
Daftar Pustaka 

 

Affendy, A. H., Asmat Nizam., Abdul Talib., Farid M.S. 2015. Entrepreneurial 

Orientation Effects on Market Orientation and SMEs Business 

Performance A SEM Approach. Review of Integrative Business & 

Economics Research, 4(3):259-271 

Andriyani. 2005. Ananlisis Pengaruh Orientasi Kewirausahaan Terhadap 

Strategi Pemasaran Guna Meningkatkan Kinerja Perusahaan (Studi 

Kasus Pada UKM Mebel di Jawa Tengah). Tesis dipublikasikan.Magister 

Manajemen, Universitas Diponogoro. Semarang 

Arasy Alimudin, 2013. Pengaruh Orientasi Wirausaha terhadap Keunggulan 

Bersaing Berkelanjutan dan Kinerja Pemasaran Sektor Perdagangan, 

Jurnal Ekonomi dan Manajemen. 

Barney, Jay. 1991. Firm Resources and sustained Competitive Advantage, 

Journal of Manaement, Vol.17,No.1,P.99-120 

Bharadwaj, Sundar G, P.R.Varadarajan, & Fahly, Jihn. 1993. “Sustainable 

Competitive Advantage in Service Industries: A Conceptual Model 

and Research Propositions“. Journal of Marketing. Vol.57,Oktober, 

p.83-99. 

Braman Setyo. Dinkop., 2008. http : //www.diskopjatim.go.id 

Covin J.G. dan Slevin, D.P. 1989, A conceptual Model of Entreprenuership as 

firm behaviour: Theory and Practice, Fall, pp 7-25 

Craven, D.W. 1994. ”Pemasaran Strategis”. Jilid 1,Suatu Terjemahan, 

Erlangga,Jakarta. 

Denik Safitri, 2014. Pengaruh Orientasi Kewirausahaan, Ketrampilan teknis 

dan kemampuan manajemen terhadap kinerja, Jurnal Ekonomi dan 

Manajemen. 

Fajar Nugroho, R,D, Miyasto,Prof,Dr,SU, Sugiarto, Dr,J,PH,SU, 2014. Analisis 

pengaruh perpektif Orientasi Kewirausahaan, adaptabilitas 

lingkungan usaha dan Orientasi Strategi terhadap kinerja bisnis 

dengan mediasi Keunggulan Bersaing, Jurnal Ilmu Ekonomi. 

Gabel, Terrance G. 1995, Market Orientation:Theoretical and Methodoligical 

Concerns, American Marketing Association, Summer, p. 368-375 

Gita Sugiyarti, 2013. Membangun Keunggulan Bersaing produk melalui 

Orientasi Pembelajaran, Orientasi Pasar dan Inovasi Produk, Jurnal 

Ekonomi dan Manajemen. 



Gumirlang Wicaksono. 2012. Meningkatkan Kinerja UMKM industri kreatif 

melalui pengembangan Kewirausahaan dan Orientasi Pasar, Jurnal 

Ekonomi dan Manajemen. 

Grant, R.M., 1991, The resource-Based Theory of competitive Advantage: 

Implications for strategy Formulation, california Management Revie, 

Spring, pp114-135 

Gray, B.J., Matear S., Matheson P.K. 2002. Improving Firm Performance. 

Journal of Service Marketing, 16(3): 186-200 

Hamel, G., Doz, Y., & Prahalad, C.K, 1990. “Collaborate with Your 

Competitor and Win” Harvard Business Review. Vol.67.No.1 pp. 133-

9 

Hisrich. R.D, Peters, MP. 1995, ”Entrepenue- rship” Chicago, Irwin D. 

Publisher 

Hitt, Michael A.,R.Duane Irealand, Robert Ehoskisson, 1999. Manajemen 

Strategis, Jakarta: penerbit Erlangga 

Kotler, Philip dan Keller, 2007. Manajemen Pemasaran Edisi 12 Jilid 1. 

Jakarta. Indeks. 

Kohli, Ajay K., Bernard J. Jaworski. 1990. Market Orientation : The 

Construct, Research Proposition, and Managerial Implications. 

Journal of Marketing, 54(1):1-18. 

Kotler Philip, Swee Hoon Ang, Siew Meng Leong, and Chi tiong tan, 2004, 

Marketing management: An asian perspective. Third edition, Alih 

Bahasa Zein isa, New Jersey, Pearson Education. Inc. 

Kumalaningrum, Maria Pampa. 2011. Pengaruh Orientasi Kewirausahaan 

terhadap Profitabilitas UKM dengan Orientasi Pasar sebagai 

Variabel Pemediasi, Jurnal Ekonomi, 6(2):99-112. 

Lamb, Charles W, Joseph F. Hair, Carl McDanniel, 2001,”Pemasaran” Buku 

Satu (Alih Bahasa David Octarevia), Jakarta, Penerbit Salemba Empat. 

Li, S., Ragu-Nathan,B., Ragu-Nathan, T.S. & Subba Rao, S. 2006. “The Impact 

of Supply Chain Management Practise on Competitive Advantage and 

Organizational Performance,” Omega, 34(1). 107 – 124 

Lestari. 2010. Pengaruh Orientasi Wirausahaa Terhadap Kinerja UKM 

Eksportir Kerajinan Keramik di Plered, Kabupaten Purwakarta, Jawa 

Barat. Skripsi dipublikasikan. Fakultas Ekonomi, Universitas Gunadarma 



Lumpkin, G.T., G.G. Dess. 1996. Clarifying The Entrepreneurial Orientation 

Construct and Linking it to Performance. Academy of Management 

Review, 21(1):135 – 172 

Ma, Yoon Joo., Min Jae Kim., Jun Seok Heo., Lee Joo Jang. 2012. The Effect 

Entrepreneurship and Market Orientation on Social Performance of 

Social Enterprise. International Conference on Economic Marketing and 

Management, 28(1):60-65 

Matsuno, Ken; Mentzer, John T.; Ozmoser, Aysegul. 2002 “The Effect of 

Entrepreneurial Proclivity and Market Orientation on Business 

Performance”. Journal of Marketing, vol 66, isuue 3, p 18-32. 

Mega Usvita, 2014. Pengaruh Orientasi Kewirausahaan dan Orientasi Pasar 

terhadap kinerja perusahaan melalui keunggulan bersaing sebagai 

variabel interving, Jurnal Ilmu Ekonomi 

Miles, Morgan, Joe Giglierano, Rob Vitale, 2003 “Entreprenurial Orientation, 

Market Orientation, and Performance In Established And Startup 

Firm, www.cob.sjsu.edu/facstaff/giglie_i/Research/Sympap2003 

Miller, D. 1983. The Correlates of Entrepreneurship in Three Types of Firms. 

Managemen Science, 29(1):770-791 

Naman, J. L., & Slevin, D. P. 1993. Entrepreneurship and the concept of fit: A 

model and empirical tests. Strategic Management Journal, 14, 137-153. 

Narver, Jhon C., & Stanley F. Slatter.1990. The Effect of Market Orientation 

on Business Profitability. Journal of Marketing, 54(4):20 – 35 

Ni Made Vera Pramesti dan I Gusti Ayu Ketut Giantari, 2016.  Peran Orientasi 

Pasar memediasi pengaruh Orientasi Kewirausahaan terhadap 

kinerja UKM Industri kerajinan Endek, Jurnal Ilmu Ekonomi. 

Pelhan, Alfred M., & Wilson David T., 1996.”A. Longitudinal Study of the 

market structure, firm structure, strategy, and Market Orientation 

Culture on Dimension of small Firm Performance”. Jornal of the 

Academy of Marketing Scien. Vol 24 (1) 27-42 

Porter, Michael, E., 1990. “Comvetitif Strategy”. The Free Press, New York. 

p.20 

 

Porter, Mechael E. 1997, Keunggulan Bersaing, alih bahasa, Agus Maulana, 

Penerbit Erlangga, Jakarta 

Prakosa, Bagas. 2005. Pengaruh Orientasi Pasar, Inovasi dan Orientasi 

Pembelajaran Terhadap Kinerja Perusahaan untuk Mencapai 

Keunggulan Bersaing (Studi Empiris pada Industri Manufaktur di 

Semarang). Jurnal Studi Manajemen & Organisasi, 2(1):35 – 57. 



Renita Herlia, 2015. Pengaruh Orientasi Pasar dan Orientasi Kewirausahaan 

terhadap Keunggulan Bersaing melalui Inovasi Produk, Jurnal 

Ekonomi dan Manajemen. 

Rondeau, PJ, Vonderembse, M.A & Ragu - Nathan, TS 2000, „Exploring work 

system practices for time-based manufacturers: their impact on 

competitive advantage‟, Journal of Operations Management, Vol. 18, 

no.5, pp.509–529. 

Satyagraha, Hadi. 1994. “Keunggulan Bersaing dan Aliansi Strategis: 

Resefinisi SWOT”. Usahawan. No.4,Th.XXIII. 

Sexton, D.L. Upton, N.B., Wacholtz, L.E. & McDouglass, P.P. l997, Learning 

needs ofgrowth-orientated entrepreneurs, Journal of Business 

Venturing, 12, 1-8. 

Simamora, Henry. 2001. Manajemen Sumber Daya Manusia, Cetakan ke-3. 

STIE YKPN: Yogyakarta. 

Slater, F. Stanley dan John C. Narver, 1990, “Market Orientation and the 

Learning Organization”, Journal of Marketing, Vol.59 

 

Slater, S.F. and Narver, J.C. 1994, "Does competitive environment moderate 

the market orientation-performance relationship", Journal of 

Marketing, Vol. 8, January,pp. 46-55. 

Stanton, J William, 1984, Prinsip Pemasaran, Jakarta: Penerbit Erlangga 

Suci, Rahyuda Puji. 2009. Peningkatan Kinerja melalui Strategi 

Kewirausahaan, Kemampuan Manajemen, dan Strategi Bisnis (Studi 

pada Industri Kecil Menengah Bordir di Jawa Timur). Jurnal Manajemen 

Kewirausahaan, 11(1):1-13. 

Sumiati. 2015. Pengaruh Strategi Orientasi Wirausaha dan Orientasi Pasar 

Pengaruhnya Terhadap Kinerja Perusahaan UKM di Kota Surabaya. 

Jurnal Ilmu Ekonomi dan Manajemen, 1(1): 31 – 34. 

Susilo, Sri dan Krisnadewa, P Didit, 2007, Strategi Bertahan Industri Pasca 

Gempa Bumi di Yogjakarta, Jurnal Ekonomi dan Bisnis, Vol 9 (Juni). 

Tjiptono, Chandra, Diana, 2004, Marketing Scales, Yogyakarta: andi Offset 

Wahyu Purnomo Aji, 2014. Analisis Pengaruh Orientasi Pasar, Orientasi 

Kewirausahaan dan daya saing terhadap kinerja Pemasaran industri 

knalpot, Jurnal Ekonomi dan Manajemen. 

Wang, C. L., Chen K. Y., & Chen S. C. 2012. Total Quality Management, 

Market Orientation and Hotel Performance: The Moderating Effect 

of External Environmental Factors. International Journal of Hospitality 

Management. 3(13). 119-129. 



Zhang, David D.,Edward Bruning. 2011. Personal Characteristics and 

Strategic Orientation: Entrepreneurs in Canadia Manufacturing 

Companies.International. Journal of Entrepreneurial Behavior and 

Research, 17(1):82 – 103. 

Zhou, Kevin Zheng, Chi Kin Yim, and David K. Tse, 2005, The Effect of 

Strategic Orientations on Technologyand Ma rket Based 

Breakthrough Innovations, Journal of Marketing, Vol.69, April, pp.42-

60 

 


