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ABSTRAK 

Produk minuman Chatime adalah minuman berbahan dasar teh dengan 

menambahkan bahan khusus yaitu bubble. Brand Image yang sudah terkenal, 

Kualitas Produk yang bagus serta Hargayang bersaing menjadikan Produk minuman 

Chatime berada diperingkat pertama penjualan Bubble Drink.     

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh 

Brand Image, Kualitas Produk dan Harga  terhadap Keputusan Pembelian produk 

minuman Chatime di Transmart Rungkut Surabaya. Populasi penelitian ini adalah 

seluruh konsumen Chatime Kota Surabaya. Sampel diambil sebanyak 100 orang 

berdasarkan  metode purposive sampling. Hasil penelitian menunjukkan bahwa 

Brand Image dan Harga berpengaruh positif dan signifikan terhadap Keputusan 

Pembelian. Sedangkan  Kualitas Produk tidak berpengaruh signifikan terhadap 

Keputusan Pembelian. Hal ini dikarenakan  Kualitas Produk diakui sudah bagus 

sehingga tidak mempengaruhi Keputusan Pembelian. 

Penelitian ini juga menjelaskan bahwa Keputusan Pembelian di pengaruhi 

model sebesar 25,8% sedangkan sisanya sebesar 74,2% dipengaruhi oleh variabel 

atau faktor lain yang tidak diteliti dalam penelitian ini. Misalnya variabel Promosi, 

Kualitas Pelayanan, Lokasi, Atmosfer franschise, Mutu Barang, Variasi Produk dan 

variabel-variabel lainnya. 

 

Kata Kunci : Brand Image, Kualitas Produk, Harga, Keputusan Pembelian. 
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ABSTRACT 

Chatime is one of beverage products are drinks made from tea by adding a 

special ingredient, which is bubble.  The well-known brand image, good product 

quality and competitive prices make Chatime beverage products ranked first in 

Bubble Drink sales. 

 This study aims to determine and analyze the effect of Brand Image, Product 

Quality and Price on the Purchase Decision of Chatime beverage products in 

Transmart Rungkut Surabaya.  The population of this research is all consumers of 

Chatime from Surabaya.  Samples were taken as many as 100 people based on 

purposive sampling method.  The results showed that Brand Image and Price had a 

positive and significant effect on Purchasing Decisions.  While the Product Quality 

does not significantly influence Purchasing Decisions.  Because of the product 

quality is recognized as good so it does not affect the purchase decision. 

 This study also explained that the Purchasing Decision influenced the 

model by 25.8% while the remaining 74.2% was influenced by variables or other 

factors not examined in this study.  For example the promotion variable, service 

quality, location, franschise atmosphere, product quality, product variation and 

other variables. 

 

 Keywords: Brand Image, Product Quality, Price, Purchase Decision. 
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