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SUMMARY

Septian Hadi Saputra, 2025, Dokevi Shoes' Use of Instagram and Brand
Awareness Level

This study aims to describe how Dokevi Shoes utilizes Instagram as a digital
communication platform to build brand awareness, as well as to identify the
level of brand awareness among its audience. As a growing local footwear
brand based in Surabaya, Dokevi Shoes employs Instagram to conduct
visual-based marketing communication, strengthen audience engagement, and
shape consumer perceptions. This research adopts a descriptive qualitative
approach, employing in-depth interviews, observation of the official Dokevi
Shoes Instagram account, and documentation of content activities and user
interactions.

The findings indicate that Dokevi Shoes implements various content strategies—
including product photography, reels, storytelling through captions, and the use
of interactive features such as Instagram Stories—to establish a closer
connection with its audience. These activities generate engagement in the form
of likes, comments, shares, saves, and direct message responses, which
collectively contribute to the brand’s digital presence. From the audience’s
perspective, the level of brand awareness is categorized as moderate; users are
able to recognize the brand visually (brand recognition), yet brand recall
remains limited due to intense competition within the local footwear industry.
Consistent visual identity, posting frequency, and message delivery style are
found to be key factors influencing the formation of brand awareness.

This study concludes that well-structured digital communication strategies
through Instagram can support the development of brand awareness for local
brands. However, stronger visual identity and more intensive audience
interaction are required for Dokevi Shoes to reach a top-of-mind position among
consumers.

Keywords: Instagram, Social Media, Engagement, Brand Awareness, Dokevi
Shoes
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RINGKASAN

Septian Hadi Saputra, 2025, Penggunaan Media Sosial Instagram Oleh
Dokevi Shoes Dan Tingkat Brand Awareness

Penelitian ini bertujuan untuk menggambarkan bagaimana penggunaan media
sosial Instagram oleh Dokevi Shoes dalam membangun brand awareness serta
mengetahui tingkat brand awareness audiens terhadap merek tersebut. Sebagai
sebuah brand sepatu lokal yang berkembang di Surabaya, Dokevi Shoes
memanfaatkan Instagram sebagai media komunikasi pemasaran digital yang
berfokus pada visual, interaksi, dan keterlibatan audiens. Penelitian ini
menggunakan pendekatan kualitatif deskriptif dengan teknik pengumpulan data
melalui wawancara mendalam, observasi akun Instagram Dokevi Shoes, serta
dokumentasi terhadap aktivitas konten dan interaksi pengguna.

Hasil penelitian menunjukkan bahwa Dokevi Shoes menggunakan berbagai
strategi konten seperti foto produk, reels, storytelling pada caption, serta
pemanfaatan fitur interaktif Instagram Stories untuk membangun kedekatan
dengan audiens. Aktivitas digital tersebut menghasilkan engagement berupa
likes, komentar, share, save, serta respons audiens melalui direct message yang
turut memperkuat kehadiran merek di platform. Dari perspektif pengguna,
tingkat brand awareness Dokevi Shoes berada pada kategori sedang, di mana
konsumen sudah mampu mengenali visual brand (brand recognition), namun
brand recall masih terbatas karena persaingan ketat di industri sepatu lokal.
Konsistensi visual, frekuensi unggahan, dan gaya penyampaian pesan terbukti
menjadi faktor penting yang mempengaruhi terbentuknya awareness.

Penelitian ini menunjukkan bahwa strategi komunikasi digital yang terarah
melalui Instagram dapat mendukung pembentukan awareness bagi brand lokal,
namun diperlukan penguatan identitas visual dan interaksi lebih intensif untuk
mencapai tingkat top of mind di kalangan audiens.

Kata Kunci: Instagram, Media Sosial, Engagement, Brand Awareness,
Dokevi Shoes
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