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ABSTRAK

Penclitian ini bertujuan untuk mengungkap bagaimana bentuk personal
branding Felix Arvid UIf Kjellberg pada akun youtube Pewdicpie. Teori
vang digunakan adalah online persomal branding Frischmann  yang
menckankan pada bentuk persomal branding yang disampaikan melalui video
berjudul bitch lasagna pada kanal youtube Pewdicpie. Video bitch lasagna
menyebabkan Pewdiepie dituntut oleh T-Series pada pengadilan tinggi di
India dan berdampak pada pemblokiran video bitch lasagna di India.
Penelitian kualitatif ini menggunakan metode unalisis visual olch Gillian
Rose, dari tiga arca penclitian visual yaitu, yite of self atau area pencliti, site
of production atau wilayah produksi, dan site of audience atau area khalayak.
Hasil penelitian menunjukkan bahwa dalam video berjudul bitch lasagna
oleh Pewdiepie terkandung makna dalam penggunaan busana, kalimar
sarkasme dan satire. serta teknik, angle dan penggunaan warna dalam video
bitch lasagna yang berkaitan dengan personal branding Pewdiepie.
Ditemukan bahwa dalam video bitch lasagna, personal branding Pewdicpie
digambarkan schagai sosok yang savages, angkuh, sombong, superioritas dan
penuh perlawanan schingga hal ini menjodi daya tarik tersendini bagi
khalayak Pewdicpic karena kanal youtubenya memiliki jumlah subscribers
terbanyak schagai youtuber independent.

Kata kunci: Pewdiepie, youtuber gaming, Felix Kjellberg, T-Series, personal
hranding



ABSTRACT

This study aimy to reveal how is the personal branding of Felix Arvid Uilf
Kiellberg on Pewdiepie voutube account. The theory used is online personal
branding by Frischmann that emphasize to the personal branding that
Pewdicpie trying to delivered through one video ritled bitch lasagma that
available on Pewdiepic voutube channel. Video titled bitch lasagna, made
Pewdiepie sued by big corporation company based on India called T-Series.
This qualitative study uses the visual methodology by Gillian Rose, from
three areas of visual research which is, site of self. site of production, and
site of audience. The rvesults showed that from the video titled bitch lasagna
by Pewdiepie contains meaning from the wse of clothing, sarcasm and satire
sentences, with the techniques, camera angles and the use of coloring inside
of video titled bitch laxagna related to Pewdiepie s personal hranding. It was
Jound that inside the bitch lasagna, porsonal branding of Pewdiepie that
described as a savages, haughty, arrogant, superiority and full of resistance
o this is the main attraction for the subscribers or fans of Pewdiepie because
his youtube channel became the most subscribers as a independent youtuber.

Keywords: Pewdiepie, youtuber gaming, Felix Kjellberg, T-Series, personal
branding
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