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PENGARUH TERPAAN IKLAN SHAMPOO HEAD & SHOULDERS
“VERSI JOE TASLIM SLOGAN MOVE ON BRO” TERHADAP PERSEPSI
MAHASISWA ILMU KOMUNIKASI UNTAG SURABAYA

Yunita Rahmawati
(NBI : 1151600241)

ABSTRAK

Semakin tingginya persaingan penjualan membuat para pelaku penjualan
semakin gencar menggunakan iklan media massa guna menarik konsumen, salah
satunya membuat iklan yang kreatif dan mudah diingat, iklan shampoo Head &
Shoulders menginovasi tampilan iklan menjadi lebih unik dan kreatif tentunya
sangat berbeda dari iklan sebelumnya, iklan dengan versi Joe Taslim yang
menggunakan slogan move on bro dibuat seperti bloopers. Sejak perilisnya iklan ini
menjadi viral dan menimbulkan banyak reaksi dikalangan masyarakat. Penelitian ini
bertujuan untuk mengetahui ada tidaknya pengaruh signifikan atau parsial antara
terpaan iklan frekuensi, intensitas, durasi terhadap persepsi mahasiswa Iimu
Komunikasi Untag Surabaya. Metode yang digunakan penelitian kuantitatif dengan
jenis data deskriptif. Teknik pengambilan sampel menggunakan purposive sampling.
Pengumpulan data menggunakan kuesioner online untuk mahasiswa Ilmu
Komunikasi Untag Surabaya. Analisis data yang digunakan adalah analisis regresi
linear berganda secara komputerisasi dengan program SPSS 16.0. Berdasarkan hasil
uji t yang telah dilakukan, didapatkan variabel terpaan iklan frekuensi, intensitas
berpengaruh secara positif dan signifikan terhadap persepsi mahasiswa. Indikator
paling tinggi terhadap persepsi mahasiswa adalah frekuensi menonton iklan.

Kata Kunci : Iklan, Terpaan,Shampoo , Persepsi Mahasiswa



The Exposure Effect of Head Shoulders Shampoo “Ads Joe
Taslim Move On Bro Version Towards” The Perception of
Communication Student in Untag Surabaya

Yunita Rahmawati
(NBI : 1151600241)

ABSTRACT

Increasing competition in sales makes salespeople more aggressively use
mass media advertising to attract consumers, one of which makes advertising
creative and memorable, Head & Shoulders shampoo ads innovating the look of
advertising to be more unique and creative is certainly very different from previous
ads, advertisements with Joe Taslim's version which uses the slogan move on bro is
made like bloopers. Since its release, this ad has become viral and has caused a lot
of reaction among the people. This study aims to determine whether there is a
significant or partial influence between exposure to frequency, intensity, and
duration of advertising on the perception of Untag Surabaya Communication
Studies students. The method used is quantitative research with descriptive data
types. The sampling technique uses purposive sampling. Data collection uses an
online questionnaire for Untag Surabaya Communication Studies students. Data
analysis used was computerized multiple linear regression analysis with SPSS 16.0.
Based on the results of the t test that has been done, it is found that the frequency ad
exposure variable, intensity has a positive and significant effect on student
perceptions. The highest indicator of student perception is the frequency of watching
advertisements.

Keywords: Advertising, Exposure, Shampoo, Student Perception
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