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RINGKASAN 

Nazhari Dhiyaul Hilmi, 2026, Strategi Pengelolaan Konten Aktivitas Mendaki 

dalam Micro Influencer di Akun Instagram @firanabilaamalia 

Penelitian ini membahas strategi pengelolaan konten aktivitas mendaki pada akun 

Instagram @firanabilaamalia sebagai micro influencer. Fokus penelitian ini adalah 

menganalisis bagaimana pengalaman mendaki dikemas menjadi konten digital yang 

informatif, menarik, autentik, dan interaktif melalui Instagram. Penelitian ini 

menggunakan pendekatan kualitatif deskriptif dengan teknik pengumpulan data 

melalui wawancara mendalam, observasi, dokumentasi, dan studi pustaka. Data yang 

dianalisis meliputi konten Instagram berupa Reels, Stories, Carousel, foto, caption, 

teks dalam video, musik, hashtag, serta interaksi audiens seperti komentar, likes, 

views, shares, saves, direct message, polling, dan Q&A. Analisis penelitian 

menggunakan The Circular Model of SoMe Regina Luttrell yang terdiri dari empat 

tahap, yaitu Share, Optimize, Manage, dan Engage. Hasil penelitian menunjukkan 

bahwa akun @firanabilaamalia mengelola konten aktivitas mendaki secara sirkular 

dan terintegrasi. Tahap Share dilakukan dengan membagikan pengalaman pendakian 

secara kronologis, informatif, dan personal. Tahap Optimize terlihat melalui 

pemilihan visual, caption, musik, angle, teks, dan alur cerita yang memperkuat pesan 

edukatif. Tahap Manage dilakukan melalui pengelolaan alur konten agar tetap 

konsisten, relevan, dan mudah dipahami audiens. Sementara itu, tahap Engage 

dibangun melalui interaksi dua arah, kedekatan sosial, humor, spontanitas, serta 

respons terhadap komentar dan direct message. Dengan demikian, konten mendaki 

pada akun @firanabilaamalia tidak hanya berfungsi sebagai dokumentasi perjalanan, 

tetapi juga sebagai media komunikasi digital yang membangun pengalaman audiens 

secara edukatif, visual, personal, dan interaktif. 

Kata kunci: pengelolaan konten, aktivitas mendaki, micro influencer, 

Instagram, The Circular Model of SoMe. 
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SUMMARY 

Nazhari Dhiyaul Hilmi, 2026, Content Management Strategy for Hiking Activities 

in Micro Influencer on the Instagram account @firanabilaamalia 

This study discusses the content management strategy of hiking activities on the 

Instagram account @firanabilaamalia as a micro influencer. The focus of this 

research is to analyze how hiking experiences are transformed into digital content 

that is informative, engaging, authentic, and interactive through Instagram. This study 

uses a descriptive qualitative approach with data collected through in-depth 

interviews, observation, documentation, and literature study. The analyzed data 

include Instagram content such as Reels, Stories, Carousel posts, photos, captions, 

on-screen text, music, hashtags, and audience interactions, including comments, likes, 

views, shares, saves, direct messages, polls, and Q&A. The analysis applies Regina 

Luttrell’s Circular Model of SoMe, which consists of four stages: Share, Optimize, 

Manage, and Engage. The findings show that @firanabilaamalia manages hiking 

content through an integrated and circular process. The Share stage is reflected in the 

chronological, informative, and personal sharing of hiking experiences. The Optimize 

stage appears through the selection of visuals, captions, music, camera angles, text, 

and storytelling flow that strengthen educational messages. The Manage stage is 

carried out by organizing content flow to remain consistent, relevant, and easy for the 

audience to understand. Meanwhile, the Engage stage is built through two-way 

interaction, social closeness, humor, spontaneity, and responses to comments and 

direct messages. Therefore, hiking content on the @firanabilaamalia Instagram 

account does not merely function as travel documentation, but also serves as a form 

of digital communication that builds an educational, visual, personal, and interactive 

audience experience. 

Keywords: content management, hiking activities, micro influencer, 

Instagram, The Circular Model of SoMe. 
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