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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Experience Marketing,
Media Sosial Marketing, dan Brand Image terhadap Keputusan Pembelian tiket
pertandingan basket di Arena DBL Surabaya. Penelitian menggunakan
pendekatan kuantitatif dengan metode survei terhadap 100 responden yang pernah
menyaksikan pertandingan basket DBL Surabaya secara langsung. Teknik
pengambilan sampel menggunakan purposive sampling, sedangkan pengumpulan
data dilakukan melalui penyebaran kuesioner. Analisis data menggunakan regresi
linier berganda dengan bantuan program SPSS versi 27. Hasil penelitian
menunjukkan bahwa FExperience Marketing berpengaruh signifikan terhadap
Keputusan Pembelian serta menjadi variabel yang paling dominan. Media Sosial
Marketing juga berpengaruh signifikan terhadap Keputusan Pembelian melalui
penyampaian informasi yang menarik dan interaktif kepada konsumen. Selain itu,
Brand Image berpengaruh signifikan terhadap Keputusan Pembelian karena
mampu meningkatkan kepercayaan konsumen terhadap kualitas penyelenggaraan
pertandingan. Secara simultan, Experience Marketing, Media Sosial Marketing,
dan Brand Image berpengaruh signifikan terhadap Keputusan Pembelian tiket
pertandingan basket di Arena DBL Surabaya. Temuan penelitian ini menunjukkan
bahwa peningkatan kualitas pengalaman penonton, optimalisasi pemasaran
melalui media sosial, dan penguatan citra merek merupakan faktor penting dalam
meningkatkan keputusan pembelian tiket pertandingan basket.

Kata Kunci: Experience Marketing, Media Sosial Marketing, Brand Image,
Keputusan Pembelian, DBL Surabaya.



ABSTRACT

This study aims to analyze the influence of Experience Marketing, Social Media
Marketing, and Brand Image on Purchase Decisions for basketball match tickets
at Arena DBL Surabaya. The research employed a quantitative approach using a
survey method involving 100 respondents who had attended DBL Surabaya
basketball matches. The sampling technique used was purposive sampling, while
data were collected through questionnaire distribution. Data analysis was
conducted using multiple linear regression with SPSS version 27. The results
revealed that Experience Marketing has a positive and significant effect on
Purchase Decisions and is the most dominant variable influencing consumers’
purchasing behavior. Social Media Marketing also has a positive and significant
effect on Purchase Decisions by providing attractive, informative, and interactive
content to consumers. Furthermore, Brand Image positively and significantly
influences Purchase Decisions by enhancing consumer trust in the quality and
credibility of the event organizer. Simultaneously, Experience Marketing, Social
Media Marketing, and Brand Image have a positive and significant effect on
Purchase Decisions for basketball match tickets at Avena DBL Surabaya. These
findings indicate that improving audience experiences, optimizing social media
marketing strategies, and strengthening brand image are essential factors in
increasing ticket purchase decisions for basketball sporting events.

Keywords: Experience Marketing, Social Media Marketing, Brand Image,
Purchase Decision, DBL Surabaya.
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