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RINGKASAN  

 

Rendy Prastyo Nugroho, 2026, STRATEGI KOMUNIKASI PEMASARAN DIGITAL 

POKDARWIS PANYURAN TUBAN DALAM MEMBANGUN BRAND 

DESTINATION PANTAI KELAPA TUBAN MELALUI INSTAGRAM. 

Penelitian ini membahas strategi komunikasi pemasaran digital yang dilakukan 

Pokdarwis Panyuran dalam membangun brand destination Pantai Kelapa Tuban 

melalui Instagram. Penelitian dilatarbelakangi oleh kondisi akun Instagram 

@wisatapantaikelapa yang memiliki jumlah pengikut cukup besar, namun tingkat 

engagement masih relatif rendah sehingga potensi media sosial sebagai sarana 

promosi belum dimanfaatkan secara optimal. Penelitian menggunakan pendekatan 

kualitatif de skriptif dengan teori Integrated Marketing Communication (IMC) serta 

teknik pengumpulan data melalui observasi, wawancara, dan dokumentasi. Hasil 

penelitian menunjukkan bahwa Pokdarwis telah menerapkan berbagai elemen IMC 

secara terintegrasi melalui pembuatan konten visual berupa reels, feed, dan story, 

penggunaan hashtag yang konsisten, kolaborasi dengan influencer lokal, 

penyampaian informasi promosi, serta interaksi dengan audiens. Strategi tersebut 

bertujuan memperkenalkan Pantai Kelapa sebagai destinasi wisata keluarga yang 

nyaman, terjangkau, dan edukatif. Instagram tidak hanya berfungsi sebagai media 

promosi, tetapi juga sebagai sarana membangun identitas dan citra destinasi. 

Konsistensi pesan yang disampaikan mampu meningkatkan kesadaran masyarakat 

terhadap keberadaan Pantai Kelapa Tuban. Meskipun demikian, tingkat engagement 

audiens masih menjadi tantangan utama karena jumlah pengikut yang besar belum 

diikuti partisipasi yang tinggi. Oleh karena itu, diperlukan strategi yang lebih 

interaktif untuk memperkuat hubungan dengan audiens. Penelitian ini menegaskan 

bahwa komunikasi pemasaran digital melalui Instagram berperan penting dalam 

membangun brand destination Pantai Kelapa Tuban 

 

Kata kunci: Komunikasi Pemasaran Digital, Integrated Marketing Communication 

(IMC), Instagram, Brand Destination, Pantai Kelapa Tuban. 
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SUMMARY 

 

Rendy Prastyo Nugroho, 2026, THE DIGITAL MARKETING COMMUNICATION 

STRATEGY OF POKDARWIS PANYURAN TUBAN IN DEVELOPING THE BRAND 

DESTINATION OF PANTAI KELAPA TUBAN THROUGH INSTAGRAM 

This study examines the digital marketing communication strategy implemented by 

Pokdarwis Panyuran in building the destination brand of Pantai Kelapa Tuban 

through Instagram. The study was motivated by the condition of the Instagram 

account @wisatapantaikelapa, which has a relatively large number of followers but 

still demonstrates a low engagement rate, indicating that the potential of social media 

as a promotional and branding tool has not been fully optimized. This research 

employed a descriptive qualitative approach using the Integrated Marketing 

Communication (IMC) theory as its analytical framework. Data were collected 

through observation, in-depth interviews, and documentation. The findings reveal that 

Pokdarwis Panyuran has integrated various IMC elements, including the use of visual 

content such as Instagram reels, feeds, and stories, consistent hashtag utilization, 

collaboration with local influencers, dissemination of promotional information, and 

direct interaction with audiences. These activities aim to position Pantai Kelapa as a 

comfortable, affordable, and educational family tourism destination. Instagram 

functions not only as a promotional medium but also as a platform for building 

destination identity and image. Consistent messaging has increased public awareness 

of Pantai Kelapa Tuban. However, audience engagement remains a challenge, as the 

large follower base has not been accompanied by high levels of interaction. 

Therefore, more interactive strategies are needed to strengthen relationships with 

audiences. Overall, this study confirms the important role of digital marketing 

communication through Instagram in building the destination brand of Pantai Kelapa 

Tuban. 

 

Keyword: Digital Marketing Communication, Instagram, Integrated Marketing 

Communication (IMC), Destination Branding, Pantai Kelapa Tuban. 
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