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MOTTO

" Belajar bukan hanya tentang mencapai tujuan, tetapi juga tentang
menikmati prosesnya."

— Confucius."
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Hubungan FOMO dan Kontrol Diri Dengan Compulsive Buying

Catur Prasetianingsih
Fakutas Psikologi Univeristas 17 Agustus 1945 Surabaya
Email: naningbintangl 8@gmail.com

Abstrak

Penelitian ini bertujuan untuk menganalisis hubungan antara Fear of Missing Out
(FOMO) dan self-control terhadap compulsive buying paylater pada guru dan
karyawan Sekolah Al Azhar Jawa Timur. Sampel dalam penelitian ini adalah 210
responden yang merupakan guru dan karyawan Sekolah Al Azhar Jawa Timur yang
berusia antara 20 hingga 40 tahun yang tinggal di wilayah Surabaya serta aktif
menggunakan platform e-comerce minimal sebulan sekali. Teknik analisis data yang
digunakan dalam penelitian ini adalah regresi linear berganda. Hasil penelitian
menunjukkan bahwa : (1) terdapat hubungan antara Fear of Missing Out (FOMO)
dan self-control dengan compulsive buying paylater pada guru dan karyawan
Sekolah Al Azhar Jawa Timur (F = 613.145; p < 0,05) dimana kontribusi hubungan
FOMO dan self-control dengan compulsive buying Paylater sebesar 85.6%; (2)
terdapat hubungan positif antara Fear of Missing Out (FoMO) dengan compulsive
buying paylater pada guru dan karyawan Sekolah Al Azhar Jawa Timur (t = 7.789; p
< 0,05), dimana kontribusi hubungan FOMO dengan compulsive buying paylater
sebesar 49.3%; dan (3) terdapat hubungan negatif antara self-control/ dengan
compulsive buying paylater pada guru dan karyawan Sekolah Al Azhar Jawa Timur
(t =-22.667; p < 0,05), dimana hubungan self-control dengan compulsive buying
paylater sebesar 81.4%; Dan studi diharapkan dapat apat memberikan edukasi
finansial kepada guru dan karyawan agar lebih bijak dalam menggunakan layanan
paylater. Selain itu, sekolah dapat mengadakan seminar atau pelatihan tentang
pengelolaan keuangan pribadi untuk meningkatkan kontrol diri akan risiko FOMO
dengan compulsive buying paylater.

Kata kunci: FOMO, Kontrol Diri, Compulsive Buying
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The Relationship between FOMO and Self-control
Abstract

This study aims to analyze the relationship between Fear of Missing Out (FoMO)
and self-control on compulsive buying paylater in teachers and employees of Al
Azhar School in East Java. The sample in this study were 210 respondents who are
teachers and employees of Al Azhar School in East Java aged between 20 and 40
years old who live in the Surabaya area and actively use the e-commerce platform at
least once a month. The data analysis technique used in this research is multiple linear
regression. The results showed that: (1) there is a relationship between Fear of
Missing Out (FoMO) and selfcontrol with compulsive buying paylater in teachers
and employees of Al Azhar School East Java (F = 613.145; p < 0.05) where the
contribution of the relationship between FOMO and self-control with compulsive
buying Paylater is 85.6%; (2) there is a positive relationship between Fear of Missing
Out (FoMO) and compulsive buying paylater in teachers and employees of Al Azhar
School East Java (t = 7. 789; p < 0.05), where the contribution of the FOMO
relationship with compulsive buying paylater is 49.3%; and (3) there is a negative
relationship between self-control and compulsive buying paylater in teachers and
employees of Al Azhar School in East Java (t = -22.667; p < 0.05), where the
relationship between self-control and compulsive buying paylater is 81.4%; And it is
hoped that the study will be able to provide financial education to teachers and
employees so that they are wiser in using paylater services. Apart from that, schools
can hold seminars or training on personal financial management to increase self-
control over the risk of FOMO with compulsive buying.

Keywords: FOMO, Self-Control, Compulsive Buying
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