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ABSTRAK

Persaingan bisnis jasa kecantikan, khususnya nail art, semakin meningkat seiring
berkembangnya tren perawatan diri di kalangan Generasi Z. Instagram menjadi salah
satu media pemasaran digital yang banyak digunakan karena mampu menampilkan
informasi harga, konten promosi, serta rekomendasi dari Beauty Influencer secara
visual dan menarik. Penelitian ini bertujuan untuk menganalisis pengaruh Harga,
Content Marketing, dan Beauty Influencer melalui Instagram terhadap keputusan
pembelian jasa nail art di kalangan Generasi Z pada Salon Hola Nails Tunjungan
Plaza Surabaya. Penelitian ini menggunakan metode kuantitatif kausal dengan teknik
Incidental Sampling. Penelitian ini melibatkan 96 responden yang merupakan
konsumen Generasi Z yang pernah menggunakan jasa nail art di Salon Hola Nails
Tunjungan Plaza Surabaya. Data dikumpulkan melalui kuesioner daring dan dianalisis
menggunakan IBM SPSS Statistics versi 25. Instrumen penelitian telah memenuhi uji
validitas dan uji reliabilitas, sedangkan analisis data dilakukan menggunakan analisis
regresi linier berganda. Hasil penelitian menunjukkan bahwa Harga (Xi), Content
marketing (X2), dan Beauty influencer (Xs) masing-masing berpengaruh positif dan
signifikan secara parsial terhadap keputusan pembelian (Y). Secara simultan, ketiga
variabel tersebut juga berpengaruh signifikan terhadap keputusan pembelian dengan
nilai F hitung sebesar 21,754 (sig. 0,000 < 0,05). Nilai Adjusted R? sebesar 0,396
menunjukkan bahwa ketiga variabel mampu menjelaskan sebesar 39,6% variasi
keputusan pembelian, sedangkan sisanya sebesar 60,4% dipengaruhi oleh variabel
lain di luar penelitian ini. Temuan penelitian ini memberikan implikasi praktis bagi
pengelola salon nail art untuk mengoptimalkan strategi penetapan harga,
meningkatkan kualitas content marketing, serta memilih beauty influencer yang
kredibel guna meningkatkan keputusan pembelian konsumen Generasi Z.

Kata Kunci: Harga, Content Marketing, Beauty Influencer, Keputusan Pembelian,
Generasi Z, Nail Art
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ABSTRACT

Competition in the beauty service industry, particularly nail art services, has
intensified alongside the growing self-care trend among Generation Z. Instagram has
become one of the most widely used digital marketing platforms because it enables
businesses to present pricing information, promotional content, and
recommendations from beauty influencers in an engaging visual format. This study
aims to analyze the influence of Price, Content Marketing, and Beauty Influencer
through Instagram on the Purchase Decision of Generation Z consumers for nail art
services at Hola Nails Salon, Tunjungan Plaza Surabaya. This research employed a
causal quantitative method using an incidental sampling technique. The study
involved 96 respondents who were Generation Z consumers and had previously used
nail art services at Hola Nails Salon, Tunjungan Plaza Surabaya. Data were collected
through an online questionnaire and analyzed using IBM SPSS Statistics version 25.
The research instrument was tested for validity and reliability, while the data were
analyzed using multiple linear regression analysis. The results indicate that Price
(X1), Content Marketing (Xz), and Beauty Influencer (X3) each have a positive and
significant partial effect on Purchase Decision (Y). Simultaneously, these three
variables also have a significant effect on Purchase Decision, with an F-value of
21.754 and a significance value of 0.000 (< 0.05). The Adjusted R? value of 0.396
indicates that the three independent variables explain 39.6% of the variation in
Purchase Decision, while the remaining 60.4% is influenced by other variables not
examined in this study. These findings provide practical implications for nail art salon
managers to optimize pricing strategies, improve the quality of Content Marketing,
and collaborate with credible Beauty Influencers to enhance the Purchase Decision
of Generation Z consumers.

Keywords: Price, Content Marketing, Beauty Influencer, Purchase Decision,
Generation Z, Nail Art
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