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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Green Product, Green Price, 

dan Green Promotion terhadap keputusan konsumen dalam membeli produk minuman 

kopi Sorgtime di Surabaya. Penelitian ini menggunakan metode kuantitatif dengan 

pendekatan asosiatif kausal. Data diperoleh melalui penyebaran kuesioner kepada 96 

responden yang pernah mengetahui atau mengonsumsi produk kopi Sorgtime dengan 

teknik non-probability sampling. Analisis data dilakukan menggunakan bantuan 

program SPSS versi 26 melalui uji instrumen, uji asumsi klasik, analisis regresi linier 

berganda, uji parsial (uji t), uji simultan (uji F), dan uji koefisien determinasi (R²). 

Hasil penelitian menunjukkan bahwa variabel Green Product berpengaruh positif dan 

signifikan terhadap keputusan pembelian dengan nilai t hitung sebesar 5,232 dan 

signifikansi 0,000. Variabel Green Price juga berpengaruh positif dan signifikan 

terhadap keputusan pembelian dengan nilai t hitung sebesar 5,942 dan signifikansi 

0,000. Selain itu, variabel Green Promotion turut berpengaruh positif dan signifikan 

terhadap keputusan pembelian dengan nilai t hitung sebesar 4,925 dan signifikansi 

0,000. Secara simultan, ketiga variabel independen memiliki pengaruh signifikan 

terhadap keputusan pembelian dengan nilai F hitung sebesar 53,585 dan tingkat 

signifikansi 0,000. Nilai Adjusted R Square sebesar 0,636 menunjukkan bahwa 

sebesar 63,6% variasi keputusan pembelian dapat dijelaskan oleh variabel Green 

Product, Green Price, dan Green Promotion, sedangkan sisanya dipengaruhi oleh 

variabel lain di luar penelitian. Temuan penelitian ini menunjukkan bahwa penerapan 

strategi pemasaran hijau mampu meningkatkan keputusan pembelian konsumen 

terhadap produk kopi lokal berbasis keberlanjutan. 

Kata Kunci: Green Product, Green Price, Green Promotion, Keputusan Pembelian 
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ABSTRACT 

This study aims to analyze the influence of Green Product, Green Price, and Green 

Promotion on consumer purchasing decisions in buying Sorgtime coffee beverage 

products in Surabaya. This research employed a quantitative method with a causal 

associative approach. Data were collected through questionnaires distributed to 96 

respondents who had known or consumed Sorgtime coffee products using a non-

probability sampling technique. Data analysis was conducted using SPSS version 26 

through instrument testing, classical assumption tests, multiple linear regression 

analysis, partial tests (t-test), simultaneous tests (F-test), and coefficient of 

determination analysis (R²). The results showed that the Green Product variable had 

a positive and significant effect on purchasing decisions with a t-value of 5.232 and a 

significance value of 0.000. The Green Price variable also had a positive and 

significant effect on purchasing decisions with a t-value of 5.942 and a significance 

value of 0.000. Furthermore, the Green Promotion variable had a positive and 

significant effect on purchasing decisions with a t-value of 4.925 and a significance 

value of 0.000. Simultaneously, the three independent variables significantly 

influenced purchasing decisions with an F-value of 53.585 and a significance level of 

0.000. The Adjusted R Square value of 0.636 indicates that 63.6% of purchasing 

decision variations can be explained by Green Product, Green Price, and Green 

Promotion variables, while the remaining 36.4% is influenced by other variables 

outside this study. These findings indicate that implementing green marketing 

strategies can improve consumer purchasing decisions toward sustainable local 

coffee products. 

Keywords: Green Product, Green Price, Green Promotion, Purchasing Decision 
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