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RINGKASAN 

Vika Ramadhina Widyantari, 2026, Digital Public Relations Dinas Kebudayaan, 

Kepemudaan, dan Olahraga serta Pariwisata Dalam Membangun Citra Wisata 

di Surabaya.  

 Penelitian ini bertujuan untuk mendeskripsikan Digital Public Relations oleh 

Dinas Kebudayaan, Kepemudaan, dan Olahraga serta Pariwisata Kota Surabaya 

dalam membangun citra wisata melalui media digital, khususnya Instagram. 

Penelitian menggunakan pendekatan kualitatif deskriptif dengan teknik pengumpulan 

data berupa wawancara, observasi, dan dokumentasi. Analisis penelitian mengacu 

pada Media Richness Theory dari Daft dan Lengel yang meliputi immediate feedback, 

multiple cues, language variety, dan personal focus. 

 Digital Public Relations pada Dinas Kebudayaan, Kepemudaan, dan 

Olahraga serta Pariwisata Kota Surabaya dilaksanakan melalui pemanfaatan akun 

Instagram resmi pariwisata sebagai media penyebaran informasi dan promosi wisata. 

Aktivitas tersebut dilakukan dengan mempublikasikan berbagai konten berupa foto, 

video, reels, infografis, informasi destinasi wisata, promosi kegiatan pariwisata, serta 

informasi mengenai Kebun Binatang Surabaya sebagai salah satu destinasi wisata 

unggulan Kota Surabaya. Berdasarkan Media Richness Theory, pemanfaatan 

Instagram mencerminkan karakteristik media yang kaya melalui penyampaian 

berbagai bentuk informasi, penggunaan fitur interaktif untuk komunikasi dua arah, 

variasi bahasa yang disesuaikan dengan audiens, serta penyampaian pesan yang lebih 

personal dalam komunikasi digital. 

 Penelitian ini memberikan gambaran mengenai penerapan Digital Public 

Relations pada instansi pemerintah dalam memanfaatkan media sosial sebagai sarana 

komunikasi publik. Hasil penelitian diharapkan dapat menjadi referensi bagi 

pengembangan strategi komunikasi digital di sektor pemerintahan, khususnya dalam 

promosi pariwisata, serta memperkaya kajian mengenai penerapan Media Richness 

Theory dalam komunikasi organisasi di era digital. 

 

Kata Kunci: Digital Public Relations, Media Richness Theory, Citra Wisata. 
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SUMMARY 

Vika Ramadhina Widyantari, 2026, Digital Public Relations of the Department of 

Culture, Youth, and Sports as well as Tourism in Building the Tourism Image in 

Surabaya. 

 This study aims to describe Digital Public Relations by the Surabaya City 

Department of Culture, Youth, Sports, and Tourism in building a tourism image 

through digital media, especially Instagram. The research uses a descriptive 

qualitative approach with data collection techniques including interviews, 

observations, and documentation. The analysis refers to the Media Richness Theory 

by Daft and Lengel, which includes immediate feedback, multiple cues, language 

variety, and personal focus. 

 Digital Public Relations at the Surabaya City Office of Culture, Youth, Sports, 

and Tourism is carried out by utilizing the official tourism Instagram account as a 

medium for spreading information and promoting tourism. This activity is done by 

publishing various content such as photos, videos, reels, infographics, information 

about tourist destinations, promotion of tourism activities, as well as information 

about Surabaya Zoo as one of Surabaya City’s top tourist destinations. Based on 

Media Richness Theory, using Instagram reflects the characteristics of a rich medium 

through delivering various forms of information, using interactive features for two-

way communication, adjusting language variations to the audience, and conveying 

messages in a more personal way in digital communication. 

 This study provides an overview of the implementation of Digital Public 

Relations in government agencies in using social media as a means of public 

communication. The results of this research are expected to serve as a reference for 

developing digital communication strategies in the government sector, especially in 

tourism promotion, as well as to enrich studies on the application of Media Richness 

Theory in organizational communication in the digital era. 

 

Keyword: Digital Public Relations, Media Richness Theory, Tourism Image 
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