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ABSTRAK 

 

Penelitian ini menganalisis konstruksi realitas warganet terhadap kebijakan Zero 

ODOL melalui komentar pada video TikTok Metro TV periode Maret–Juni 2025. 

Kebijakan Zero ODOL menjadi isu publik yang diperdebatkan karena berkaitan 

dengan keselamatan lalu lintas, kerusakan infrastruktur, serta implikasi ekonomi bagi 

sektor distribusi logistik. Penelitian menggunakan pendekatan kualitatif dengan 

paradigma konstruktivisme dan metode netnografi. Data diperoleh dari komentar 

warganet pada tiga video TikTok Metro TV yang membahas Zero ODOL, termasuk 

balasan komentar sebagai bentuk interaksi. Analisis dilakukan melalui reduksi data, 

pengodean, kategorisasi tema, serta interpretasi menggunakan teori konstruksi realitas 

sosial Berger dan Luckmann. Hasil penelitian menunjukkan lima tema utama dalam 

wacana publik mengenai ODOL, yaitu: (1) ODOL dipandang membahayakan dan 

meresahkan pengguna jalan; (2) dukungan terhadap penertiban karena adanya batas 

muatan; (3) ODOL dianggap merusak infrastruktur dan tidak adil bagi pengguna jalan 

lain; (4) kritik terhadap pengawasan yang dinilai membuka ruang pungli dan 

penegakan tidak merata; serta (5) narasi solusi ekonomi dan distribusi terkait ongkos 

logistik dan harga kebutuhan pokok. Temuan ini menegaskan bahwa ODOL 

dikonstruksi sebagai isu sosial yang memuat konflik kepentingan, sehingga media 

sosial berperan sebagai arena pembentukan realitas dan legitimasi kebijakan publik. 

 

Kata Kunci: Konstruksi Realitas, Warganet, Zero ODOL, Metro TV, Netnografi. 
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ABSTRACT 

 

This study analyzes netizens’ construction of reality regarding the Zero ODOL policy 

through comments on Metro TV’s TikTok videos during March–June 2025. The Zero 

ODOL policy has become a contested public issue because it relates to road safety, 

infrastructure damage, and economic implications for the logistics distribution 

sector. This research employs a qualitative approach within a constructivist paradigm 

and applies netnography as the research method. Data were collected from netizens’ 

comments on three Metro TV TikTok videos discussing Zero ODOL, including 

comment replies as a form of interaction. The analysis was carried out through data 

reduction, coding, thematic categorization, and interpretation using Berger and 

Luckmann’s theory of the social construction of reality. The findings reveal five main 

themes in the public discourse on ODOL: (1) ODOL is perceived as dangerous and 

troubling for road users; (2) support for enforcement due to load limits; (3) ODOL is 

considered damaging to infrastructure and unfair to other road users; (4) criticism of 

supervision, which is believed to create opportunities for illegal levies and uneven 

law enforcement; and (5) narratives proposing economic and distribution solutions 

related to logistics costs and staple goods prices. These findings confirm that ODOL 

is constructed as a social issue involving conflicts of interest, highlighting the role of 

social media as an arena for shaping reality and legitimizing public policy. 

 

Keywords: Social Construction of Reality, Netizens, Zero ODOL, TikTok, Metro TV, 

Netnography.
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