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ABSTRAK

Radito Julian Al Haszmin, 2026, Strategi Komunikasi Pemasaran Digital Dinas
Pariwisata Kota Surabaya Melalui Instragam (@kotalamasurabaya) Dalam
Mempromosikan Wisata Sejarah Kota Lama Surabaya

Penelitian ini bertujuan untuk mengetahui strategi komunikasi pemasaran
digital yang diterapkan oleh Dinas Pariwisata Kota Surabaya melalui akun Instagram
@kotalamasurabaya dalam mempromosikan wisata sejarah di Kota Tua Surabaya.
Penelitian ini dimotivasi oleh tingkat kunjungan wisatawan yang masih rendah, yang
cenderung meningkat hanya pada acara-acara tertentu, sehingga dibutuhkan strategi
promosi digital yang efektif dan berkelanjutan.

Penelitian ini menggunakan metode deskriptif kualitatif dengan teknik
pengumpulan data meliputi observasi, wawancara, dan dokumentasi. Teori Integrated
Marketing Communication (IMC) digunakan untuk menganalisis komunikasi digital
melalui media sosial. Subjek penelitian adalah pengelola akun Instagram
@kotalamasurabaya, yang berada di bawah Dinas Pariwisata Kota Surabaya.
Penelitian ini berfokus pada strategi komunikasi pemasaran digital untuk
mempromosikan pariwisata warisan budaya di Kota Tua Surabaya.

Dinas Pariwisata Kota Surabaya melalui akun Instagram @kotalamasurabaya
telah menerapkan strategi Integrated Marketing Communication (IMC) secara
terpadu dalam mempromosikan Wisata Sejarah Kota Lama Surabaya. Strategi
tersebut diwujudkan melalui penggunaan konten visual yang menarik, storytelling
informatif, dan Instagram Ads untuk membangun citra destinasi (advertising),
penyelenggaraan berbagai kegiatan budaya, edukasi, dan walking tour sebagai bentuk
promosi berbasis pengalaman (sales promotion), pemanfaatan media sosial untuk
membangun citra positif serta menjalin komunikasi dua arah yang responsif dengan
masyarakat (public relations), pemberian layanan informasi secara personal melalui
fitur Direct Message dan dukungan pemandu wisata (personal selling), serta
optimalisasi berbagai fitur Instagram seperti Reels, Stories, hashtag, polling, kuis, dan
sesi tanya jawab untuk memperluas jangkauan promosi dan meningkatkan interaksi
audiens (direct and digital marketing).

Kata Kunci : Strategi komunikasi pemasaran digital, Instagram, wisata sejarah, Kota
Lama Surabaya, komunikasi digital
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SUMMARY

Radito Julian Al Haszmin, 2026, Surabaya City Tourism Office's Digital
Marketing Communication Strategy Through Instagram (@kotalamasurabaya)
in Promoting Historical Tourism in Surabaya's Old City

This study aims to examine the digital marketing communication
strategy implemented by the Surabaya City Tourism Office through the
Instagram account @kotalamasurabaya in promoting historical tourism in
Surabaya Old Town. The study was motivated by the relatively low number of
tourist visits, which tend to increase only during certain events, indicating the
need for an effective and sustainable digital promotional strategy.

This research employed a descriptive qualitative method with data
collection techniques consisting of observation, interviews, and
documentation. The Integrated Marketing Communication (IMC) theory was
used to analyze digital communication activities conducted through social
media. The research subjects were the managers of the Instagram account
@kotalamasurabaya under the Surabaya City Tourism Office. The study
focused on digital marketing communication strategies used to promote
cultural heritage tourism in Surabaya Old Town.

The findings reveal that the Surabaya City Tourism Office has
implemented an integrated Integrated Marketing Communication (IMC)
strategy through the Instagram account @kotalamasurabaya in promoting
Surabaya Old Town Heritage Tourism. The strategy includes the use of
attractive visual content, informative storytelling, and Instagram Ads to build
the destination’s image (advertising); the organization of cultural events,
educational programs, and walking tours as forms of experiential promotion
(sales promotion); the utilization of social media to establish a positive image
and foster responsive two-way communication with the public (public
relations); the provision of personalized information services through Direct
Message features and support from tour guides (personal selling); and the
optimization of Instagram features such as Reels, Stories, hashtags, polls,
quizzes, and question-and-answer sessions to expand promotional reach and
enhance audience engagement (direct and digital marketing).

Keywords: Digital marketing communication strategy, Instagram, historical
tourism, Surabaya Old Town, digital communication.
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