), Hoax 
(kebohongan), illegal content (isi melawan peraturan), Kejahatan Pornografi, hate 
speech (ujaran kebencian), dan adegan kekerasan. Metode penelitian menggunakan 
kualitatif dengan teknik telaah isi (content analisys) dengan dibatasi pada 6 Account 
Instagram saja selaku subyek yang mengakses media sosial melalui Instagram dan 
dapat ditelaah isi postingnya. Dari hasil telaah isi terhadap 6 account tersebut 
diperoleh temuan bahwa terdapat pelanggaran etika media sosial dalam 
berkomunikasi meliputi, pelanggaran copy–paste atau Hak Cipta, pelanggaran cyber 
bullying, pelanggaran hoax, pelanggaran illegal content, pelanggaran pornografi, 
pelanggaran hate speech, dan pelanggaran adegan kekerasan. 
 

Kata kunci: Pelanggaran etika, Media sosial, Instagram, Pesan. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



v	  
	  	  

ABSTRACT 

 

Behind the positive side of using new media especially Instagram, in terms 
of negative allegedly there are many adverse effects of neglect of ethics in the use 
Instagram, for example falsify the identity of a person, spreading hoax, saying rude, 
cursing, blasphemy, slander and so forth. Based on the problem, it is done to study 
the contents of violation of social media ethics in the use of Instagram among 
students of Communication Science Untag Surabaya by using theory from Thurlow: 
violation of social media ethics happen if there is Copy-Paste (Copyrights), Cyber 
Bullying (Harrow) lies), illegal content, pornography, hate speech, and violent 
scenes. The research method using qualitative with content analysis techniques 
(content analisys) with limited to 6 Instagram Accounts only as subjects who access 
social media through Instagram and can be reviewed the contents of the post. From 
the results of the review of the contents of the 6 accounts, it was found that there 
were violations of social media ethics in communicating, copy-paste or copyright 
infringement, cyber bullying violation, hoax violation, illegal content violation, 
pornography violation, hate speech violation, and violation of violent scenes. 
 

Keywords: Violation of ethics, Social Media, Instagram, Messages. 
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