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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Product Innovation, Perceived 
Quality, dan Price Bundling terhadap Keputusan Pembelian produk skincare Finally 
Found You pada Pengguna Aktif TikTok Shop di Surabaya. Metode penelitian yang 
digunakan adalah kuantitatif dengan teknik insidental sampling, di mana data 
dikumpulkan daari 96 responden melalui penyebaran kuesioner online menggunakan 
Google Form. Analisis data dilakukan menggunakan uji asumsi klasik, analisis regresi 
linier berganda, serta uji hipotesis dengan bantuan IBM SPSS Statistics versi 27. Hasil 
penelitian menunjukkan bahwa Product Innovation, Perceived Quality, dan Price 
Bundling secara parsial berpengaruh positif dan signifikan terhadap Keputusan 
Pembelian. Secara simultan, ketiga variabel tersebut berpengaruh positif dan 
signifikan terhadap Keputusan Pembelian produk skincare Finally Found You pada 
pengguna aktif TikTok Shop di Surabaya. Temuan ini menegaskan bahwa Perceived 
Quality merupakan variabel yang paling dominan dalam menstimulasi keputusan 
pembelian konsumen. Oleh karena itu, disarankan bagi Finally Found You untuk terus 
mempertahankan dan meningkatkan persepsi kualitas produk, menghadirkan inovasi 
yang relevan dengan kebutuhan konsumen, serta mengoptimalkan strategi price 
bundling agar semakin menarik di platform TikTok Shop. Penelitian ini memberikan 
wawasan penting bagi pelaku usaha skincare lokal dalam merancang strategi 
pemasaran digital yang efektif guna meningkatkan keputusan pembelian konsumen 
melalui TikTok Shop. 

Kata Kunci : Product Innovation, Perceived Quality, Price Bundling, Keputusan 
Pembelian. 
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ABSTRACT 

This study aims to analyze the influence of Product Innovation, Perceived Quality, 
and Price Bundling on the Purchase Decision for Finally Found You skincare 
products among active TikTok Shop users in Surabaya. A quantitaitive research 
methode was employed using insidental sampling, in which data were collected from 
96 respondents through an online questionnaire distributed via Google Form. Data 
analysis was conducted using classical assumption tests, multiple linear regression 
analysis, and hypothesis testing with the assistance of IBM SPSS Statistics version 27. 
The results indicate that Product Innovation, Perceived Quality, and Price Bundling 
each has a positive and significant effect on Purchase Decision. Simultaneously, all 
three variables have a positive and significant effect on Purchase Decision for Finally 
Found You skincare products among active TikTok Shop users in Surabaya. These 
findings confirm that Perceived Quality is the most dominant variable influencing 
consumer purchase decisions. Therefore, it is recommended that Finally Found You 
continue to maintain and improve product quality perception, introduce innovations 
relevant to consumer needs, and optimize price bundling strategies to remain 
attractive on the TikTok Shop platform. This study provides important insights for 
local skincare businesses in designing effective digital marketing strategies to 
enhance consumer purchase decisions through TikTok Shop. 
Keywords: Product Innovation, Perceived Quality, Price Bundling, Purchase 
Decision. 
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