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ABSTRAK

Penelitian ini bertujuan untuk menganalisis dan membuktikan pengaruh
variabel Live Streaming, Online Customer Review, dan Brand Awareness secara
simultan terhadap keputusan pembelian produk kosmetik Luxcrime pada pengguna
Shopee. Populasi dalam penelitian ini adalah mahasiswi Prodi Manajemen
Universitas 17 Agustus 1945 Surabaya, dan sebanyak 100 responden digunakan
scbagai sampel penelitian. Metode yang digunakan adalah metode kuantitatif dengan
pengolahan data melalui SPSS 25. Teknik analisis yang diterapkan yaitu analisis
regresi linier berganda, dengan pengujian hipotesis menggunakan uji t dan uji F, serta
wji validitas, reliabilitas, normalitas, multikolinearitas, heteroskedastisitas, dan
koefisien determinasi (R?).

Hasil penelitian menunjukkan bahwa: (1) Live streaming berpengaruh positif
dan signifikan terhadap keputusan pembelian; (2) Online customer review
berpengaruh positif dan signifikan terhadap keputusan pembelian; (3) Brand
awareness juga berpengaruh positif dan signifikan terhadap keputusan pembelian;
serta (4) Secara simultan, live streaming, online customer review, dan brand
awareness berpengaruh signifikan terhadap keputusan pembelian produk kosmetik
Luxcrime di Shopee. Sedangkan hasil uji koefisien determinasi (R?) bahwa variabel
live streaming (X1), online customer review (X2), brand awareness (X3)
berpengaruh terhadap keputusan pembelian (Y) sebesar 49,6%. Sedangkan sisanya
51,9 % dipengaruhi oleh variabel lain diluar penelitian ini.

Kata Kunci: Live Streaming, Online Customer Review, Brand Awareness, Keputusan
Pembelian.
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ABSTRACT

This study aims to analyze and prove the simultaneous influence of Live
Streaming, Online Customer Review, and Brand Awareness variables on purchasing
decisions for Luxcrime cosmetic products among Shopee users. The population in
this research consists of female students of the Management Study Program at the
University of 17 August 1945 Surabaya, with a total of 100 respondents used as the
research sample. The method employed is a quantitative approach, with data
processed using SPSS 25. The analytical techniques applied include multiple linear
regression analysis, hypothesis testing using t-test and Ftest, as well as validity,
reliability, normality, multicollinearity, heteroscedasticity tests, and the coefficient of
determination (R°).

The results show that: (1) Live streaming has a positive and significant effect
on purchasing decisions; (2) Online customer review has a positive and significant
effect on purchasing decisions; (3) Brand awareness also has a positive and
significant effect on purchasing decisions; and (4) Simultaneously, live streaming,
online customer review, and brand awareness have a significant influence on
purchasing decisions for Luxcrime cosmetic products on Shopee. Meanwhile, the
coefficient of determination (R°) indicates that the variables live streaming (X1),
online customer review (X2), and brand awareness (X3) collectively influence
purchasing decisions (Y) by 49.6%. The remaining 51.9% is influenced by other
variables outside this study.

Keywords: Live Streaming, Online Customer Review, Brand Awareness, Purchase
Decision.



RINGKASAN

Perkembangan teknologi informasi dan internet mendorong meningkatnya
aktivitas belanja online di Indonesia. Shopee menjadi marketplace yang paling
banyak digunakan karena menghadirkan fitur interaktif seperti live streaming dan
ulasan pelanggan. Dalam perkembangan industri kosmetik lokal, Luxcrime menjadi
salah satu merek yang populer dan banyak dibeli melalui Shopee.

Penelitian ini bertujuan menganalisis pengaruh live streaming, online
customer review, dan brand awareness terhadap keputusan pembelian produk
Luxcrime. Metode yang digunakan adalah kuantitatif dengan 100 responden
mahasiswi Prodi Manajemen Universitas 17 Agustus 1945 Surabaya. Data
dikumpulkan melalui kuesioner berskala Likert dan diolah menggunakan SPSS 25
melalui uji validitas, reliabilitas, asumsi klasik, regresi linier berganda, uji t, uji F,
dan koefisien determinasi (R?).

Hasil penelitian menunjukkan bahwa ketiga variable live streaming, online
customer review, dan brand awareness berpengaruh positif dan signifikan baik secara
parsial maupun simultan terhadap keputusan pembelian. Nilai R? sebesar 49,6%,
sementara 51,9% sisanya dipengaruhi faktor lain di luar penelitian.
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SUMMARY

The development of information technology and the internet has increased
online shopping activities in Indonesia. Shopee has become the most widely used
marketplace because it offers interactive features such as live streaming and
customer reviews. In the growth of the local cosmetic industry, Luxcrime has emerged
as one of the most popular brands frequently purchased through Shopee.

This study aims to analyze the influence of live streaming, online customer
review, and brand awareness on purchasing decisions for Luxcrime products. The
research uses a quantitative method with 100 respondents, who are female students
of the Management Study Program at the University of 17 August 1945 Surabaya.
Data were collected using a Likert-scale questionnaire and processed with SPSS 25
through validity and reliability tests, classical assumption tests, multiple linear
regression analysis, t-test, F-test, and coefficient of determination (R3).

The results show that the three variables live streaming, online customer
review, and brand awareness have a positive and significant effect both partially and
simultaneously on purchasing decisions. The R* value is 49.6%, while the remaining
51.9% is influenced by other factors outside this study.

xii



DAFTARISI

XD WEIR BRI 1 1004 o0 000 00 A 60 1505 SR VIS BT O IOV OV S SR 5 H S SN GBO AT U84 SR OO P PRI i
D VIR EDA LM 6rvit 6005500 100 004 690 550 5ve e RN IS IS UUS 4080453085646 4458 0063 630450400005 60 45 40504 04 S5BIIRY i
LEMBAR PENGESAHAN PEMBIMBING.............c.ccocooiiiiiiiiiiiiiciicice, iii
LEMBAR PENGESAHAN UJIAN SKRIPSL...........ccccoooviiiioviiiiiiiiiiiieeieein, iv
LEMBAR PERNYATAAN PERSETUJUAN PUBLIKASI..................................... v
KARYA ILMIAH UNTUK KEPENTINGAN AKADEMIS................cooooven, \4
SURAT PERNYATAANANTIPLAGIAT ..o vi
AN TV Y R OO U S vii
BRI IRARE .ttty A sos s A NSNS AN SR ST AR SO AR O S BT ix
A T TR i o 50 RN B A MR R vs it s ORI Aol X
i T R e TRV PO PRI xi
IV A R Y v s A S S ST A A S I xii
AT TR IR oo ot v e s PR N T PN A A T e i xiii
DAFTAR SRANBRAR: /oot ivasaimiumviaioiiammibsmssovssiie icsspsssibosivsosisitas xvi
DAFTAR TABEREE. .. oo oo s sdbsbisse s dsiubibisns Svssesitisesnssos st dsssssovssenssiast xvii
BAFTAR LAMPEIRAN . 1000050000 aanvadismams sniessss s dtassivosiassi s sh i et adirs xviii
BAD F PENDABUERIAN vl oomsssesmimnessosssisssisss siass s sivssnisnsss idinssssnniores sissscsod 1
L) LA BIOIBAR MASAIAR. . ... civooniivoniemiiisssssssnsssinisssnssasmossssenismsaboasess 1
LS REEBE DANSAIIN.. .. .......oooccomunivomsasnansismmss vanss i sses sOvaam s e s oo A SA5 7
1.3 TR POBOREIBA. ... 55 e ssmmtnpinnivommiiommnresssasissmvasonsdspussrnsnsassssiti 8
AN PEREIRIAR .. ........cioonivvmvesivmmsisinsinisssisisbobdiinsieias e s il 8
BAB H KAMAN PUSTAKA. ............oc000000 00 i 11
2.1 LRSI TEBIL.........cocopsmsssssmsmmmsmusssesmmissvassssssss i s suae 11
% 1] MARAIUIROR PORASATAR. .....coooocsismmsmmesvimnivuicssbussonsvos vyt dods s ions 11
2. 1.2 POrnake KOBSUIAGN, ... o0neummvssssamssissssssssonsyas amisssentassstssssinsnssisss 12
DB TAVE SHERIMID .. ..o sovovscnvsssissimontinsvs anions sas s SO S S a7 TR 15
2.1.4 Online Customer ReVIEW..................ccoiiiiiiiiiiececeeeeee e 18
1.5 BIORE AWRTEIESS........cre0nevsnnosnsesssssonsssnnsamsasinssnssssssinssnsansssssissssss 19
S LB KOPUNSHR PERDOMGEAL. ... ..-ovooiomsosemiusssnssnssormssssiiossasssi shssss 21
2.2 PEntliUaB TOIRAIINL ... - 5555 o sesresnsss ssisnsiassssonsiosinsp iR o ARAFRSISAHRENS 23
2.3 HobuRaah ABEE VARIBOL ... i0mammsmmmmssnmvms siosssesti s assmpssasonsgings 25
2.3.1 Hubungan Live Streaming Terhadap Keputusan Pembelian......... 25
2.3.2 Hubungan Online Customer Review Terhadap Keputusan
PRI .. ciiin o nsinoinvnsnsmiin i s SRR RS R R AR RS 26
2.3.3 Hubungan Brand Awareness Terhadap Keputusan Pembelian..... 27
2.3.4 Hubungan Live Streaming, Online Customer review, Brand
Awareness Terhadap Keputusan Pembelian..............cccoccooviiiiinn. 27

xiii



S TNOTRARRE TROMDOIINIIR. .o s0iiciisiionniisinnisssseieteddsav e s ivviressivissmesronmivn 28

S 8 ERRDOMIIER. v+ v vrevsnrersuss sravs s ssovss s bavr e s S PORE I BRIRH SV EVEITORRIRITRATIITI SO TRIIIPFVIPINIRS 29
BAB I METOUDE PERNELATIAN ......ooivmisnesmeriissisisivessivsimssias it 31
3.1 TDUDDER PRI . 100 va000 0000 0es00s 6000 stasasassianersssbiossssstsosessssissoris sesnssires 31
3.2 Tempat dan Waktu Penelitian.......................cccoooiiiiiiiiiiiin, 31
3.1 TUMDIR PORGUMAN....... .o oo conscimminsmmnpnrsssssnssnssnssessosssssssissssvosivacioss 31

3. 6.2 WakI POROMURLL........cocciiirvmmeronsissosssrvsnsrnsssssomoversvsssossassessvesorms 31
3.3 JORE ORA SUIIDOE EIMRA........coocccisiiiuessinsessrnvisnstossanssssipssvasssssssassvsrsssonss 32
3.8 JUIIE EIRR «cio0uss s s sssmviavsinisvsinmussssnessonnssssbsassssosssseb osninossnsessasidarsss 32

3. 3.8 BUMBEE DR .5 s ovssusccsivssesssronsisossasossssnrnsonsssusassensssossorssivassssopvss 32
3.4 Populasi dan Sampel Penelitian....................ccooooviiiiiiii. 32
34 OB POBOMEEIL v v crsriavsgevrvensmmsimsssmenseniitisstessrwpe sraensessan 32

S A.Z SEIDO PO ... ... 2.0 sisssinesvsinssssmmssnsss s Bhsisessssnseissses s 33
3.5 TRk PORguIRBUIAD 1B ......c.coo0 50000 covussnns sasumpusssivesssesis svsssipssessvesa 34
3.6 Definisi Variabel Dan Defini Operesional Variabel............................. 34
S0 1 DPREMREST WRBIBOIL o v coioniisson simsionion s s PAPAaR A S A G A AR AENOS 34
S.5.3 DDORBISE ORMBIBBIDBAR ... . oo ssivsinivmssmivosunsy cisonvendipnsssnsidsiisoitbsmsia 35
3.7 Pivses POIBOIMAR DI . ocncvivisonimnisimissssmsvimmpassamsmsisas oshmm 37
S8 DACEOEIS ABBIHEIS DIAUL...ocoootitpimimisisiniiien it mms idsms o iamiind 38
3.9 Uji Instrumen (uji Validitas dan Uji Realibitas)...............c.....ccoocee 38
WY T WS ..o i imiiismmnemssion e A s e e 38
D0 IS BROMBIIMEAS. .55 65 o5 450w o34 0o PN USSR R 39
3.10 Teknik Pengujian Hipotesis dan Analisis Data....................cccceiene 39
S04 THEIE ARSI Dall.. ... onommanmovosnnnanmtsmaamiiein 39
3.10.2 Teknik Pengujian HIPOLESIS............cccooceieuienaianiasesnrasssnconsasanans 41
BAB IV HASIL DAN PEMBAHASAN. ........oooiteec e eeenas 43
4.1 Gambaran Umum Objek Penelitian..............ccccooeviiniiiniiininiinne, 43
4.2 VIEE DB IS BBBEGO. ... v s oossvsosssivmess v ssissssss sismos ess i s snessssnopanss 43
4.2 D@EBDS] Hasl PORIMBDEL. ... ...« nsvssssiinsssamsminssswestisssnesis wosisnasies 44
4.2.1 KarakideriStik ReSPOBAEN..................cccoevnesmisansssnississsssssssssssisessssiss 44
4.2.2 Deskiipsi Vatiabel PeRElHAR................ooccessiosmmssessssssuissisasissassssss 45
4.2.2.1 Hasil Analisis Deskriptif Variabel Live Streaming................... 46
&-3 U BRI G < it bs iR PO RO R AT 51
B 0D TBE WABBHRS .. ..o s550svusvonsidiansovassssson (5 amm i S TS SARRRA S R 51
SR TS REBEIMNE .. .. ooiohcinivusvinss diiisinmvimins v s AR LTS 52
A0 RBRRIEEE LIREE . cmicnioniasinins ins soimanismveions s AR AR AT S S AR TR RS 53
BT U AR BUIBBHE . ...cii it imnvartosias et s Iy RS RN TONERR 53

X1iv



4.4.2 Analisis Regresi Linear Berganda............................ 56

0.5 PURBVIVR FHIDOMIBIE. ..ouvcvvecisveteessstonnnsssesstossssessosevsessssssssssss saoissevisasts 58
4.5: 3 UR LABIBMERAR PRI . cooronncsionissssimmnirssesssssssssvssisorvasessosrersvs 58
4.5.2 Uji F (Signifikan Simultan).................cunmmiminnaiii, 59
46 Koeﬁsien Determinasi R?, ....................................................................................................... 59
4.7 Pembahasan Hasil Temuan Penelitian.....................cocoooviiiiiii. 60
4.7.1 Pengaruh Parsial Live Streaming (X1) terhadap Keputusan
POIUBIRAN EY §osviconsss tvaivinsossemsmivissanisosssssspesespvassiasnasaiipesssbionss iisasishsn 61
4.7.2 Pengaruh Parsial Online Customer Review (X2) terhadap
KeDBUSAR PEBOERAR LY oo cnvionsissssissnmssnspsetsmsmsssessonmsssassssesseisones 61
4.7.3 Pengaruh Parsial Brand Awareness (X3) terhadap Keputusan
PUIRUBIMEE T R osc o sninsionnsnmns sitions sonvansis e s ivisios e eI 62
4.7.4 Pengaruh Live Streaming, Online Customer Review dan Brand
Awareness Secara Simultan terhadap Keputusan Pembelian (Y)......... 63
4.8 TS PEBOUERA. ..o ovommsmmunsssssiimussussusmoomavsvtinn cosie 63
B8 1§ LIVE SHGIIRT ER1).icoinisiiivviamsissimmorssivamsisssiis iansonican 44 63
4.8.2 Online Customer Review (X2)..........ccoooveeiiiiieieceeieee e 64
B3 BIART AWARERESS LKD) s iimsmsiissvssversvivasssoissmmaniissmsis it ssasioss 64
4.9 KETDAASHE PEROMEANL ... --...ooo - wosisssisimsmssaiosinss mssssssissaris iosssessnsd 64
BAR B PRI T MR i oo it st g e i i iy o ool 67
S KEEMMPOIBE .. .<.c..ocim050nsmansinp o s anvassas e e s v sesh SRS G AT SRR 67
O NI o v 5. s 0 5 TS S P T oA A A R P RS 67
DAFTAR PUSTARA ... o000 snmiimmimsminssss s faasiivssaasviess sosiss s essssdons 69
LAMPIRANL i i o R TR s T s aa s dane 77

XV



DAFTAR GAMBAR

Gambar 1. 1 Nilai Transaksi E-Commerce Indonesia..................cc.cocoeen.. 2
Gambar 1. 2 E-Commerce yang Sering Diakses di Indonesia....................... 3
Gambar 1. 3 Penjualan Luxcrime 2023.................occooviviiiiiiiiiiiiiiciccice, 4
Gambar 1. 4 Fitur Online Customer Review Di Shopee................................ 6
CAmOArs. | Kerangka Komsephull..................cocnsnmmccsissssnsassascsssssoicvsoiss 29
CGAMDAL &, ] LOBO SHOPOO........cc.oonnniicnsunsssssssnensansorsssstusssssisitssassscssnsssssssisasss 43

Xviil



DAFTAR TABEL

Tabel 3. 1 Mahasiwa Prodi Manajemen, Fakultas Ekonomi dan Bisnis.................... 32
Tabel 4. 1 Karakteristik Responden Berdasarkan Angkatan..................ooooi, 4
Tabel 4. 2 Karakteristik Responden Berdasarkan Usia.............ccocovoiniiiiiiiiinn, 45
Tabel 4. 3 Rata-rata Jawaban Responden untuk Live Streaming....................c........... 46
Tabel 4. 4 Rata-rata Jawaban Responden untuk Online Customer Review................ 47
Tabel 4. 5 Rata-rata Jawaban Responden untuk Brand Awareness............................ 48
Tabel 4. 6 Rata-rata Jawaban Responden untuk Keputusan Pembelian................... 50
TUOEE. T EROOE B WM ... s v isanionnsnissiananiomamsissssssshasiuuisasbissonsvsnmions 51
SRS B HA 10 RIS ....c..uvunvnsssssissonsummmmenmin s saivamsessnons v 52
TIEL S TR SO DIDIIIRID . c.coicviovicsisssissinviaommmn i ibhmis oot s A 54
Tabel 4. 10 Hasil Uji Multikolinearitas..............c.ccoooevriiiinieiniciiiieieccccieiciccians 55
Tab61 4. 1] Hasil Usi HOtefoskodastisitas...................cccociisiisesissisasnssossonsassssassosasassis 56
100014, 13 Ropront Luoor DOIBMRA.......coiiimmiinnismsssiosstisssosisssonsssassasssissasssent 57
SUORE A BD B L. ocociiiiidiiinniivnmonsisavivsssssiassassebescasasomonstios somavsnbmnsiusansisonsusiiadsinahsss 58
TIUIL R BRI B vissimndds s ior st inm i e S S s SRS A SSAAo 59
Tabol 4. 15 Koehsion DElemminasi R2....................ccinamiissimmimgonssissisnits 60

XI1X



DAFTAR LAMPIRAN

LABADATRIR 1 BRNIDEOMMIR. . .o 000 ivv0sson eusvossshsssssosssnsnsasshnsssnsss sesssesssarosvieb s edhsvs Fovese eessviiey 77
LAMPISR 2. JEWRDRR ROIPDOBMN..........c.cc0riseivmnsmmsisisnssssnsssensssssesssossersissssssssssssseivess 82
LARPURE 3. UTE VALBIMEAR.........coo0iu0ssesssssarsisssvisessnissassoossssssesssansssasssoss ssossessssieed 94
LAMPIRNA §. UM RELIABELITAS........ocoiiinioreissssisussssssssssssssesissososssssessesssvassecosos 95
LampiieR 9. UM NORMALITAS.........ccvuimnnnsminsmmssssssssassssssssscssssascessoss 9
Lampiran 6. UJl MULTIKOLONIEBRITAS............c.ccvinninmssmsnssencssscssaes 9
Lampiran 7. UJI HETEROSKEDASTISITAS.......c.coooiiiiiiiiiiiiiicincs e, 97
Lampiran 8. UJI REGRESI LINEAR BERGANDA ..........cccccooviiiiiiiiiiicc 97
LAMPIIA Y. USL T (PIIBIIE..............coocvnininsinnissansassnsissssssassssssssonssasasinssinsistissasssnds 97
Lampiran 10. UJL F (Simultan)...............coccvrivreecnsnsisnsesssssmsensesasssnsessnssssssnsnsssssssnes 98
Lampiran 11. UJI KOEFISIEN DETERMINASI ( )..cooovnieiiiiiicieccec 9
Lampiran 12. Surat Permohonan Data..................ccooieviiiioniiininiccccicc, 99
Lampiran 13. Surat Balasan Permohonan Data..............ccccccoooiiiiiiiiiiciiiin, 100
LAPIENE U0 BB BRDIAGTR. - . ccooi0sssmmsnnmsosossseninsnsmmpiianssasepbssintdresmmmsbrisns 101
LA 15 Dbl UL . . oosisiiosiveninis imansriipumnaisadisaiiimat s tirtsss 102
LAIEE 10§ H T ..o msimmpasssssmaasmidinitomo i 103

XX



