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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Price Perception,
Product Quality, dan Electronic Word of Mouth terhadap Purchase Decision pada
jasa Syifaislamiyah MUA di kabupaten Sidoarjo. Metode yang digunakan dalam
penelitian 1m adalah pendekatan kuantitatif dengan penyebaran kuesioner kepada
responden yang telah menggunakan jas Syifaislamiyah MUA. Penelitian ini
dilatarbelakangi oleh persaingan industri jasa kecantikan yang semakin ketat, serta
fenomena penurunan jumlah keputusan pada jasa Syifaislamiyah MUA yang diduga
dipengaruhi oleh persepsi harga, kualitas layanan rias, dan ulasan digital. Data dalam
penelitian ini dianalisis menggunakan uji instrumen, uji asumsi klasik, uji regresi
linear berganda, uji parsial (uji t), dan uji simultan (uji f). Objek penelitian ini adalah
customer yang telah menggunakan jasa Syifaislamiyah MUA, khususnya di
kabupaten Sidoarjo

Hasil penelitian menunjukkan bahwa secara simultan Price Perception,
Product Quality, dan Electronic Word of Mouth memiliki pengaruh terhadap
Purchase Decision. Secara parsial, Product Quality dan Electronic Word of Mouth
terbukti menunjukkan pengaruh positif dan signifikan terhadap Purchase Decision,
sedangan Price Perception tidak menunjukkan pengaruh signifikan. Temuan ini
mengindikasi bahwa keputusan pembelian pada jasa make up lebih banyak
dipengaruhi oleh kualitas hasil make up dan kekuatan rekomendasi atau ulasan media
digital, bukan dipengaruhi oleh persepsi harga.

Kata Kunci : Price Perception, Product Quality, dan Electronic Word of Mouth,
Purchase Decision, Make Up Artist, Jasa Kecantikan.



ABSTRACT

This study aims to analyze the influence of Price Perception, Product
Quality, and Electronic Word of Mouth on Purchase Decision for Syifaislamiyah
MUA services in Sidoarjo Regency. The research applies a quantitative approach
by distributing questionnaires to respondents who have used the services of
Syifaislamiyah MUA. This study is motivated by the increasingly intense compefition
in the beauty service industry and the decline in purchase decisions for
Syifaislamiyah MUA, which is suspected to be influenced by price perception,
service quality, and digital reviews. The data were analyzed using instrument tests,
classical assumption tests, multiple linear regression analysis, partial test (t-fest),
and simultaneous test (F-test).

The research object consists of customers who have used Syifaislamiyah
MUA services, particularly those residing in Sidoarjo Regency. The resulls indicate
that Price Perception, Product Quality, and Electronic Word of Mouth
simultaneously influence Purchase Decision. Partially, Product Quality and
Electronic Word of Mouth show a positive and significant effect on Purchase
Decision, whereas Price Perception does not exhibit a significant influence. These
findings suggest that purchase decisions for make-up services are more strongly
driven by the quality of the makeup results and the strength of digital
recommendations or reviews rather than by price perception.

Keywords: Price Perception, Product Quality, Electronic Word of Mouth, Purchase
Decision, Make Up Artist, Beauty Services.



RINGKASAN

Skripsi dengan judul “Pengaruh Price Perception, Product Quality, dan
Electronic Word Of Mouth Terhadap Purchase Decision Pada Jasa Syifaislamiyah
Make Up Artist Di Kabupaten Sidoarjo” tujuan dan penelitian ini adalah untuk
menganalisis Price Perception, Product Quality, dan Electronic Word of Mouth
secara bersama-sama (simultan) terhadap Purchase Decision pada jasa
Syifaislamiyah Make Up Artist di Kabupaten Sidoarjo. Penelitian ini menggunakan
metode kuantitatif dengan sampel sebanyak 148 responden dan teknik pengambilan
sampel menggunakan Purposive sampling. Data vang telah didapatkan diolah
menggunakan SPSS versi 27 dan uji yang digunakan anatara lain uji instrument yaitu
wji validitas dan wji reliabilitas, uji asumsi klasik yaitu uji normalitas, uji
multikolinearitas, dan uji heteroskedastisitas, uji analisis regresi linear berganda dan
koefisien determinasi sedangkan uji hipotesis yaitu uji T (simultan) dan uji F (parsial).

Hasil uji T parsial pada varniabel Price Perception menunjukkan bahwa
besamya t hitung 0.93 dengan nilai signifikasi 0,354>0,05, hal ini membuktikkan
bahwa Price Perception tidak berpengaruh signifikan. Pada variabel Product Quality
besamya t hitung 2,084 dengan nilai signifikasi 0,040<0,05, hal ini membuktikan
bahwa Product Quality berpengaruh signifikan terhadap Purchase Decision. Pada
variabel Electronic Word of Mouth besamya t hitung 5,597 dengan nilai signifikasi
0,000, hal ini membuktikan bahwa Electronic Word of Mouth berpengaruh signifikan
terhadap Purchase Decision.



SUMMARY

The thesis titled “The Influence of Price Perception, Product Onality. and
Electronic Word of Mouth on Purchase Decision for Syifaislamivah Make Up Arfist
Services in Sidoarjo Regency” aims to analyze the simultaneous influence of Price
Perception, Product Quality, and Electronic Word of Mouth on Purchase Deciston
for Syifaislamiyah Make Up Artist services in Sidoarjo Regency. This study employs
a quantitative method with a sample of 148 respondents, selected using a purposive
sampling technique. The collected data were processed using SPSS version 27, and
the tests conducted included instrument tests (validity and reliability tests), classical
assumption tests (normality test, multicollinearity test, and heteroscedasticity fest),
multiple linear regression analysis, and coefficient of determination, as well as
hypothesis testing using the t-test (partial) and the F-test (simultaneous).

The results of the partial t-test show that the Price Perception variable has
a t-value of 0.93 with a significance value of 0.354 > 0.05, indicating that Price
Perception does not have a significant influence. The Product Quality variable has
a t-value of 2.084 with a significance value of 0.040 < 0.05, demonstrating that
Product Quality has a significant effect on Purchase Decision. The Electronic Word -
of Mouth variable has a t-value of 5.597 with a significance value of 0.000,
indicating that Electronic Word of Mouth significantly influences Purchase
Decision.

xil




DAFTAR ISI

COVER LUAR ........cnmmimmismsmssscsissostaoissmresss oot et v e
COVER DALAM.............cconiimamsnssianssemesseseomasssieseces s s Eiee RO i
LEMBAR PENGESAHAN PEMBIMBING...........cccccunimmmmmmmmnmmmmmsas 1
LEMBAR PENGESAHAN TIM PENGUII ... sistsva s et R
SURAT PERNYATAAN ANTI PLAGMSI iV
LEMBAR PERNYATAAN PERSETUJUAN PUBL[KASI KARYA ILMIAH

RINGKASAN ........oocisemmmmisomssscsmomsnsoninssioibsnsesmintontees omt Mt tor e SO SES Xi
DAFTAR ISL...........ccccoovumsimeomsnsommiasisnsnitsesmivacsomsortotio it U Xiii
1.3 Tujuan Penelifian .............cowerorsmeemasmmiemsansanionits A SO
1.4 Manfaat PEnelitian....................ouionmsineonsssesnssinsnsias nisnisnionint e e s e
BAB Il KAJIAN PUSTAKA .................................................................................... 13
211 Pengeman Manajcmcn Pemasran st e e A TR
2.1.2 Perilaku KODSUINEH .........cccoioemioauiomamnsasestass sans e e S SR 16
2.1.3 Bauran PCmasarall ..........-couseisesitssirnencnsasetin sttt AU 17
2.1.4 Purchase DeCiSION........... vmssew s rmmessarasmersribiattie bt e ]
2.1.5 Price PercCePliOn............oosvsssenssuncssianntssssssnssiates et e o AR 22
2.1.6 Prodct QUALILY.............csvemnmsemnesmens P SU TP 24
2.1.7 Electronic Word Of MOULR.................csssiensssiantas st iR R RS 26
2.2 Penelitian Terdahulu . s ks A A LTS R
2.3 Hubungan Antar Vanabel g 29
2.3.1 Hubungan Antara Pnce Percepnon Praduct Quahty dan EIectromc
Word of Mouth Terhadap Purchase Decision ... corieenndd
2.3.2 Hubungan Antara Price Perception Terhadap Purchase Dec:smn .......... 29
2.3.3 Hubungan Antara Product Quality Terhadap Purchase Decision .........30

xiii



BABIII METODOLOGI PENELI’I"IAN

BAB IV HASIL PENELITIAN DAN PEMBAHASAN

2.3.4 Hubungan Antara Electronic Word of Mouth Terhadap Purchase

DROISTON ... ..iocisicsibubamcasmnai s s TR A A SRS TR

2.4 Kerangkan KORSEPUIAL ....cc.ciscsvisusstatissimmsinsimamanntsioniovnssemmives
2.5 Hipotesis....

3. 2 Tempat dan Waktu Pcnclman ......................................................................
3.3 Jenis dan Sumber Data ... cowssicrmistsmeiiavn iy RNer i riessssss sl
3.3.1 JeniS Dath .. ..c.ussccdeorctns dbbarsivs ieiseinbrrint et NI IR ORI Siows
3.4 Populasi dan SAMPL] ...t oo mietees et i esses e
3.4.1 Populasi....
35 Tekmk Pengumputan Data ...........................................................................
3.6 Definisi Variabel dan Definisi Operasional ..o
3.6.1 Definisi Vaniabel ... ittt sttt aiicen it I S
3.6.2 Definisi Operasional ...t sietmsomihios i i o,
3.7 Proses Pengolahan Data ............cco.ooooiiiinenininencienciisescremsesnesesenennesenas
3.8 Metode Analisis Data.......ccimcmiss icemmmimr a  re
3.8.1 0} INSIUMCNL ... iveitinsiininins sabinsaemanesinr it baree i e AV R
3.8.2 Uji ASumSI KIASIK .......u.remseesiirsavamassibometdeotrsnete S SR S
3.9 Teknik Pengujian HIDOIESIS ... ..ot it e R
3.9.1 Uji Simultan (Uji F).......c.o b it e S S0 T Nt
3.9.2 Uji Parsial (Uji 1).....
3.9.3 Analisis Regresi Luncr Berganda
3.9 4 Koefisien Determinasi...

4.1 Gambaran Umum Objek Penelitian ...
4.2 Deskripsi Hasil Penelitian ... b
4.2.1 Deskripsi Karaktcnstlk Res;)onden Berdasarkau Jcms Kelamm .........
4.2.2 Deskripsi Karakteristik Responden Berdasarkan Usia.............cc.oeeeee..
4.2.3 Deskripsi Karakteristi Responden Berdasarkan Pekerjaan ..................
4.2 4 Deskripsi Karakteristik Responden Berdasarkan Domisili................
4.2.5 Deskripsi Tanggapan Responden Pada Variabel Penelitian ...............
4.3 UjiINSIIUMEN. .......ococoiomiiminniionsonssin bopia seus s biaen o ot T A SRR
4.3.2 Uji Reliabilitas ..........cviimmpmmmsinaiiaes e
4.4 Analisis Data.............cccoorrurerrrrennrnnne

Xiv






DAFTAR TABEL

Tabel 1. 1Jumlah Customer Syiﬁzjslamiyah Make Up Artist Mei 2024-Mei 2025 . 4
Tabel 3. 1 Skala Likert ... s A R R ottt |
Tabel 4. 1 Data Responden Jems Kclamm RTINSO ST -
Tabel 4. 2 Data Respondens USIA ..o tsaeommismesisiisieiismoie 46
Tabel 4. 3 Data Responden Pekenail ... ... aminimiusntmmisentinimminsiwie: 47
Tabel 4. 4 Data Responden Domisili............oooovvonin 47
B R FOCI Y T T RRR——— e 48
Tabel 4. 6 Deskripsi Variabel Price Perception (X1) ... 48
Tabel 4. 7 Deskripsi Variabel Product Quality ... IR = o L
Tabel 4. 8 Deskripsi Vanabel Electronic Word Of Mouth (X3) ............................. 50

Tabel 4. 9 Deskripsi Vaniabel Purchase Decision ... )
Tabel 4. 10 Hasil Uji VAlIGItaS......c.osrseusonsesnssssissessasusnieasossssts i sesss assumes GRS S
Tabel 4. 11 Hasil Uji Reliabilitas............cccnaiisnniotivi s i G
Tabel 4. 12 Hasil Uji NOMIAIItas. .....c.ciusonssmnssosisssisessstentoettont et s UESTSeis o
Tabel 4. 13 Hasil Uji Multikolinieritas ... e R S R e e )
Tabel 4. 14 Hasil Uleetemskedastlsnas sl e
Tabel 4. 15 Hasil Uji Analisis Regresi Lmear Berganda o T 5
Tabel 4. 16 Hasil Uji Koefisien Determinasi ..o .58
Tabel 4. 17 Hasil Uji Simultan (Uji F)......ccieeis it S SRS 59
Tabel 4. 18 Hasil Uji Parsial (UJit)..........cocoveeecuemeririemnsienieiesiessecsecsecsacsensensass 00






Lampum 18. HasdTummn




