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ABSTRAK
Masalah dalam peniltian ini adalah daya saing handphone terhadap keputusan pembelian konsumen,ada beberapa factor yang dapat mempengaruhi pembelian handphone yaitu kulitas produknya , harga dan iklan yang diberikan sendiri,di perdana group banyak produk lain yang diperjualkanDalam penjelasan diatas dilakukan penelitian untuk mengetahui bagaimana respon konsumen atau apakah kebutuhan konsumen yang diperlukan dari sebuah produk tersebut factor manakah yang paling dominan mempengaruhi dalam keputusan pembelian produk tersebut
Penelitian ini dilakukan di toko Perdana Group WTC Surabaya. Sampel yang digunkan dalam penelitian ini berjumlah 100 responden dan alat uji menggunakan spss 23, alat uji didalamnya atau alat pengujian data terdapat uji validitas, uji reabilitas, uji asumsi klasik ,uji analisi linier berganda, dan uji determinasi. Berdasarkan hasil analisis data,maka persamaan regresi linier berganda yang didapat adalah sebagai berikut:
Y = 1,045 + 0,234 X1 – 0,120 X2 + 0,443 X3
Dapat dijelaskan hasil uji linier berganda tersebut variabel kualitas produk, harga dan iklan bepengaruh dan signifikan terhadap keputusan pembelian handphone di Perdana Group WTC Surabaya. Hasil uji f hitung sebesar 20,991 lebih besar dari f-tabel pada tingkat signifikansi 0,000 artinya kualitas produk, harga dan iklan bersama – sama berpengaruh terhadap keputusan pembelian handphone, uji T kuliatas produk berpengaruh positif dan signifikan terhadap keputusan pembelian, harga berepengaruh negative dan tidak sighnifikan terhadap keputusan pembelian dan iklan berpengaruh positif dan signifikan terhadap keputusan pembelian.
Kata kunci : kualitas produk , harga dan iklan


THE EFFECT OF PRODUCT QUALITY, PRICE AND ADVERTISING ON PURCHASE DECISIONS OF HANDPHONE IN PERDANA GROUP WTC SURABAYA
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ABSTRACT
The problem in this research is the competitiveness of mobiles against consumer purchasing decisions, there are several factors that can influence the purchase of mobiles, namely the quality of the products, the prices and advertisements that are self-provided, in the prime group many other products are sold
	In the explanation above, a study was conducted to find out how the consumer's response was or whether the consumer's needs needed from a product were the most dominant factor influencing the product's purchasing decision.
This research was carried out at the Surabaya Prime Group WTC store. The sample used in this study amounted to 100 respondents and the test equipment using SPSS 23, the test equipment therein or the data testing tool contained validity test, reliability test, classic assumption test, multiple linear analysis test, and determination test. Based on the results of data analysis, the multiple linear regression equations obtained are as follows:
Y = 1.045 + 0.234 X1 - 0.120 X2 + 0.443 X3
	It can be explained that the results of the multiple linear tests of product quality, price and advertising variables have significant and significant influence on purchasing decisions of mobile phones at the Prime Group of WTC Surabaya. The f count test result of 20,991 is greater than the f-table at a significance level of 0,000 meaning that product quality, price and advertising together influence the purchasing decision of mobile phones, the T test of product quality has a positive and significant effect on purchasing decisions, the price has a negative effect and is not significant on purchasing decisions and advertising have a positive and significant effect on purchasing decisions

Keywords : Product quality, Price and Advertising
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