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RINGKASAN 

 

Muhammad Faishal Rahmandha, 2026, Strategi Konten Digital dalam 

Membangun Minat Kunjungan Wisata Bahari: Analisis Isi Akun Instagram 

@wisatagresik 

Penggunaan Instagram sebagai media promosi pariwisata belum selalu diikuti oleh 

strategi konten yang mampu mengarahkan audiens dari perhatian awal menuju minat 

kunjungan. Penelitian ini bertujuan menganalisis strategi konten digital akun 

Instagram @wisatagresik dalam membangun minat kunjungan wisata bahari 

Kabupaten Gresik. Penelitian menggunakan pendekatan kualitatif deskriptif dengan 

metode analisis isi kualitatif terhadap sembilan unggahan wisata bahari periode 

2024–2026. Data dikumpulkan melalui observasi digital dan dokumentasi terhadap 

visual, caption, hashtag, tag lokasi, informasi destinasi, komentar, save, share, dan 

bentuk interaksi lain yang relevan. Model AISAS digunakan sebagai landasan 

kategorisasi dan interpretasi melalui tahapan Attention, Interest, Search, Action, dan 

Share. Hasil penelitian menunjukkan bahwa perhatian dibangun melalui visual 

destinasi, pertanyaan, informasi harga, dan pembuka yang menarik; ketertarikan 

melalui narasi keindahan, pengalaman wisata, kuliner, budaya, dan wisata keluarga; 

pencarian melalui informasi lokasi, tiket, jadwal, akses, hashtag, serta komentar; 

tindakan melalui penyimpanan konten, pertanyaan teknis, wishlist, dan pencarian 

rute; sedangkan penyebaran informasi terjadi melalui share, mention, dan komentar 

rekomendasi. Disimpulkan bahwa strategi konten digital @wisatagresik membangun 

minat kunjungan melalui perpaduan visual, informasi, ajakan tindakan, dan partisipasi 

audiens, meskipun tindakan digital tidak dapat disamakan dengan kunjungan aktual. 

 

Kata kunci: strategi konten digital, Instagram, wisata bahari, minat kunjungan, 

AISAS. 
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SUMMARY 

 

Muhammad Faishal Rahmandha, 2026, Digital Content Strategy in Building Interest 

in Marine Tourism Visits: A Content Analysis of the Instagram Account 

@wisatagresik 

The use of Instagram as a tourism promotion medium is not always supported by a 

content strategy capable of guiding audiences from initial attention toward visiting 

interest. This study analyzes the digital content strategy of the Instagram account 

@wisatagresik in building interest in visiting marine tourism destinations in Gresik 

Regency. The study employed a descriptive qualitative approach using qualitative 

content analysis of nine marine tourism posts published during 2024–2026. Data 

were collected through digital observation and documentation of visuals, captions, 

hashtags, location tags, destination information, comments, saves, shares, and other 

relevant interactions. AISAS Model was used for categorization and interpretation 

through Attention, Interest, Search, Action, and Share. The findings show that 

attention was built through destination visuals, questions, price information, and 

engaging openings; interest through narratives of natural beauty, tourism 

experiences, culinary attractions, culture, and family tourism; search through 

information on locations, tickets, schedules, access, hashtags, and comments; action 

through saving content, technical questions, wish lists, and route searches; and 

sharing through shares, mentions, and recommendation comments. The study 

concludes that @wisatagresik builds visiting interest through visual appeal, practical 

information, calls to action, and audience participation, although digital actions 

cannot be equated with actual visits. 

 

Keywords: digital content strategy, Instagram, marine tourism, visiting interest, 

AISAS. 
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