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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh promosi digital, harga, dan
brand awareness terhadap keputusan pembelian konsumen Fore Coffee di Surabaya.
Metode penelitian yang digunakan adalah kuantitatif dengan pendekatan asosiatif
kausal. Sampel penelitian berjumlah 100 responden yang merupakan konsumen Fore
Coffee di Surabaya yang pernah melakukan pembelian melalui aplikasi Fore, diambil
menggunakan teknik insidental sampling. Instrumen penelitian berupa kuesioner
dengan skala Likert. Analisis data menggunakan regresi linear berganda dengan
bantuan IBM SPSS 25. Hasil penelitian menunjukkan bahwa secara parsial promosi
digital, harga, dan brand awareness berpengaruh positif dan signifikan terhadap
keputusan pembelian konsumen Fore Coffee di Surabaya. Secara simultan, ketiga
variabel tersebut juga berpengaruh positif dan signifikan terhadap keputusan
pembelian dengan nilai F hitung sebesar 44,130 dan nilai signifikansi 0,000. Nilai
Adjusted R Square sebesar 0,567 menunjukkan bahwa 56,7% variasi keputusan
pembelian dapat dijelaskan oleh variabel promosi digital, harga, dan brand
awareness, sedangkan 43,3% sisanya dipengaruhi oleh variabel lain yang tidak diteliti
dalam penelitian ini. Dengan demikian, peningkatan keputusan pembelian konsumen
Fore Coffee dapat didorong melalui optimalisasi promosi digital dengan menyajikan
konten yang menarik, interaktif, dan sesuai dengan target pasar serta didukung oleh
program promosi seperti diskon, voucher, dan cashback. Selain itu, penetapan harga
yang kompetitif, terjangkau, dan sebanding dengan kualitas serta manfaat produk
dapat meningkatkan persepsi nilai yang diterima konsumen. Di sisi lain, penguatan
brand awareness dapat dilakukan melalui konsistensi identitas merek, pemafaatan
media sosial secara aktif, kolaborasi dengan influencer, serta kampanye pemasaran
yang berkelanjutan sehingga merek Fore Coffee semakin mudah dikenali, diingat, dan
dipilih oleh konsumen.

Kata kunci : Promosi Digital, Harga, Brand Awareness, Keputusan Pembelian.
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ABSTRACT

This study aims to analyze the influence of digital promotion, price, and brand
awareness on the purchasing decisions of Fore Coffee consumers in Surabaya. This
research employed a quantitative method with a causal associative approach. The
sample consisted of 100 respondents who were Fore Coffee consumers in Surabaya
and had made purchases through the Fore application. The respondents were selected
using an incidental sampling technique. The research instrument was a questionnaire
measured using a Likert scale. The data were analyzed using multiple linear
regression with the assistance of IBM SPSS Statistics 25. The results showed that,
partially, digital promotion, price, and brand awareness had a positive and
significant effect on the purchasing decisions of Fore Coffee consumers in Surabaya.
Simultaneously, these three variables also had a positive and significant effect on
purchasing decisions, with an F-value of 44.130 and a significance value of 0.000.
The Adjusted R Square value of 0.567 indicates that 56.7% of the variation in
purchasing decisions can be explained by digital promotion, price, and brand
awareness, while the remaining 43.3% is explained by other variables not examined
in this study. Therefore, improving consumers' purchasing decisions at Fore Coffee
can be achieved by optimizing digital promotion through engaging, interactive, and
target-oriented content supported by promotional programs such as discounts,
vouchers, and cashback. In addition, implementing competitive and affordable
pricing that is aligned with product quality and perceived benefits can enhance
consumers' perceived value. Furthermore, strengthening brand awareness can be
achieved through maintaining a consistent brand identity, actively utilizing social
media, collaborating with influencers, and implementing sustainable marketing
campaigns, thereby making the Fore Coffee brand easier for consumers to recognize,
remember, and choose.

Keywords: Digital Promotion, Price, Brand Awareness, Purchasing Decision.
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