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RINGKASAN 
 

Cindy Berliana Wibowo, 2026. Storytelling Sebagai Strategi Soft Selling (Analisis 
Naratif Dalam Konten Video TikTok @dosenkecantikan Periode Februari – 
Maret 2026) 

 

 
Penelitian ini membahas storytelling sebagai strategi soft selling dalam konten video 
TikTok @dosenkecantikan pada periode Februari–Maret 2026. Fokus penelitian ini 
adalah untuk mengetahui bagaimana konstruksi storytelling digunakan dalam 
menyampaikan pesan promosi lip product s secara halus melalui konten video TikTok. 
Penelitian menggunakan pendekatan kualitatif deskriptif dengan metode analisis 
naratif. Data penelitian diperoleh melalui observasi dan dokumentasi terhadap tiga 
konten video TikTok @dosenkecantikan yang mempromosikan lip product s serta 
mengandung unsur storytelling. Analisis dilakukan dengan mengidentifikasi unsur-
unsur naratif yang membangun cerita dalam konten, kemudian diinterpretasikan 
menggunakan Paradigma Naratif Walter Fisher melalui konsep koherensi dan fidelity. 
Hasil penelitian menunjukkan bahwa storytelling dalam konten @dosenkecantikan 
dibangun melalui pengalaman personal kreator, aktivitas sehari-hari, interaksi dengan 
audiens, demonstrasi penggunaan produk, serta pembuktian visual terhadap performa 
lip product . Produk tidak ditampilkan sebagai objek iklan utama, melainkan 
disisipkan secara natural ke dalam aktivitas seperti berburu takjil, merespons 
komentar audiens, dan mencoba makanan viral. Konstruksi storytelling tersebut 
menunjukkan adanya koherensi melalui keteraturan alur cerita, kesesuaian antara 
narasi verbal dan visual, serta konsistensi karakter kreator sebagai narator. Selain itu, 
fidelity terlihat dari kedekatan cerita dengan pengalaman, kebiasaan, dan budaya 
konsumsi konten digital audiens TikTok. Dengan demikian, storytelling dalam konten 
@dosenkecantikan berfungsi sebagai strategi soft selling yang mampu 
menyampaikan pesan promosi secara natural, relevan, dan tidak terkesan memaksa. 

 
Kata Kunci: Storytelling, Soft selling, Komunikasi digital pemasaran, TikTok, 
Analisis Naratif, Walter Fisher 
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SUMMARY 
 

Cindy Berliana Wibowo, 2026. Storytelling as a Soft Selling Strategy (Narrative 
Analysis of TikTok Video Content @dosenkecantikan February – March 2026) 

 

 
This study examines storytelling as a soft-selling strategy in TikTok video content 
uploaded by @dosenkecantikan during the February–March 2026 period. The 
purpose of this study is to understand how storytelling is constructed to deliver 
promotional messages about lip product s in a subtle and natural manner. This 
research employs a descriptive qualitative approach using narrative analysis. The 
data were collected through observation and documentation of three TikTok videos 
from @dosenkecantikan that promote lip product s and contain storytelling elements. 
The analysis was conducted by identifying the narrative elements that construct the 
story within each content and interpreting them through Walter Fisher’s Narrative 
Paradigm, particularly the concepts of coherence and fidelity. The findings reveal that 
storytelling in @dosenkecantikan’s content is constructed through the creator’s 
personal experiences, daily activities, audience interactions, product demonstrations, 
and visual proof of product performance. The promoted lip product s are not presented 
as the main advertising focus; instead, they are naturally integrated into activities 
such as searching for iftar snacks, responding to audience comments, and reviewing 
viral food. The storytelling construction demonstrates coherence through a well-
organized narrative flow, consistency between verbal and visual narratives, and the 
creator’s consistent role as a narrator. Furthermore, fidelity is reflected in the 
closeness of the stories to the audience’s experiences, habits, and digital content 
consumption culture on TikTok. Therefore, storytelling in @dosenkecantikan’s content 
functions as a soft-selling strategy that effectively delivers promotional messages in a 
natural, relevant, and non-intrusive manner. 

 
Keywords: Storytelling, Soft selling, TikTok, Digital marketing communication, 
narrative analysis, Walter Fisher. 
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