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ABSTRAK

Popularitas produk fashion merek Von Dutch di kalangan mahasiswa dan
generasi muda Surabaya menunjukkan adanya daya tarik khusus yang
mendorong keputusan pembelian. Fenomena ini menarik untuk diteliti lebih
lanjut, mengingat persaingan ketat dalam industri fashion dan pergeseran
perilaku belanja ke platform e-commerce. Penelitian ini bertujuan untuk
menganalisis pengaruh content marketing dan desain produk terhadap
keputusan pembelian produk Von Dutch di e-commerce Shopee oleh
mahasiswa di Surabaya. Penelitian ini menggunakan pendekatan kuantitatif
dengan metode survei. Data dikumpulkan dari responden yang merupakan
pelajar dan mahasiswa di Surabaya yang pernah membeli produk merek Von
Dutch melalui e-commerce Shopee. Teknik purposive sampling digunakan
dalam pengambilan sampel dengan kriteria tertentu. Sebanyak 101 kuesioner
disebarkan dan data dianalisis menggunakan program SPSS 23. Hasil
penelitian menunjukkan bahwa content marketing dan desain produk secara
signifikan dan positif berpengaruh terhadap keputusan pembelian produk Von
Dutch. Temuan ini mengindikasikan bahwa strategi content marketing yang
menarik dan desain produk yang sesuai dengan preferensi konsumen menjadi
faktor crucial dalam mendorong minat beli dan keputusan akhir konsumen.
Dengan demikian, merek Von Dutch perlu terus mengoptimalkan upaya
content marketing dan inovasi desain produk untuk mempertahankan dan
meningkatkan daya saingnya di pasar e-commerce, khususnya di kalangan
segmen mahasiswa.

Kata Kunci: Produk Brand Von Dutch, Content Marketing, Desain Produk,
Keputusan Pembelian.
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ABSTRACT

The popularity of Von Dutch fashion products among students and the youth
generation in Surabaya indicates a special appeal that drives purchasing
decisions. This phenomenon is interesting to explore further, considering the
intense competition in the fashion industry and the shift in shopping behavior
toward e-commerce platforms. This study aims to analyze the impact of
content marketing and product design on the purchasing decisions of Von
Dutch products on the Shopee e-commerce platform by students in Surabaya.
This research uses a quantitative approach with a survey method. Data were
collected from respondents who are students in Surabaya who have purchased
Von Dutch brand products through Shopee e-commerce. Purposive sampling
technique was used to select the sample based on specific criteria. A total of
101 questionnaires were distributed, and the data were analyzed using SPSS
23 software. The results of the study indicate that both content marketing and
product design have a significant and positive impact on purchasing decisions
for Von Dutch products. These findings suggest that an engaging content
marketing strategy and product design that aligns with consumer preferences
are crucial factors in driving purchase interest and final consumer decisions.
Therefore, the Von Dutch brand needs to continue optimizing its content
marketing efforts and product design innovation to maintain and enhance its
competitiveness in the e-commerce market, particularly among the student
segment.

Keywords: Von Dutch Brand Products, Content Marketing, Product Design,
Purchase Decision.
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