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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Green Marketing dan
Gamification Effect terhadap Behavioral Intention dengan variabel moderasi
Greenwashing pada pengguna layanan Go-Greener Gojek di Surabaya. Metode
penelitian yang digunakan adalah pendekatan kuantitatif, dengan pengumpulan data
melalui penyebaran kuesioner kepada responden yang dipilih menggunakan teknik
non-probability sampling dengan metode purposive sampling. Analisis data
dilakukan untuk menguji pengaruh langsung antarvariabel serta peran moderasi
Greenwashing. Hasil penelitian menunjukkan bahwa Green Marketing dan
Gamification Effect berpengaruh signifikan terhadap Behavioral Intention pengguna
layanan Go-Greener. Sebaliknya, Greenwashing tidak mampu memoderasi hubungan
antara Green Marketing dan Behavioral Intention maupun hubungan antara
Gamification Effect dan Behavioral Intention. Temuan ini menunjukkan bahwa Green
Marketing dan Gamification Effect memiliki peran penting dalam meningkatkan
Behavioral Intention pengguna, dengan Gamification Effect menjadi variabel yang
memberikan pengaruh lebih dominan. Oleh karena itu, perusahaan disarankan untuk
terus memperkuat implementasi strategi Green Marketing serta mengoptimalkan
elemen gamifikasi guna meningkatkan keterlibatan dan niat pengguna dalam
memanfaatkan layanan Go-Greener. Penelitian ini memberikan wawasan bagi
perusahaan dalam mengembangkan strategi pemasaran berkelanjutan yang dapat
mendorong Behavioral Intention pengguna terhadap layanan ramah lingkungan.

Kata Kunci: Green Marketing, Gamification Effect, Behavioral Intention,
Greenwashing.
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ABSTRACT

This study aims to analyze the influence of Green Marketing and Gamification Effect
on Behavioral Intention, with Greenwashing serving as a moderating variable among
users of Gojek's Go-Greener service in Surabaya. This research employed a
quantitative approach, with data collected through questionnaires distributed to
respondents selected using a non-probability sampling technique with a purposive
sampling method. Data analysis was conducted to examine the direct effects among
variables as well as the moderating role of Greenwashing. The results indicate that
Green Marketing and Gamification Effect have a significant influence on users’
Behavioral Intention toward the Go-Greener service. In contrast, Greenwashing was
not found to moderated the relationship between Green Marketing and Behavioral
Intention, nor the relationship between Gamification Effect and Behavioral Intention.
These findings suggest that both Green Marketing and Gamification Effect play
important roles in enhancing users' Behavioral Intention, with Gamification Effect
demonstrating a more dominant influence. Therefore, companies are encouraged to
strengthen the implementation of Green Marketing strategies and optimize
Gamification elements to increase user engagement and intention to use the Go-
Greener service. This study provides insights for companies in developing sustainable
marketing strategies that can foster users' Behavioral Intention toward
environmentally friendly services.

Keywords: Green Marketing, Gamification Effect, Behavioral Intention,
Greenwashing.
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