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RINGKASAN 

 

Rifa Caroline Bandi, 2026, Media Sosial Sebagai Kanal Kebugaran: 

Kecenderungan Praktik Public Relations Pada Citra Personal Amelia 

Fransisca. 
Penelitian ini bertujuan untuk menganalisis kecenderungan praktik Public 

Relations dalam manajemen kesan (Impression Management) pada konten akun 

TikTok @ameliafransisca sebagai influencer kebugaran. Penelitian dilakukan untuk 

mengetahui strategi manajemen kesan yang paling dominan digunakan dalam 

membangun citra personal Amelia Fransisca di media sosial TikTok. Analisis 

dilakukan berdasarkan lima strategi Impression Management menurut Jones dan 

Pittman (1982), yaitu self-promotion, ingratiation, exemplification, intimidation, dan 

supplication. 

Penelitian ini menggunakan pendekatan kuantitatif deskriptif dengan metode 

analisis isi (content analysis). Populasi penelitian adalah seluruh konten video yang 

diunggah pada akun TikTok @ameliafransisca dalam periode Oktober 2023 hingga 

Maret 2024. Sampel penelitian ditentukan menggunakan teknik purposive sampling 

dengan kriteria video yang memiliki minimal 500.000 tayangan (views), sehingga 

diperoleh 52 video sebagai unit analisis. Pengumpulan data dilakukan melalui proses 

pengkodean oleh dua koder menggunakan pedoman koding yang telah disusun 

berdasarkan indikator teori Impression Management. Data kemudian dianalisis 

melalui uji reliabilitas antar-koder dan tabulasi frekuensi kemunculan setiap 

kategori. 

Hasil penelitian menunjukkan bahwa strategi exemplification menjadi 

strategi manajemen kesan yang paling dominan ditampilkan dalam konten TikTok 

Amelia Fransisca. Strategi tersebut terlihat melalui konsistensi penyampaian gaya 

hidup sehat, rutinitas olahraga, disiplin latihan, serta motivasi kebugaran yang 

ditampilkan secara berulang. Selain itu, strategi self-promotion dan ingratiation juga 

ditemukan dalam beberapa konten, meskipun frekuensinya lebih rendah 

dibandingkan exemplification. Sementara itu, strategi intimidation dan supplication 

tidak ditemukan dalam konten yang dianalisis. 

Penelitian ini menunjukkan bahwa Amelia Fransisca cenderung membangun 

citra personal sebagai figur yang disiplin, konsisten, dan berkomitmen terhadap gaya 

hidup sehat melalui praktik manajemen kesan di media sosial. Temuan ini 

memperlihatkan bahwa media sosial tidak hanya berfungsi sebagai sarana berbagi 

informasi, tetapi juga sebagai kanal Public Relations yang memungkinkan individu 

membangun hubungan dengan audiens sekaligus membentuk citra personal secara 

strategis. 

Kata Kunci: Public Relations, Manajemen Kesan, TikTok, Citra Personal, 

Influencer Kebugaran. 
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SUMMARY 

 

Rifa Caroline Bandi, 2026, Social Media as a Fitness Channel: The 

Tendency of Public Relations Practices in Amelia Fransisca's Personal 

Image. 

 
This study aims to analyze the tendency of Public Relations practices 

through Impression Management in the TikTok content of @ameliafransisca as a 

fitness influencer. The research seeks to identify the most dominant impression 

management strategy used in building Amelia Fransisca's personal image on 

TikTok. The analysis is based on the five impression management strategies 

proposed by Jones and Pittman (1982): self-promotion, ingratiation, exemplification, 

intimidation, and supplication. 

This research employs a descriptive quantitative approach using content 

analysis. The population consists of all videos uploaded on the TikTok account 

@ameliafransisca from October 2023 to March 2024. The sample was selected 

through purposive sampling with the criterion of videos having at least 500,000 

views, resulting in 52 videos as the units of analysis. Data were collected through a 

coding process conducted by two coders using a coding sheet developed from the 

indicators of Impression Management theory. The data were then analyzed through 

intercoder reliability testing and frequency tabulation. 

The findings indicate that exemplification is the most dominant impression 

management strategy found in Amelia Fransisca's TikTok content. This strategy is 

reflected through the consistent presentation of a healthy lifestyle, exercise routines, 

discipline in training, and fitness motivation. In addition, self-promotion and 

ingratiation strategies were also identified, although they appeared less frequently 

than exemplification. Meanwhile, intimidation and supplication strategies were not 

found in the analyzed content. 

The study concludes that Amelia Fransisca tends to construct a personal 

image as a disciplined, consistent, and health-oriented individual through impression 

management practices on social media. These findings demonstrate that social 

media functions not only as a platform for sharing information but also as a Public 

Relations channel that enables individuals to build relationships with audiences and 

strategically shape their personal image. 

 
Kata Kunci: Public Relations, Impression Management, TikTok, Personal 

Image, Fitness Influencer. 
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