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LAMPIRAN 1 

 

KUESIONER 

Kuesioner ini digunakan sebagai bahan penyusun skripsi mengenai  

PENGARUH KUALITAS PRODUK, PERSEPSI HARGA  

TERHADAP KEPUTUSAN PEMBELIAN BATIK  

TANJUNGBUMI BANGKALAN 

 

Oleh: Ajib Abdul Aziz 

NBI: 1211600034 

 

MAHASISWA Jurusan Manajemen Fakultas Ekonomi dan Bisnis  

Universitas 17 Agustus 1945 Surabaya 

Jl. Semolowaru no.45 Surabaya, Telp. 031-5931800 

I. IDENTITASRESPONDEN 

1. Nama: 

2. Usia: 

3. JenisKelamin: 

4.  Pendidikan Terakhir:. 

5. Pekerjaan: 

II. PETUNJUKPENGISIAN 

Beritanda( )padakolomyangdisediakan sesuaidengankeadaan dan 

pendapat anda pada setiap pertanyaan yangtercantum. 
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III. KRITERIA BOBOT SKORPENILAIAN 

 

Sangat 

Setuju 

Setuju Kurang 

Setuju 

Tidak 

Setuju 

Sangat Tidak 

Setuju 

SS S KS TS STS 

5 4 3 2 1 

 

DAFTAR PERTANYAAN 

 

A. Variabel Kualitas Produk(KP) 
 

NO Peryataan SS 

 

S 

 

KS 

 

TS 

 

STS 

1 Menurut saya produk batik tanjung 

bumi memberikan motif yang menarik 

,disertai lukisan yang sangat 

bagus,berkesan lebih modis dan tidak 

ketinggalan jaman. 

     

2 Kualitas batik tanjungbumi sangat bagus 

dan memilik warna yang sangat cerah. 

     

3 Saya memilih batik tanjungbumi karena 

memilik kualitas kain yang halus dan 

tidak kasar. 
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B. Variabel PersepsiHarga. 

 

NO Pernyataan  

SS 

 

S 

 

KS 

 

TS 

 

STS 

1 Menurut saya harga yang di tawarkan batik 

tanjuungbumi cukup kompetetif di banding 

produk lainya. 

     

2 Menurut saya harga yang ditawarkan Batik 

tanjung bumi sesuai dengan kualitas 

produknya. 

     

3 Menurut saya harga produk yang 

ditawarkan Batik Tanjungbumi bisa 

dijangkausaya 

     

4 Batik tanjungbumi akan terlihat mewah 

jika di gunakan pada acara-

acarapenting. 

     

5 Menurut saya batik tanjungbumi 

sebagai sebuah produk batik yang 

memilik dua unsur yakni klasik dan 

modern. 

     

6 Produk Batik tanjungbumi memiliki ciri 

khas tersendiri dalam desainproduknya 

     

7 Kualitas Hasil produk Batik 

tanjungbumi cocok dengan saya. 
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4 Saya merasa harga produk batik 

tanjungbumi mampu bersaing dengan harga 

di pasaran. 

     

5 Harga yang ditawarkan di Lbatik 

tanjungbumi sesuai dengan produk yang 

ditawarka. 

     

6 Harga Batik Tanjungbumi memenuhi 

harapansaya 

     

7 Harga Batik Tanjungbumi sesuai dengan 

Kinerjanya 

     

 

C. Variabel KeputusanPembelian. 
 

NO Peryataan. SS S SKS TS STS 

1 Saya memutuskan untuk melakukan 

pembelian Batik Tanjungbumi karena 

terdapat berbagai macam pilihan motif Batik 

yang tersedia. 

     

2 Saya juga dapat di berikan pilihan untuk 

membayar secara tunai maupun non tunai. 

     

3 Saya memutuskan untuk melakukan 

pembelian Batik di Tanjungbumi karena 

produknya bagus. 

     

4 Saya merasa puas dengan pembelian Batik di 

Tanjungbumi. 

     

5 Saya membeli produk batik tanjungbumi bisa 

dengan motif yang sama. 
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6 Saya memutuskan melakukan pembelian 

Batik Batik tanjungbumi karena 

menyediakan berbagai macam metode 

pembayaran yang mudah. 

     

7 Saya memutuskan untuk melakukan 

pembelian pada T Tanjunngbumi karena 

produknya bagus 
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LAMPIRAN 2 
 

DATA VALIDITAS DAN RELIABILITAS 
 

 
NO 

X1 X2 Y 

1 2 3 4 5 6 7 1 2 3 4 5 6 7 1 2 3 4 5 6 7 

1 5 5 5 4 4 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

2 4 5 5 4 4 3 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

3 5 5 5 5 5 5 5 4 3 3 5 5 2 3 3 3 2 3 5 4 5 

4 4 3 4 4 2 3 3 4 4 4 5 5 5 5 5 4 5 4 5 4 5 

5 4 4 5 4 3 4 4 4 4 4 5 5 5 5 5 4 5 4 5 4 5 

6 4 4 4 4 3 3 4 5 4 5 5 5 5 5 5 5 5 4 5 5 5 

7 4 4 3 3 4 4 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

8 4 4 4 4 4 4 4 4 4 4 5 5 5 5 5 4 5 4 5 4 5 

9 4 4 5 4 3 4 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

10 4 4 3 3 5 4 4 4 4 4 4 4 5 5 5 4 5 4 4 4 4 

11 5 5 5 4 4 4 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

12 5 4 4 5 5 4 5 4 3 3 3 3 5 5 5 3 5 3 3 4 3 

13 5 5 5 2 2 2 2 3 5 5 5 5 5 5 5 5 5 5 5 3 5 

14 4 3 3 2 2 2 2 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

15 4 5 5 4 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

16 4 4 4 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

17 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

18 4 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

19 5 4 4 4 4 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

20 5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

21 5 3 4 4 5 4 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

22 5 5 5 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

23 4 4 4 5 4 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

24 5 4 4 5 3 4 5 5 3 3 5 5 5 5 5 3 5 3 5 5 5 

25 5 5 4 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

26 4 5 5 5 5 5 3 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

27 4 4 4 5 5 4 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

28 5 5 4 4 4 4 4 4 5 5 5 5 5 5 5 5 5 5 5 4 5 
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LAMPIRAN 3 

UJI VALIDITAS DAN RELIABILITAS 

1. Uji Validitas Kualitas produk(X1) 

29 5 5 5 5 4 5 5 4 4 4 4 4 5 5 5 4 5 4 4 4 4 

30 4 4 4 4 4 4 5 4 4 4 5 5 4 4 4 4 4 4 5 4 5 

 
 

X1.1 

 
 

X1.2 

 
 

X1.3 

 
 

X1.4 

 
 

X1.5 

 
 

X1.6 

 
 

X1.7 

TOTX 

1 

X1.1 Pearson Correlation 1 .446*
 .291 .216 .143 .247 .217 .446*

 

Sig. (2-tailed) 
 

.014 .118 .251 .450 .187 .249 .013 

N 30 30 30 30 30 30 30 30 

X1.2 Pearson Correlation .446*
 1 .650**

 .284 .337 .465**
 .209 .642**

 

Sig. (2-tailed) .014 
 

.000 .129 .069 .010 .269 .000 

N 30 30 30 30 30 30 30 30 

X1.3 Pearson Correlation .291 .650**
 1 .387*

 .119 .392*
 .196 .570**

 

Sig. (2-tailed) .118 .000 
 

.035 .530 .032 .300 .001 

N 30 30 30 30 30 30 30 30 

X1.4 Pearson Correlation .216 .284 .387*
 1 .596**

 .750**
 .666**

 .831**
 

Sig. (2-tailed) .251 .129 .035 
 

.001 .000 .000 .000 

N 30 30 30 30 30 30 30 30 

X1.5 Pearson Correlation .143 .337 .119 .596**
 1 .766**

 .492**
 .763**

 

Sig. (2-tailed) .450 .069 .530 .001 
 

.000 .006 .000 

N 30 30 30 30 30 30 30 30 

X1.6 Pearson Correlation .247 .465**
 .392*

 .750**
 .766**

 1 .545**
 .885**

 

Sig. (2-tailed) .187 .010 .032 .000 .000 
 

.002 .000 

N 30 30 30 30 30 30 30 30 

X1.7 Pearson Correlation .217 .209 .196 .666**
 .492**

 .545**
 1 .711**

 

Sig. (2-tailed) .249 .269 .300 .000 .006 .002 
 

.000 

N 30 30 30 30 30 30 30 30 

TOTX 

1 

Pearson Correlation .446*
 .642**

 .570**
 .831**

 .763**
 .885**

 .711**
 1 

Sig. (2-tailed) .013 .000 .001 .000 .000 .000 .000 
 

N 30 30 30 30 30 30 30 30 
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*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

2. Uji Validitas Persepsi Harga(X2) 

 

Correlations 
 

X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 TOTX2 

 

X2.1 

Pearson Correlation 1 .478**
 .515**

 .362*
 .362*

 .275 .293 .662**
 

Sig. (2-tailed) 
 

.008 .004 .049 .049 .141 .117 .000 

N 30 30 30 30 30 30 30 30 

 

X2.2 

Pearson Correlation .478**
 1 .964**

 .499**
 .499**

 .468**
 .467**

 .905**
 

Sig. (2-tailed) .008  .000 .005 .005 .009 .009 .000 

N 30 30 30 30 30 30 30 30 

 

X2.3 

Pearson Correlation .515**
 .964**

 1 .518**
 .518**

 .483**
 .482**

 .924**
 

Sig. (2-tailed) .004 .000 
 

.003 .003 .007 .007 .000 

N 30 30 30 30 30 30 30 30 

 

X2.4 

Pearson Correlation .362*
 .499**

 .518**
 1 1.000**

 -.074 -.079 .614**
 

Sig. (2-tailed) .049 .005 .003  .000 .697 .679 .000 

N 30 30 30 30 30 30 30 30 

 

X2.5 

Pearson Correlation .362* .499** .518** 1.000** 1 -.074 -.079 .614** 

Sig. (2-tailed) .049 .005 .003 .000  .697 .679 .000 

N 30 30 30 30 30 30 30 30 

 

X2.6 

Pearson Correlation .275 .468**
 .483**

 -.074 -.074 1 .989**
 .620**

 

Sig. (2-tailed) .141 .009 .007 .697 .697  .000 .000 

N 30 30 30 30 30 30 30 30 

 

X2.7 

Pearson Correlation .293 .467**
 .482**

 -.079 -.079 .989**
 1 .621**

 

Sig. (2-tailed) .117 .009 .007 .679 .679 .000  .000 

N 30 30 30 30 30 30 30 30 

 
TOT X2 

Pearson Correlation .662**
 .905**

 .924**
 .614**

 .614**
 .620**

 .621**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 
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N 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level(2-tailed). 

*. Correlation is significant at the 0.05 level(2-tailed).
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3. Uji Validitas Keputusan Pembelian(Y) 

 
Correlations 

Y1 Y2 Y3 Y4 Y5 Y6 Y7 TOTY 

Y1 Pearson 
Correlation 

1 .482** .989** .467** -.079 .293 -.079 .621** 

Sig. (2-tailed) 
 

.007 .000 .009 .679 .117 .679 .000 

N 30 30 30 30 30 30 30 30 

Y2 Pearson 
Correlation 

.482** 1 .483** .964** .518** .515** .518** .924** 

Sig. (2-tailed) .007 
 

.007 .000 .003 .004 .003 .000 

N 30 30 30 30 30 30 30 30 

Y3 Pearson 
Correlation 

.989**
 .483**

 1 .468**
 -.074 .275 -.074 .620**

 

Sig. (2-tailed) .000 .007 
 

.009 .697 .141 .697 .000 

N 30 30 30 30 30 30 30 30 

Y4 Pearson 
Correlation 

.467**
 .964**

 .468**
 1 .499**

 .478**
 .499**

 .905**
 

Sig. (2-tailed) .009 .000 .009 
 

.005 .008 .005 .000 

N 30 30 30 30 30 30 30 30 

Y5 Pearson 
Correlation 

-.079 .518**
 -.074 .499**

 1 .362*
 1.000**

 .614**
 

Sig. (2-tailed) .679 .003 .697 .005 
 

.049 .000 .000 

N 30 30 30 30 30 30 30 30 

Y6 Pearson 
Correlation 

.293 .515**
 .275 .478**

 .362*
 1 .362*

 .662**
 

Sig. (2-tailed) .117 .004 .141 .008 .049 
 

.049 .000 

N 30 30 30 30 30 30 30 30 

Y7 Pearson 
Correlation 

-.079 .518**
 -.074 .499**

 1.000**
 .362*

 1 .614**
 

Sig. (2-tailed) .679 .003 .697 .005 .000 .049 
 

.000 

N 30 30 30 30 30 30 30 30 

TOT 

Y 

Pearson 
Correlation 

.621**
 .924**

 .620**
 .905**

 .614**
 .662**

 .614**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 
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N 30 30 30 30 30 30 30 30 

 

1. Uji Reliabilitas Kualitas Produk(X1) 

 

Reliability Statistics 
 

 

2. Uji Reliabilitas Persepsi Harga(X2) 

 

Reliability Statistics 
 

 
Cronbach's Alpha 

 
N of Items 

.843 7 

 

3. Uji Reliabilitas Keputusan Pembelian(Y) 

 

Reliability Statistics 
 

 
Cronbach's Alpha 

 
N of Items 

.843 7 

 

 
Cronbach'sAlpha N ofItems 

 
.830 7 
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LAMPIRAN 4  

DATA JAWABAN RESPONDEN 

 

NO 
X1 TOT 

X1 

X2 TOT 

X2 

Y TOT 

Y 1 2 3 4 5 6 7 1 2 3 4 5 6 7 1 2 3 4 5 6 7 

1 4 3 2 4 5 3 3 24 3 3 2 3 4 3 4 22 2 4 4 3 3 3 3 22 

2 4 3 4 4 3 4 4 26 4 4 3 2 2 3 3 21 3 3 4 3 5 3 4 25 

3 4 3 3 4 4 3 2 23 2 3 3 4 4 3 4 23 3 3 3 3 4 4 4 24 

4 4 3 3 4 4 2 3 23 4 4 2 4 3 3 3 23 3 3 3 2 3 4 4 22 

5 3 3 3 2 3 4 3 21 3 3 2 4 3 4 2 21 2 4 4 2 3 3 3 21 

6 3 5 3 4 3 1 3 22 3 2 3 2 3 3 5 21 2 3 4 3 3 3 3 21 

7 4 3 4 4 3 5 3 26 3 4 4 5 3 4 3 26 3 3 4 3 5 3 4 25 

8 3 4 4 3 5 4 3 26 5 3 3 5 5 4 4 29 3 4 4 3 4 4 5 27 

9 4 4 3 4 4 5 5 29 3 3 5 3 4 5 3 26 3 5 4 5 4 4 4 29 

10 4 4 4 3 3 3 4 25 2 4 3 3 4 4 4 24 3 3 4 5 3 3 4 25 

11 2 3 3 5 5 3 4 25 3 4 4 3 4 3 3 24 3 3 3 4 4 4 4 25 

12 4 3 3 4 4 3 2 23 2 5 2 2 4 3 3 21 4 4 3 3 2 2 3 21 

13 4 4 5 4 4 3 2 26 2 4 3 5 1 4 4 23 3 3 3 3 4 4 3 23 

14 2 3 3 3 3 2 5 21 2 4 4 3 3 4 3 23 2 3 4 3 4 3 3 22 

15 3 3 4 3 3 4 3 23 3 3 4 4 3 3 3 23 2 4 4 3 3 3 3 22 

16 4 4 4 5 5 3 5 30 3 5 4 5 4 4 4 29 3 5 5 5 4 4 3 29 

17 2 3 4 3 4 4 2 22 3 3 4 4 3 2 3 22 3 2 3 4 2 3 4 21 

18 2 5 4 4 4 5 2 26 3 4 3 3 3 4 3 23 3 3 3 5 3 4 3 24 

19 3 3 4 3 3 3 5 24 4 4 3 4 4 3 4 26 4 4 2 4 3 3 3 23 

20 4 4 3 4 4 3 5 27 2 2 4 3 3 4 5 23 4 4 3 4 4 4 5 28 

21 4 3 3 3 3 3 4 23 4 4 3 4 4 2 4 25 2 4 3 3 4 4 5 25 

22 4 3 1 4 5 4 5 26 5 5 4 3 3 4 3 27 5 4 4 5 3 3 3 27 

23 4 3 4 4 4 4 5 28 4 5 4 5 3 4 3 28 3 3 4 4 3 4 5 26 

24 2 2 3 4 3 4 5 23 3 4 4 3 4 4 4 26 3 3 5 3 3 3 4 24 

25 4 3 5 4 3 2 2 23 3 4 3 3 3 3 3 22 4 3 3 4 3 3 4 24 
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NO 

X1 TOT 

X1 

X2 TOT 

X2 

Y TOT 

Y 1 2 3 4 5 6 7 1 2 3 4 5 6 7 1 2 3 4 5 6 7 

26 3 4 3 5 5 3 2 25 3 3 4 4 5 4 4 27 3 3 4 5 3 3 4 25 

27 4 3 4 4 4 3 2 24 2 5 1 4 4 3 4 23 2 3 4 3 4 3 3 22 

28 4 3 4 3 3 3 4 24 3 4 3 4 3 4 2 23 4 4 2 4 3 3 3 23 

29 3 4 2 4 4 3 2 22 4 3 2 4 4 4 3 24 2 4 4 5 2 3 3 23 

30 2 3 4 4 4 3 3 23 4 4 2 2 3 3 3 21 2 4 5 2 2 3 3 21 

31 3 2 4 4 4 4 2 23 3 4 3 2 3 3 4 22 2 3 3 4 3 3 4 22 

32 4 4 4 3 4 2 3 24 3 3 4 3 3 3 4 23 2 3 4 3 3 3 4 22 

33 3 5 3 4 4 3 4 26 5 4 4 4 4 5 3 29 3 4 5 4 4 4 2 26 

34 3 3 2 5 4 2 3 22 2 4 3 3 4 4 3 23 2 3 3 4 3 3 3 21 

35 3 4 3 3 3 4 3 23 4 4 4 4 4 3 3 26 3 3 3 4 3 4 4 24 

36 4 4 3 3 3 3 3 23 2 5 4 2 2 3 3 21 2 3 4 4 3 3 3 22 

37 4 3 4 4 5 3 3 26 3 3 3 4 2 3 4 22 4 4 4 4 3 4 3 26 

38 4 4 4 4 5 5 5 31 4 4 5 4 4 5 3 29 5 3 4 5 4 4 5 30 

39 4 4 3 3 2 4 5 25 4 3 3 4 4 4 3 25 2 4 4 5 2 3 3 23 

40 5 5 2 2 3 4 2 23 5 4 3 2 3 4 3 24 2 3 4 4 3 3 3 22 

41 2 3 4 3 3 4 4 23 3 3 4 3 3 4 3 23 3 4 5 4 2 3 3 24 

42 3 3 3 2 3 4 4 22 3 2 2 3 4 5 3 22 2 3 4 4 2 2 4 21 

43 4 4 4 3 4 5 2 26 5 3 3 4 3 3 4 25 2 4 4 3 3 4 4 24 

44 4 2 5 3 3 4 4 25 5 4 3 4 3 4 3 26 1 4 4 5 2 3 3 22 

45 3 4 5 3 4 3 2 24 3 5 3 5 4 3 3 26 3 4 3 4 3 3 4 24 

46 2 3 4 4 4 5 5 27 3 3 4 3 2 2 4 21 2 5 4 4 3 3 5 26 

47 4 5 3 4 3 4 4 27 3 4 3 4 4 3 3 24 2 3 3 4 4 3 3 22 

48 4 4 4 3 3 2 3 23 3 2 4 4 1 3 4 21 2 3 4 5 4 3 3 24 

49 3 3 3 5 4 3 2 23 5 4 3 3 3 3 2 23 3 3 3 4 3 4 4 24 

50 4 3 4 4 2 4 3 24 3 4 2 4 3 4 3 23 2 3 4 4 3 3 3 22 
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NO 

X1 TOT 

X1 

X2 TOT 

X2 

Y TOT 

Y 1 2 3 4 5 6 7 1 2 3 4 5 6 7 1 2 3 4 5 6 7 

51 3 4 3 4 3 3 3 23 3 4 2 4 3 3 3 22 2 4 3 4 3 2 3 21 

52 4 5 5 3 4 3 5 29 4 4 5 5 4 4 3 29 2 3 4 5 5 2 4 25 

53 3 5 4 5 5 5 5 32 5 4 4 4 4 4 5 30 4 4 5 5 5 5 5 33 

54 4 3 4 3 3 4 2 23 3 3 3 3 4 3 2 21 2 3 4 3 4 4 2 22 

55 3 3 3 4 3 2 4 22 3 3 3 4 4 3 3 23 3 2 4 5 4 4 3 25 

56 4 4 4 4 4 2 2 24 3 3 3 3 4 4 3 23 3 4 3 4 2 4 4 24 

57 3 2 4 3 4 4 3 23 4 2 4 4 4 2 3 23 2 3 4 4 3 2 3 21 

58 3 5 4 4 5 5 4 30 3 4 3 5 5 5 5 30 4 4 5 5 4 4 4 30 

59 3 3 4 3 3 4 2 22 3 4 5 4 2 3 3 24 3 4 4 5 3 3 3 25 

60 5 4 3 3 2 4 3 24 4 4 3 3 4 5 2 25 2 4 4 4 3 4 3 24 

61 4 3 2 4 4 4 2 23 4 3 4 4 4 3 3 25 2 3 5 5 2 3 4 24 

62 3 2 4 4 3 3 3 22 4 4 1 3 3 2 4 21 2 3 3 4 3 3 4 22 

63 5 5 4 4 1 3 4 26 3 3 4 5 4 5 4 28 2 4 4 4 4 3 4 25 

64 2 3 2 4 4 3 3 21 2 4 4 5 3 3 4 25 2 4 3 4 3 2 3 21 

65 5 5 2 2 3 4 1 22 2 3 3 4 3 3 3 21 3 4 3 4 2 4 4 24 

66 3 3 4 4 2 4 3 23 3 4 1 5 2 4 3 22 2 4 3 3 3 2 4 21 

67 3 5 4 5 4 5 4 30 5 5 4 4 3 4 4 29 4 5 5 3 5 4 3 29 

68 2 3 4 4 3 4 5 25 4 4 3 2 2 3 3 21 5 4 3 3 4 4 3 26 

69 4 5 4 5 4 4 3 29 4 3 3 5 5 5 4 29 4 4 4 3 4 5 5 29 

70 4 5 4 4 4 5 3 29 3 4 3 4 5 3 4 26 5 4 4 3 4 5 3 28 

71 3 4 5 3 4 5 4 28 3 4 3 5 3 5 5 28 4 4 3 4 4 5 3 27 

72 4 3 3 3 5 4 4 26 4 4 4 2 5 3 2 24 4 5 3 4 3 4 4 27 

73 2 5 5 5 5 4 5 31 4 4 4 4 4 4 4 28 5 4 4 4 5 5 3 30 

74 4 3 2 2 4 4 4 23 3 3 4 4 3 4 3 24 4 5 5 4 4 1 2 25 

75 4 4 4 4 5 4 5 30 4 4 4 5 5 4 4 30 4 4 5 5 5 4 4 31 
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NO 

X1 TOT 

X1 

X2 TOT 

X2 

Y TOT 

Y 1 2 3 4 5 6 7 1 2 3 4 5 6 7 1 2 3 4 5 6 7 

76 4 3 5 4 3 4 3 26 3 3 3 3 4 3 3 22 3 4 3 4 4 5 3 26 

77 4 3 4 4 4 3 4 26 4 4 4 5 3 4 4 28 3 4 3 4 4 5 4 27 

78 4 4 3 4 5 4 4 28 3 3 4 3 3 4 3 23 2 3 3 4 5 4 3 24 

79 4 4 4 4 3 3 3 25 1 4 3 4 3 3 4 22 2 4 3 5 4 3 4 25 

80 2 5 2 4 3 4 3 23 2 2 3 3 4 3 4 21 4 3 4 4 3 3 3 24 

81 4 4 3 3 3 3 4 24 3 5 3 3 3 4 4 25 2 3 4 5 5 2 2 23 

82 3 4 3 3 5 3 2 23 4 3 3 4 3 3 2 22 3 3 3 4 4 2 2 21 

83 4 5 5 5 4 4 3 30 4 4 4 5 3 5 3 28 4 4 3 4 5 4 5 29 

84 3 5 4 4 5 4 5 30 4 5 5 5 3 4 5 31 5 5 4 4 3 5 4 30 

85 2 4 5 4 4 5 4 28 3 4 4 5 4 5 5 30 5 3 4 4 4 4 4 28 

86 2 4 5 3 3 4 4 25 2 5 3 3 4 4 4 25 4 2 3 4 2 5 4 24 

87 4 4 4 4 4 4 3 27 3 5 3 3 3 4 3 24 3 3 3 4 4 4 4 25 

88 2 3 3 4 3 4 4 23 4 4 3 3 4 4 4 26 3 4 3 4 3 4 4 25 

89 4 3 4 2 5 3 5 26 3 5 5 3 5 4 4 29 5 4 5 3 5 4 5 31 

90 5 4 4 4 4 4 4 29 4 4 3 3 3 5 3 25 4 4 4 4 4 5 4 29 

91 3 3 4 4 2 3 2 21 2 3 4 3 4 5 4 25 3 4 3 4 4 4 3 25 

92 3 3 4 4 5 3 4 26 4 4 2 4 5 4 4 27 2 2 3 4 4 5 5 25 

93 2 3 4 4 5 5 5 28 4 4 5 4 5 5 3 30 5 5 3 4 4 4 4 29 

94 3 3 3 3 3 4 2 21 2 2 3 2 4 3 4 20 3 3 2 4 3 4 4 23 

95 2 3 4 4 4 4 5 26 4 3 4 4 4 4 3 26 4 3 2 4 4 3 3 23 

96 4 4 4 4 5 4 4 29 4 5 3 4 4 4 3 27 5 4 5 4 5 4 5 32 

97 3 4 5 4 5 5 4 30 5 5 2 2 4 5 4 27 5 4 4 4 4 4 4 29 

98 4 4 5 4 5 5 5 32 4 4 5 5 4 4 3 29 4 5 5 5 5 3 4 31 

99 5 5 5 4 4 4 3 30 4 4 5 4 5 5 3 30 5 5 4 5 5 4 4 32 

10

0 

3 4 3 5 4 5 5 29 4 3 4 5 3 4 3 26 4 4 4 4 4 4 4 28 
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LAMPIRAN 5 

 
ANALISIS STATISTIK DESKRIPTIF BERDASARKAN  

KARAKTERISTIK RESPONDEN 

1. Usia 
 
 

USIA 
 

Frequency Percent Valid Percent Cumulative Percent 

Valid 20.00 8 8.0 8.0 8.0 

21.00 3 3.0 3.0 11.0 

22.00 5 5.0 5.0 16.0 

24.00 4 4.0 4.0 20.0 

25.00 10 10.0 10.0 30.0 

26.00 3 3.0 3.0 33.0 

27.00 13 13.0 13.0 46.0 

28.00 1 1.0 1.0 47.0 

29.00 6 6.0 6.0 53.0 

30.00 3 3.0 3.0 56.0 

32.00 3 3.0 3.0 59.0 

34.00 7 7.0 7.0 66.0 

35.00 6 6.0 6.0 72.0 

36.00 6 6.0 6.0 78.0 

37.00 4 4.0 4.0 82.0 

38.00 4 4.0 4.0 86.0 

39.00 11 11.0 11.0 97.0 

40.00 3 3.0 3.0 100.0 

Total 100 100.0 100.0  

2.  
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3. JenisKelamin 

Jenis Kelamin 

4. Pendidikan 

Jenis Kelamin 

 

Frequency Percent Valid Percent Cumulative Percent 

Valid L 45 45.0 45.0 45.0 

P 55 55.0 55.0 100.0 

Total 100 100.0 100.0 
 

 

5. Pekerjaan 

PEKERJAAN 

 

Frequency Percent Valid Percent Cumulative Percent 

Valid Dosen 4 4.0 4.0 4.0 

Guru 36 36.0 36.0 40.0 

Karyawan 7 7.0 7.0 47.0 

Nelayan 9 9.0 9.0 56.0 

Frequency Percent Valid Percent Cumulative Percent 

Valid L 45 45.0 45.0 45.0 

P 55 55.0 55.0 100.0 

Total 100 100.0 100.0 
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Pedagang 18 18.0 18.0 74.0 

Petani 7 7.0 7.0 81.0 

Wiraswas 19 19.0 19.0 100.0 

Total 100 100.0 100.0 
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LAMPIRAN 6 

 

UJI ASUMSI KLASIK 

1. UjiNormalitas 

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardized Residual 

 

N 100 

Normal Parametersa,b Mean .0000000 

Std. Deviation 2.59988650 

Most Extreme Differences Absolute .067 

Positive .067 

Negative -.061 

Test Statistic .067 

Asymp. Sig. (2-tailed) .200c,d 

a. Test distribution isNormal. 

b. Calculated fromdata. 

c. Lilliefors SignificanceCorrection. 

d. This is a lower bound of the truesignificance. 

2. UjiMultikolinearitas 

Coefficientsa 

 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

 
Beta 

 

 

 

 
t 

 

 

 

 
Sig. 

 

 
Collinearity 

Statistics 

Model B Std. Error Tolerance VIF 

1 (Constant) 12.341 2.512 
 

4.912 .000 
  

Kualitas Produk .213 .100 .215 2.131 .036 .832 1.202 
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Persepsi Harga .256 .091 .284 2.811 .006 .832 1.202 

a. Dependent Variable: KeputusanPembelian 

3. Uji Heterokedastisitas (Glejser) 
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LAMPIRAN 7 

ANALISIS REGRESI LINEAR BERGANDA 

1. Uji Regresi LinearBerganda 

 

Coefficientsa
 

a. Dependent Variable: KeputusanPembelian 

2. Uji Parsial(Uji-T) 

Coefficientsa
 

 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

 

Beta 

 
 
 

 
t 

 
 
 

 
Sig. Model B Std. Error 

1 (Constant) .364 1.464 
 

.249 .804 

Kualitas Produk .680 .079 .639 8.646 .000 

Persepsi Harga .299 .078 .282 3.812 .000 

a. Dependent Variable: KeputusanPembelian 

3. Uji Koefisien Determinasi (Adjusted RSquare) 

Model Summary 

 

 
 

Model R 

 
 

R Square 

Adjusted R Square 
 
 

Std. Error of the Estimate 

1 .866a .750 .744 1.547 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

 

Beta 

 
 
 

 
t 

 
 
 

 
Sig. Model B Std. Error 

1 (Constant) .364 1.464 
 

.249 .804 

Kualitas Produk .680 .079 .639 8.646 .000 

Persepsi Harga .299 .078 .282 3.812 .000 
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a. Predictors: (Constant), Persepsi Harga, KualitasProduk 
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