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RINGKASAN 

 

Dewo Adji Suryo Kusumo, 2026, Pengelolaan Komunikasi Pemasaran Digital 

Berbasis Media Sosial di Wisata Lembah Pendawa, Pandaan 

 Penelitian ini bertujuan untuk mendeskripsikan dan menganalisis pengelolaan 

digital marketing berbasis media sosial yang dilakukan oleh Wisata Lembah Pendawa, 

Pandaan melalui Instagram dan TikTok @lembahpendawa dalam meningkatkan 

awareness, engagement, citra positif, serta keputusan berkunjung wisatawan. 

Penelitian ini dilatarbelakangi oleh perkembangan media sosial yang semakin pesat 

dan dimanfaatkan sebagai sarana komunikasi pemasaran digital pada sektor 

pariwisata. Dalam penelitian ini, teori yang digunakan adalah model digital marketing 

communication untuk menganalisis pengelolaan komunikasi pemasaran digital 

melalui media sosial yang dilakukan oleh pengelola wisata. Penelitian ini 

menggunakan pendekatan kualitatif dengan tipe penelitian deskriptif. Teknik 

pengumpulan data dilakukan melalui wawancara mendalam, observasi, dan 

dokumentasi. Informan penelitian terdiri dari owner Wisata Lembah Pendawa, admin 

media sosial Instagram dan TikTok, serta pengunjung wisata. Analisis data secara 

deskriptif melalui kondensasi data, penyajian data, dan penarikan kesimpulan untuk 

memahami pengelolaan digital marketing berbasis media sosial yang diterapkan oleh 

pengelola wisata. Temuan penelitian menunjukkan bahwa Wisata Lembah Pendawa 

telah menerapkan komponen Digital Marketing Communication melalui Instagram 

dan TikTok sebagai media utama promosi. Media sosial dimanfaatkan untuk 

menyebarkan informasi dan berinteraksi dengan audiens melalui komentar, direct 

message, dan live streaming. Konten diproduksi dengan mengikuti tren media sosial, 

memanfaatkan audio viral, video edukasi, video profil, giveaway, dan testimoni 

pengunjung. Selain itu, influencer marketing dilakukan melalui kolaborasi dengan 

content creator dan influencer untuk memperluas jangkauan promosi. SEO diterapkan 

melalui penggunaan hashtag dan kata kunci, sedangkan data analitik dimanfaatkan 

melalui fitur insight. Meskipun SEM belum optimal, strategi promosi organik berhasil 

meningkatkan eksposur, keterlibatan audiens, dan minat berkunjung wisatawan. 

Kata Kunci: Digital Marketing Communication, Instagram dan TikTok, 

Pariwisata, Lembah Pendawa. 
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SUMMARY 

 

Dewo Adji Suryo Kusumo, 2026, Social Media-Based Digital Marketing 

Communication Management at Lembah Pendawa Tourism, Pandaan 

 This study aims to describe and analyze the management of social media-

based digital marketing implemented by Wisata Lembah Pendawa, Pandaan through 

its Instagram and TikTok accounts (@lembahpendawa) in increasing awareness, 

engagement, positive image, and tourists’ visiting decisions. This research is 

motivated by the rapid development of social media, which has been widely utilized 

as a digital marketing communication tool in the tourism sector. The study employs 

the Digital Marketing Communication theory to analyze how the tourism management 

utilizes social media in managing and implementing digital marketing communication 

strategies. This study uses a qualitative approach with a descriptive research design. 

Data were collected through in-depth interviews, observation, and documentation. 

The research informants consisted of the owner of Lembah Pendawa Tourism, 

Instagram and TikTok social media administrators, and visitors. Data were analyzed 

descriptively through data condensation, data display, and conclusion drawing to 

understand the implementation of social media-based digital marketing management 

by the tourism managers. The findings indicate that Wisata Lembah Pendawa has 

implemented Digital Marketing Communication components through Instagram and 

TikTok as its primary promotional platforms. Social media is utilized to disseminate 

tourism information and engage with audiences through comments, direct messages, 

and live streaming. Content is produced by following social media trends and 

incorporates viral audio, educational videos, profile videos, giveaways, and visitor 

testimonials. In addition, influencer marketing is conducted through collaborations 

with content creators and influencers to expand promotional reach. SEO is 

implemented through the use of relevant hashtags and keywords, while data analytics 

are utilized through insight features. Although SEM has not been optimally 

implemented, organic promotional strategies have successfully increased destination 

exposure, audience engagement, and tourists’ intention to visit. 

Keywords: Digital Marketing Communication, Instagram And TikTok,  Tourism, 

Lembah Pendawa. 
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