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Abstrak 

  
Perkembangan layanan buy now pay later seperti Shopee PayLater memberikan 

kemudahan dalam bertransaksi, namun di sisi lain berpotensi meningkatkan perilaku 

konsumtif, khususnya pembelian impulsif. Penelitian ini bertujuan untuk mengetahui 

hubungan antara fear of missing out dan gaya hidup hedonisme dengan impulsive 

buying pada pengguna Shopee PayLater. Partisipan dalam penelitian ini berjumlah 

125 responden pengguna Shopee PayLater di Surabaya yang berada pada rentang usia 

18–25 tahun, yang dipilih menggunakan teknik non-probability sampling dengan 

metode purposive sampling. Pengumpulan data dilakukan melalui penyebaran 

kuesioner secara daring menggunakan skala likert. Analisis data menggunakan uji 

korelasi Spearman’s Rho. Hasil penelitian menunjukkan bahwa fear of missing out 

memiliki hubungan positif dan signifikan dengan impulsive buying. Selain itu, gaya 

hidup hedonisme juga menunjukkan hubungan positif dan signifikan dengan 

impulsive buying, dengan kekuatan hubungan yang lebih tinggi. Temuan ini 

menunjukkan bahwa faktor psikologis dan gaya hidup berperan dalam mendorong 

perilaku pembelian impulsif pada pengguna Shopee PayLater. 

 

 

Kata Kunci: Fear of Missing Out, Gaya Hidup Hedonisme, Impulsive Buying, 

Shopee PayLater 
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Abstract 
The development of buy now pay later (BNPL) services such as Shopee PayLater has 

provided greater convenience in financial transactions; however, it also has the 

potential to increase consumptive behavior, particularly impulsive buying. This study 

aims to examine the relationship between fear of missing out (FoMO) and a hedonic 

lifestyle with impulsive buying behavior among Shopee PayLater users. The 

participants consisted of 125 Shopee PayLater users in Surabaya aged 18–25 years, 

selected using a non-probability sampling technique with purposive sampling. Data 

were collected through an online questionnaire using a Likert scale. The data were 

analyzed using Spearman’s Rho correlation test. The results indicate that fear of 

missing out has a positive and significant relationship with impulsive buying 

behavior. In addition, a hedonic lifestyle also shows a positive and significant 

relationship with impulsive buying, with a stronger correlation strength. These 

findings suggest that psychological factors and lifestyle orientation play an important 

role in encouraging impulsive purchasing behavior among Shopee PayLater users 

 

Keywords: Fear of Missing Out, Hedonic Lifestyle, Impulsive Buying, Shopee 

PayLater 
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