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ABSTRAK

Perkembangan teknologi digital yang pesat mendorong perubahan pola belanja
masyarakat, khususnya melalui platform e-commerce. Di sisi lain, brand image turut
menjadi faktor penting dalam membentuk persepsi dan kepercayaan konsumen
terhadap suatu produk. Penelitian ini bertujuan untuk menganalisis pengaruh e-
commerce dan brand image terhadap keputusan pembelian produk sepatu Hoka One
One pada kalangan masyarakat Surabaya. Penelitian ini menggunakan pendekatan
kuantitatif dengan metode survey. Populasi dalam penelitian ini adalah seluruh
masyarakat Surabaya yang pernah melakukan pembelian produk sepatu Hoka One
One melalui platform e-commerce, dengan jumlah sampel sebanyak 100 responden.
Dengan menyebarkan kuesioner secara online menggunakan skala likert dan
dianalisis menggunakan uji validitas, uji reliabilitas, uji asumsi klasik, analisis regresi
linear berganda, serta uji hipotesis parsial (Uji t), uji Simultan (Uji F), uji koefisien
determinasi R? dengan bantuan perangkat lunak SPSS 25. Hasil penelitian
menunjukkan bahwa e-commerce berpengaruh positif dan signifikan terhadap
keputusan pembelian produk sepatu Hoka One One pada kalangan masyarakat
Surabaya. Brand image juga berpengaruh positif dan signifikan terhadap keputusan
pembelian produk sepatu Hoka One One pada kalangan masyarakat Surabaya. E-
commerce dan brand image secara simultan berpengaruh positif dan signifikan
terhadap keputusan pembelian produk Sepatu Hoka One One pada kalangan
masyarakat Surabaya. Berdasarkan hasil penelitian bahwa semua variabel independen
e-commerce dan brand image memiliki pengaruh positif terhadap variabel dependen
keputusan pembelian.

Kata Kunci : E-commerce, Brand Image, Keputusan Pembelian, Hoka One One,
Surabaya
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ABSTRACT

Rapid advancements in digital technology have driven changes in consumer shopping
patterns, particularly through e-commerce platforms. Meanwhile, brand image plays
a crucial role in shaping consumer perceptions and trust regarding a product. This
study aims to analyze the influence of e-commerce and brand image on purchasing
decisions for Hoka One One shoes among the population of Surabaya. A quantitative
approach utilizing a survey method was employed. The study population consisted of
Surabaya residents who had purchased Hoka One One shoes via e-commerce
platforms, with a sample size of 100 respondents. Data were collected through online
questionnaires using a Likert scale and analyzed using SPSS 25 software, covering
validity and reliability tests, classical assumption tests, multiple linear regression
analysis, partial hypothesis testing (t-test), simultaneous testing (F-test), and the
coefficient of determination (R?) test. The results indicate that e-commerce has a
positive and significant influence on purchasing decisions for Hoka One One shoes
among Surabaya residents. Brand image also exerts a positive and significant
influence on purchasing decisions for Hoka One One shoes in the same demographic.
Furthermore, e-commerce and brand image simultaneously have a positive and
significant influence on purchasing decisions for Hoka One One shoes among
Surabaya residents. In conclusion, the study demonstrates that both independent
variables—e-commerce and brand image—positively influence the dependent
variable of purchasing decisions.

Keywords : E-commerce, Brand Image, Purchasing Decisions, Hoka One One,
Surabaya
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