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PENGARUH PERSEPSI HARGA BRAND IMAGE, KUALITAS LAYANAN  

TERHADAP MINAT BELI KONSUMEN PADA PT. MATAHARI 

DEPARTEMEN STORE ROYAL PLAZA SURABAYA 

Oleh :  

Devy Rahmawati  

Fakultas Ekonomi dan Bisnis Universitas 17 Agustus 1945 Surabaya 

Email : devirahmawati932@gmail.com 

ABSTRAK  

Penelitian ini bertujuan untuk mengetahui Pengaruh Persepsi Harga , Brand Image, 

Kualitas Layanan secara parsial terhadap Minat Beli Konsumen. Dan Pengaruh 

Persepsi Harga,Brand Image dan Kualitas Layanan secara simultan terhadap Minat 

Beli Konsumen Matahari Departemen Store Royal Plaza Surabaya. 

 Pengambilan sampel menggunakan teknik insidential random sampling. Data 

penelitian diperoleh dengan cara membagikan kuisioner tentang Persepsi harga , 

Brand Image, Kualitas Layanan dan Minat Beli konsumen kepada 100 responden. 

Teknik analisis menggunakan aplikasi IBM SPSS 25.  

Hasil penelitian menunjukan bahwa Persepsi Harga, Brand Image dan 

Kualitas Layanan secara parsial berpengaruh signifikan terhadap Minat Beli 

Konsumen. Dan secara simultan berpengaruh Signifikan terhadap Minat Beli 

Konsumen.  

Kata kunci : Persepsi Harga, Brand Image, Kualitas layanan , Minat beli konsumen 
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PERCEPTION OF PRICE, BRAND IMAGE, SERVICE QUALITY HAS A 

SIGNIFICANT EFFECT ON THE BUYING INTEREST OF MATAHARI 

DEPARTMENT STORE AT THE ROYAL PLAZA  SURABAYA 

 Oleh :  

Devy Rahmawati  

Fakultas Ekonomi dan Bisnis Universitas 17 Agustus 1945 Surabaya 

Email : devirahmawati932@gmail.com 

ABSTRACT 

This study aims to determine the effect of Partial Price Perception on Consumer 

Purchase Interest, Brand Image, Effect of Service Quality. And the Influence of Price 

Perception,Brand Image and Service Quality simultaneously on  Consumer Purchase 

Interest on Matahari Department of the Royal Plaza Surabaya Store. Sampling using 

insidential random sampling technique. The research data was obtained by 

distributing questionnaires about price perceptions, brand image, service quality and 

consumer purchase interest to 100 respondents. The analysis technique uses the IBM 

SPSS 25 application. The results of the study show that the Perception of Price, Brand 

Image and Service Quality partially significantly influences the Consumer Purchase 

Interest. And simultaneously a significant effect on consumer buying interest. 

Keywords: Price Perception, Brand Image, Quality of service, Consumer buying 

interest. 
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