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MOTTO 

 

活到老，学到老 

huó dào lǎo, xué dào lǎo 

 

 

“My flesh and my heart faileth: but God is the strength of my heart, and my portion 

for ever.” — Psalms 73:26 

 

 

(1 + 0,01)365 ≈  37,78 — James Clear 
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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Risk Taking, Digital Literacy, 

dan Market Orientation terhadap Business Continuity dengan Family Social Support 

sebagai variabel moderasi pada pelaku usaha fashion skala mikro di Kota Surabaya. 

Penelitian ini dilatarbelakangi oleh masalah stagnasi operasional pada penjahit 

rumahan akibat rendahnya orientasi pasar, kecenderungan menghindari risiko, 

rendahnya literasi digital, serta minimnya dukungan keluarga di tengah persaingan 

industri fashion yang dinamis. Penelitian menggunakan pendekatan kuantitatif 

asosiatif dengan teknik Simple Random Sampling terhadap 59 responden dari populasi 

69 pelaku usaha jahit yang terdaftar sebagai mitra binaan Dinas Koperasi Usaha Kecil 

dan Menengah dan Perdagangan Kota Surabaya. Data dianalisis menggunakan 

metode Partial Least Squares-Structural Equation Modeling melalui software 

SmartPLS versi 4.1.1.6. Hasil pengujian menunjukkan bahwa seluruh instrumen 

penelitian valid dan reliabel. Hasil uji hipotesis membuktikan bahwa Risk Taking, 

Digital Literacy, dan Market Orientation masing-masing berpengaruh signifikan 

positif terhadap Business Continuity, dengan Market Orientation sebagai pengaruh 

paling dominan. Family Social Support terbukti mampu memoderasi pengaruh Risk 

Taking dan Digital Literacy terhadap Business Continuity, namun tidak mampu 

memoderasi pengaruh Market Orientation terhadap Business Continuity. Temuan ini 

mengindikasikan bahwa keberanian mengambil risiko, kemampuan beradaptasi 

dengan teknologi digital, dan orientasi terhadap kebutuhan pasar menjadi faktor 

penentu utama keberlangsungan usaha fashion skala mikro, sementara dukungan 

keluarga berperan memperkuat pengaruh faktor risiko dan digital, namun tidak 

signifikan dalam memoderasi pengaruh orientasi pasar yang secara mandiri sudah 

cukup kuat. 

Kata Kunci: Pengambilan Risiko, Literasi Digital, Orientasi Pasar, 

Keberlangsungan Usaha, dan Dukungan Keluarga 
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ABSTRACT 

 

This study analyzes the effect of Risk Taking, Digital Literacy, and Market Orientation 

on Business Continuity, with Family Social Support as a moderating variable, among 

micro-scale fashion entrepreneurs in Surabaya. The study is motivated by operational 

stagnation among home-based tailors caused by low market orientation, risk-averse 

tendencies, low digital literacy, and limited family support amid dynamic competition 

in the fashion industry. A quantitative associative approach was used with Simple 

Random Sampling on 59 respondents from a population of 69 tailoring business 

owners registered as coaching partners of the Surabaya City Office of Cooperatives, 

Small and Medium Enterprises, and Trade. Data were analyzed using Partial Least 

Squares-Structural Equation Modeling with SmartPLS software version 4.1.1.6. The 

results show that all research instruments are valid and reliable. Hypothesis testing 

reveals that Risk Taking, Digital Literacy, and Market Orientation each have a 

positive and significant effect on Business Continuity, with Market Orientation 

exerting the strongest influence. Family Social Support significantly moderates the 

effects of Risk Taking and Digital Literacy on Business Continuity, but does not 

moderate the effect of Market Orientation. These findings indicate that risk-taking 

courage, adaptability to digital technology, and market-need orientation are key 

determinants of business continuity for micro-scale fashion enterprises, while family 

support strengthens the influence of risk-taking and digital literacy factors but does 

not significantly affect the already strong, independent influence of market 

orientation. 

Keywords: Risk Taking, Digital Literacy, Market Orientation, Business Continuity, 

and Family Social Support 
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