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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh fasilitas, citra destinasi, 

dan persepsi harga terhadap kepuasan wisatawan di Objek Wisata Air Terjun 

Dlundung, Kabupaten Mojokerto. Latar belakang penelitian didasarkan pada 

penurunan jumlah pengunjung lebih dari 50% pada tahun 2024, meskipun potensi 

wisata alam Jawa Timur sedang berkembang. Menggunakan pendekatan kuantitatif 

dengan metode survei terhadap 100 responden wisatawan, data dianalisis melalui 

regresi linier berganda dengan uji-t dan uji-F. Hasil menunjukkan bahwa secara 

parsial, fasilitas (t-hitung 3,802; sig. 0,000), citra destinasi (t-hitung 3,351; sig. 0,001), 

dan harga (t-hitung 5,617; sig. 0,000) berpengaruh positif dan signifikan terhadap 

kepuasan wisatawan. Secara simultan, ketiga variabel menjelaskan 66,3% variasi 

kepuasan (F-hitung 65,895; sig. 0,000; adjusted R² 0,663). Kesimpulan penelitian 

menekankan pentingnya pengelolaan terintegrasi untuk meningkatkan kepuasan, 

loyalitas, dan kontribusi ekonomi pariwisata berkelanjutan. Saran mencakup 

pemeliharaan fasilitas, penguatan citra melalui promosi, dan penyesuaian harga 

kompetitif, serta penelitian lanjutan dengan variabel tambahan. 

Kata Kunci: Fasilitas Wisata, Citra Destinasi, Persepsi Harga, Kepuasan 

Wisatawan, Air Terjun Dlundung 
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ABSTRACT 

 

This study aims to analyze the influence of facilities, destination image, and 

price perception on tourist satisfaction at the Dlundung Waterfall Tourist Attraction, 

Mojokerto Regency. The research background is based on a more than 50% decline 

in visitors in 2024, despite the growing potential of natural tourism in East Java. 

Using a quantitative approach with a survey method on 100 tourist respondents, the 

data was analyzed through multiple linear regression with t-tests and F-tests. The 

results show that partially, facilities (t-value 3.802; sig. 0.000), destination image (t-

value 3.351; sig. 0.001), and price (t-value 5.617; sig. 0.000) have a positive and 

significant effect on tourist satisfaction. Simultaneously, the three variables explain 

66.3% of the variation in satisfaction (F-value 65.895; sig. 0.000; adjusted R² 0.663). 

The research conclusion emphasizes the importance of integrated management to 

enhance satisfaction, loyalty, and sustainable tourism economic contributions. 

Recommendations include maintaining facilities, strengthening image through 

promotion, and adjusting competitive prices, as well as further research with 

additional variables. 

Keyword: Tourist Facilities, Destination Image, Price Perception, Tourist 

Satisfaction, Dlundung Waterfall 
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RINGKASAN 

 

Penelitian ini menganalisis penurunan kunjungan wisatawan di Air Terjun 

Dlundung, Mojokerto, lebih dari 50% pada 2024 akibat fasilitas, citra destinasi, dan 

harga, dengan tujuan menguji pengaruh ketiganya terhadap kepuasan wisatawan. 

Tinjauan pustaka mendefinisikan fasilitas sebagai infrastruktur kenyamanan, citra 

destinasi sebagai persepsi kognitif-unik-afektif, harga sebagai evaluasi nilai moneter, 

serta kepuasan sebagai respons emosional positif, yang mendasari hipotesis pengaruh 

positif parsial dan simultan. Manfaat penelitian mencakup rekomendasi bagi 

pengelola dan pemerintah untuk tingkatkan daya saing destinasi. 

Metode kuantitatif menggunakan survei 100 responden domestik (purposive 

sampling, kuesioner Likert), dianalisis SPSS dengan uji validitas (r>0.1966), 

reliabilitas (alpha>0.7), asumsi klasik terpenuhi, dan regresi berganda 

Y=2.209+0.074X1+0.171X2+0.330X3 (adjusted R² 0.663). Responden didominasi 

perempuan (61%), usia 18-22 (51%), dari Gresik (35%), dan pelajar (58%), dengan 

instrumen valid-reliabel. 

Hasil menunjukkan pengaruh parsial signifikan (t fasilitas 3.802/sig.0.000, 

citra 3.351/0.001, harga 5.617/0.000) dan simultan (F 65.895/sig.0.000), menjelaskan 

66.3% variasi kepuasan. Kesimpulan menegaskan hipotesis diterima, dengan saran 

perbaikan fasilitas, promosi citra, harga kompetitif, serta implikasi teoritis-praktis-

kebijakan, meski terbatas sampel dan variabel untuk penelitian lanjutan. 
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SUMMARY 

 

This study analyzes the decline in tourist visits to Air Terjun Dlundung, 

Mojokerto, by more than 50% in 2024 due to facilities, destination image, and price, 

aiming to test the influence of these three variables on tourist satisfaction. The 

literature review defines facilities as comfort-supporting infrastructure, destination 

image as cognitive-unique-affective perceptions, price as monetary value evaluation, 

and satisfaction as positive emotional response, underpinning hypotheses of positive 

partial and simultaneous effects. Research benefits include recommendations for 

managers and government to enhance destination competitiveness. 

The quantitative method employs a survey of 100 domestic respondents 

(purposive sampling, Likert questionnaire), analyzed via SPSS with validity tests 

(r>0.1966), reliability (alpha>0.7), fulfilled classical assumptions, and multiple 

regression Y=2.209+0.074X1+0.171X2+0.330X3 (adjusted R² 0.663). Respondents 

were dominated by females (61%), ages 18-22 (51%), from Gresik (35%), and 

students (58%), with valid-reliable instruments. 

Results indicate significant partial effects (t facilities 3.802/sig.0.000, image 

3.351/0.001, price 5.617/0.000) and simultaneous (F 65.895/sig.0.000), explaining 

66.3% of satisfaction variation. Conclusions affirm accepted hypotheses, with 

suggestions for facility improvements, image promotion, competitive pricing, and 

theoretical-practical-policy implications, despite limitations in sample and variables 

for future research. 
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