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RINGKASAN 

 

Dinda Citra Dewi, 2026, Fitur Dua Centang Biru (Read Receipt) WhatsApp: 

Upaya Negosiasi Profesionalisme Dan Transparansi Pada Karyawan Burger 

King Surabaya 

 

Penelitian ini dilatarbelakangi oleh pergeseran fungsi media sosial dalam lingkungan 

kerja, di mana fitur teknis seperti read receipt (dua centang biru) pada WhatsApp kini 

bermutasi menjadi instrumen pengawasan organisasi. Penelitian ini bertujuan untuk 

mendeskripsikan serta menganalisis secara mendalam pengalaman subjektif 

karyawan dalam memaknai fitur tersebut sebagai bentuk negosiasi antara tuntutan 

transparansi kerja dan perlindungan privasi. Pendekatan yang digunakan adalah 

kualitatif dengan studi fenomenologi Alfred Schutz untuk mengungkap esensi dari 

pengalaman hidup (lived experience) informan melalui data yang dikumpulkan lewat 

wawancara mendalam. Analisis data dilakukan dengan teknik Epoch (Bracketing) 

untuk menjaga objektivitas temuan dari bias peneliti. Hasil penelitian menunjukkan 

adanya benturan konstruksi sosial yang kontradiktif mengenai pemaknaan fitur read 

receipt antara pihak manajemen dan kelompok karyawan di gerai Burger King 

Surabaya. Pihak manajemen mengonstruksikan fitur tersebut sebagai instrumen untuk 

menegakkan transparansi kerja dan mengukur profesionalisme berdasarkan respons 

pesan di luar jam kerja. Sebaliknya, karyawan (dari level Leader hingga Part-Time) 

memaknainya sebagai alat kontrol struktural yang menginvasi batasan ruang personal 

(boundary work), terutama saat instruksi kerja dikirimkan secara masif di luar jadwal 

kerja. Upaya negosiasi ini tidak berjalan melalui ruang komunikasi verbal yang setara, 

melainkan beralih menjadi siklus aksi dan reaksi sirkular yang defensif. Teguran lisan 

yang terus-menerus dari manajemen mengkristal menjadi realitas objektif yang 

menimbulkan ketidaknyamanan. Sebagai respons, karyawan secara taktis melakukan 

pembangkangan teknologi dengan menonaktifkan fitur read receipt demi 

mengamankan hak beristirahat. Tindakan sabotase ini memicu teguran lanjutan dari 

atasan, sehingga proses komunikasi menemui jalan buntu (deadlock) dan gagal 

mencapai kesepakatan sosial (closure). Penelitian ini menyimpulkan bahwa fitur read 

receipt pada WhatsApp tidak lagi sekadar alat koordinasi teknis, melainkan telah 

menjadi arena pertarungan makna dan pemicu konflik interpersonal yang sirkular di 

dalam organisasi. 

Kata Kunci: Read Receipt, Profesionalisme, Transparansi. 
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SUMMARY 

 

Dinda Citra Dewi, 2026, The WhatsApp Read Receipt Feature: A Negotiation of 

Professionalism and Transparency Among Burger King Employees in Surabaya 

 

This research is motivated by the shifting function of social media in the workplace, 

where technical features such as the WhatsApp "read receipt" (double blue ticks) have 

mutated into instruments of organizational surveillance. This study aims to describe 

and analyze in depth the subjective experiences of employees in interpreting this 

feature as a form of negotiation between demands for work transparency and privacy 

protection. A qualitative method with Alfred Schutz’s phenomenological approach 

was employed to uncover the essence of the informants' lived experiences through 

data gathered via in-depth interviews. Data analysis was conducted using the Epoch 

(Bracketing) technique to maintain the objectivity of the findings from researcher 

bias. The results reveal a clear clash of contradictory social constructions regarding 

the meaning of the read receipt feature between management and the employee group 

at the Burger King outlet in Surabaya. Management subjectively constructs the 

feature as an essential instrument to enforce work transparency and measure 

employee professionalism based on message responsiveness outside working hours. 

Conversely, the employee group (ranging from Leaders to Part-Timers) interprets the 

double blue ticks as an invasive tool of structural control that threatens their personal 

boundaries (boundary work), particularly when work instructions are sent massively 

outside official working schedules. These negotiation efforts do not occur through an 

equal space for verbal communication; instead, they shift into a defensive, circular 

cycle of action and reaction. Continuous verbal reprimands from management 

eventually crystallize into an objective reality that generates discomfort among 

employees. In response, workers tactically engage in technological resistance by 

disabling the read receipt feature to secure their right to rest. This act of sabotage 

against management's control radar triggers further reprimands from superiors, 

causing the communication process to hit a deadlock and fail to achieve social 

agreement (closure). This study concludes that a minor feature like WhatsApp's read 

receipt is no longer just a technical coordination tool, but has mutated into an arena 

of contested meaning and a trigger for endless circular interpersonal conflicts within 

the organization. 

Keywords: Read Receipt, Professionalism, Transparency.  
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