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ABSTRAK 

Teguh Andriansyah, 2025, Komunikasi Pemasaran pada Warung Mielikin 

Sidoarjo dalam Membangun Brand Awareness 

 

 

Persaingan bisnis kuliner yang semakin ketat menuntut pelaku usaha untuk 

menerapkan strategi komunikasi pemasaran yang efektif dalam membangun brand 

awareness. Warung Mielikin sebagai UMKM kuliner di Sidoarjo memanfaatkan 

Instagram sebagai media utama promosi digital untuk menjangkau konsumen. 

Penelitian ini bertujuan untuk mendeskripsikan bagaimana komunikasi pemasaran 

melalui Instagram berperan dalam membangun brand awareness Warung Mielikin. 

Penelitian menggunakan metode deskriptif kualitatif dengan teknik pengumpulan data 

berupa wawancara mendalam terhadap owner, manager, karyawan, dan sepuluh 

konsumen, observasi langsung di lokasi usaha, serta dokumentasi aktivitas promosi 

digital. Analisis data dilakukan menggunakan model Miles dan Huberman yang 

meliputi reduksi data, penyajian data, serta penarikan kesimpulan. Hasil penelitian 

menunjukkan bahwa Instagram menjadi media utama dalam strategi komunikasi 

pemasaran Warung Mielikin, terutama melalui konten feed, reels, stories, promo 

harga, kegiatan stand sekolah, sponsorship, user-generated content (UGC), dan 

kolaborasi dengan influencer. Strategi tersebut mampu meningkatkan jangkauan 

promosi, keterlibatan konsumen, serta mendorong kunjungan ke kedai. Selain itu, 

aspek product, price, dan place turut mendukung pembentukan brand awareness 

melalui konsistensi visual produk, kesesuaian harga, dan pengalaman konsumen di 

lokasi. Brand awareness terlihat melalui meningkatnya pengenalan merek, 

keterlibatan konsumen, penyebutan organik, serta kunjungan yang berasal dari 

paparan konten digital. Penelitian selanjutnya disarankan untuk mengkaji platform 

media sosial lain, menggunakan pendekatan kuantitatif atau mixed methods, serta 

menambahkan variabel seperti brand loyalty, purchase intention, dan customer 

experience. 

 

Kata Kunci: komunikasi pemasaran, promosi digital, brand awareness, Instagram, 

UMKM kuliner, Warung Mielikin 
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ABSTRACT 

 

Teguh Andriansyah, 2025, Komunikasi Pemasaran Pada Warung Mielikin Sidoarjo 

dalam Membangun Brand Awareness 

 

 

The increasing competition among culinary businesses in Sidoarjo requires 

entrepreneurs to implement effective marketing communication strategies to build 

brand awareness and attract consumers. Warung Mielikin utilizes Instagram as its 

primary digital marketing platform; however, the effectiveness of its marketing 

communication strategy in strengthening brand awareness has not been 

systematically examined. This study aims to analyze how Warung Mielikin's marketing 

communication through Instagram contributes to building brand awareness. This 

research employed a descriptive qualitative approach. Data were collected through 

in-depth interviews with the owner, manager, employees, and ten consumers, 

supported by direct observation and documentation. Data were analyzed using the 

Miles and Huberman interactive model, including data reduction, data display, and 

conclusion drawing. The findings indicate that Warung Mielikin's marketing 

communication strategy is primarily centered on the promotion element of the 

marketing mix. Instagram is utilized through feeds, reels, stories, promotional 

programs, school events, sponsorship activities, influencer collaborations, and user-

generated content. These activities increase audience reach, consumer engagement, 

and store visits. The Product, Price, and Place elements support this strategy through 

visual consistency, affordable pricing, and a location that enhances content creation. 

Brand awareness is reflected through recognition, recall, engagement, organic 

mentions, and visit conversions, demonstrating that digital exposure influences both 

consumer perception and behavior. Future researchers are encouraged to explore 

additional social media platforms, apply quantitative or mixed-method approaches, 

and examine variables such as brand loyalty, purchase intention, and customer 

experience. 

 

Keywords: marketing communication, digital promotion, brand awareness, 

Instagram, culinary MSMEs, Warung Mielikin 
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