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RINGKASAN

Penclitian ini dilatarbelakang olch pesatnya perkembangan teknologi digital
yang mendorong pelaku UMKM, khususnya scktor makanan dan minuman, untuk
memanfaatkan marketplace scbagai sarana pemasaran utama. Transformasi digital ini
menghadirkan peluang bagi UMKM untuk memperluas jangkauan pasar, namun
sckaligus menuntut kemampuan literasi digital yang memadai agar pemanfaatan
teknologi dapat optimal. Penclitian ini bertujuan untuk menganalisis pengaruh adopsi
marketplace dan literasi digital terhadap kinerja pemasaran UMKM, serta menguji
peran literasi digital scbagai mediator dalam hubungan tersebut.

Penclitian menggunakan metode kuantitatif dengan pendekatan surver
melalui kuesioner berskala Likert dan melibatkan 100 responden UMKM kuliner.
Analisis data dilakukan menggunakan regresi linier berganda untuk menguji pengaruh
langsung dan uji Sobel untuk menguji pengaruh tidak langsung. Hasil penclitian
menunjukkan bahwa adopsi marketplace memiliki pengaruh positif dan signifikan
terhadap kinerja pemasaran. Literasi digital juga berpengaruh positif dan signifikan
terhadap kinerja pemasaran, sekaligus dipengaruhi oleh tingkat adopsi marketplace.
Selain itu, hiterasi digital terbukti memediasi secara parsial hubungan antara adopsi
marketplace dan kinerja pemasaran.

Temuan ini menegaskan pentingnya pemanfaatan teknologi digital serta
peningkatan literasi digital dalam mendukung performa pemasaran UMKM. Secara
teoritis, hasil penclitian memperkuat model penerimaan tecknologi dan teon
kemampuan digital. Secara praktis, penelitian ini memberikan rekomendasi bagi
pelaku UMKM, pemerintah, dan penyedia platform marketplace untuk meningkatkan
kapasitas digital dan optimalisasi fitur pemasaran digital. Penelitian selanjutnya
diharapkan dapat memperluas vanabel, scktor, serta pendekatan metodologis untuk
memperoleh pemahaman yang lebih komprehensif mengenai dinamika pemasaran
digital UMKM.
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SUMMARY

This study is motivated by the rapid development of digital technology, which
has encouraged MSME players, especially in the food and beverage sector, to utilize
markelplaces as their primary marketing tool. This digital transformation presents
opportunities for MSMEs to expand their market reach, but at the same time requires
adequate digital literacy skills to optimize the use of technology. This study aims to
analyze the effect of markeiplace adoption and digital literacy on SME marketing

performance, as well as to examine the role of digital literacy as a mediator in this
relationship.

This study uses a quantitative method with a survey approach through a Likert
scale questionnaire and involves 100 culinary SME respondents. Data analysis was
conducted using multiple linear regression to test the direct effect and Sobel’s test to
test the indirect effect. The results show that marketplace adoption has a positive and
significant effect on marketing performance. Digital literacy also has a positive and
significant effect on marketing performance, while being influenced by the level of
marketplace adoption. In addition, digital literacy was found to partially mediate the
relationship between markeiplace adoption and marketing performance.

These findings emphasize the importance of utilizing digital technology and
improving digital literacy in supporting the marketing performance of MSMEs.
Theoretically, the results of this study reinforce the technology acceptance model and
digital capability theory. Practically, this study provides recommendations for MSME
players, the government, and marketplace platform providers to improve digital
capacity and optimize digital marketing features. Future research is expected to
expand variables, sectors, and methodological approaches to gain a more
comprehensive understanding of the dynamics of SME digital marketing.
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ABSTRAK

Perkembangan teknologi digital telah mendorong pelaku UMKM untuk
memanfaatkan marketplace sebagai sarana utama pemasaran, terutama pada sektor
makanan dan minuman yang mengalami peningkatan kompetisi di era ekonomi
digital. Penchitian 1ni dilakukan untuk menjawab pertanyaan mengenai sejauh mana
adopsi marketplace dan literasi digital berpengaruh terhadap kinerja pemasaran, serta
apakah literasi digital berperan scbagai mediator dalam hubungan tersebut. Penelitian
in1 menggunakan pendekatan kuantitatif dengan desain survei dan melibatkan 100
responden UMKM kuliner, yang diperoleh melalui kuesioner berskala Likert. Analisis
data dilakukan menggunakan regresi linier berganda dan uji Sobel untuk menguji
pengaruh langsung dan tidak langsung antar variabel. Hasil penelitian menunjukkan
bahwa adopsi marketplace dan literasi digital berpengaruh positif dan signifikan
terhadap kinerja pemasaran. Selain itu, literasi digital terbukti memediasi secara
parsial dan signifikan secara marginal hubungan antara adopsi marketplace dan
kinerja pemasaran. Temuan ini memberikan kontribusi penting bagi pengembangan
strategi pemasaran digital UMKM, sckaligus memperkuat teori penerimaan teknologi
dan kemampuan digital. Penelitian ini menyarankan agar pelaku UMKM dan
pemangku kepentingan meningkatkan kapasitas digital untuk mengoptimalkan
manfaat teknologi, sementara penelitian selanjutnya disarankan memperluas varnabel
dan konteks sektor usaha.

Kata Kunci: adopsi marketplace, literasi digital, kinerja pemasaran, UMKM,
mediasi.
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ABSTRACK

The development of digital technology has encouraged MSME players to
utilize marketplaces as their main marketing tool, especially in the food and beverage
sector, which has experienced increased competition in the digital economy era. This
study was conducted to answer questions regarding the extent to which the adoption
of marketplaces and digital literacy affect marketing performance, and whether
digital literacy acts as a mediator in this relationship. This study uses a quantitative
approach with a survey design and involves 100 culinary MSME respondents,
obtained through a Likert scale questionnaire. Data analysis was performed using
multiple linear regression and Sobel's test to examine the direct and indirect effects
between variables. The results show that marketplace adoption and digital literacy
have a positive and significant effect on marketing performance. Furthermore, digital
literacy was found to partially mediate the relationship between marketplace adoption
and marketing performance in a marginally significant manner. These findings
provide important contributions to the development of digital marketing strategies for
SMEs, while also strengthening the theory of technology acceptance and digital
capabilities. This study suggests that SME actors and stakeholders should improve
their digital capacity to optimize the benefits of technology, while further research is
recommended to expand the variables and business sector context.

Keywords: marketplace adoption, digital literacy, marketing performance, MSME:s,
mediation.
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