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ABSTRAK
Nanda Unzilatur Rochmah, 2026, Pengaruh Endorsement Influencer, Influencer
Credibility Dan Content Marketing Terhadap Keputusan Konsumen Dalam
Menggunakan Jasa Photodump Station Tunjungan Di Kota Surabaya.

Penelitian ini bertujuan untuk menganalisis pengaruh Endorsement Influencer,
Influencer Credibility, dan Content Marketing terhadap Keputusan Konsumen dalam
menggunakan jasa Photodump Station Tunjungan di Kota Surabaya. Penelitian ini
menggunakan pendekatan kuantitatif dengan metode survei. Data dikumpulkan
melalui penyebaran kuesioner kepada konsumen Photodump Station Tunjungan yang
pernah menggunakan jasa tersebut. Teknik pengambilan sampel menggunakan
purposive sampling dengan jumlah responden sebanyak 100 orang. Analisis data
dilakukan menggunakan uji instrumen, uji asumsi klasik, analisis regresi linier
berganda, uji t, uji F, dan koefisien determinasi dengan bantuan perangkat lunak IBM
SPSS Statistics 25. Hasil penelitian menunjukkan bahwa secara parsial Endorsement
Influencer berpengaruh positif dan signifikan terhadap keputusan konsumen dalam
menggunakan jasa Photodump Station Tunjungan. Influencer Credibility juga
berpengaruh positif dan signifikan terhadap keputusan konsumen. Selain itu, Content
Marketing terbukti berpengaruh positif dan signifikan terhadap keputusan konsumen
serta menjadi variabel yang memiliki pengaruh paling dominan dibandingkan variabel
independen lainnya. Secara simultan, Endorsement Influencer, Influencer Credibility,
dan Content Marketing berpengaruh positif dan signifikan terhadap keputusan
konsumen dalam menggunakan jasa Photodump Station Tunjungan di Kota Surabaya.
Hasil koefisien determinasi menunjukkan bahwa ketiga variabel independen mampu
menjelaskan variasi keputusan konsumen sebesar 16%, sedangkan sisanya sebesar
84% dipengaruhi oleh faktor lain di luar model penelitian. Penelitian ini menunjukkan
bahwa strategi pemasaran digital melalui pemanfaatan influencer yang tepat,
kredibilitas influencer yang tinggi, serta penyajian konten yang menarik dan
berkualitas dapat meningkatkan keputusan konsumen dalam menggunakan jasa
Photodump Station Tunjungan. Oleh karena itu, perusahaan perlu terus
mengoptimalkan ketiga aspek tersebut guna meningkatkan daya saing dan menarik
lebih banyak konsumen.

Kata Kunci: Endorsement Influencer, Influencer Credibility, Content Marketing,

Keputusan Konsumen.
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ABSTRACT
Nanda Unzilatur Rochmah, 2026, The Influence of Influencer Endorsement, Influ-
encer Credibility and Content Marketing on Consumer Decisions in Using Pho-
todump Station Tunjungan Services in Surabaya City.

This study aims to analyze the influence of Influencer Endorsement, Influencer
Credibility, and Content Marketing on Consumer Decision-Making in utilizing the
services of Photodump Station Tunjungan in Surabaya City. This research employed
a quantitative approach using a survey method. Data were collected through
questionnaires distributed to consumers who had previously used Photodump Station
Tunjungan's services. The sampling technique applied was purposive sampling,
involving a total of 100 respondents. Data analysis was conducted using instrument
testing, classical assumption tests, multiple linear regression analysis, t-tests, F-tests,
and coefficient of determination analysis with the assistance of IBM SPSS Statistics
25 software. The findings reveal that, partially, Influencer Endorsement has a positive
and significant effect on consumers' decisions to use the services of Photodump
Station Tunjungan. Likewise, Influencer Credibility demonstrates a positive and
significant influence on consumer decision-making. Furthermore, Content Marketing
is found to have a positive and significant effect on consumer decisions and emerges
as the most dominant variable among the independent variables examined in this
study. Simultaneously, Influencer Endorsement, Influencer Credibility, and Content
Marketing collectively exert a positive and significant influence on consumers'
decisions to utilize the services of Photodump Station Tunjungan in Surabaya. The
coefficient of determination indicates that these three independent variables explain
16% of the variance in consumer decision-making, while the remaining 84% is
influenced by other factors beyond the scope of this research model. The results
suggest that digital marketing strategies involving appropriate influencer
endorsements, high influencer credibility, and engaging, high-quality content can
effectively enhance consumers' decisions to use Photodump Station Tunjungan's
services. Therefore, the company is encouraged to continuously optimize these
aspects in order to strengthen its competitiveness and attract a broader consumer
base.

Keywords: Influencer Endorsement, Influencer Credibility, Content Marketing,

Consumer Decision-Making.
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