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ABSTRAK 
 

Pertumbuhan industri makanan cepat saji di kawasan urban seperti Surabaya Timur 
menunjukkan tren yang kompetitif, ditandai dengan meningkatnya preferensi 
konsumen terhadap merek global seperti McDonald’s. Konsumen saat ini tidak 
hanya mempertimbangkan rasa dan kecepatan layanan, tetapi juga memperhatikan 
price perception, brand image, dan store atmosphere dalam proses pengambilan 
keputusan pembelian. McDonald’s sebagai salah satu pemimpin pasar dituntut untuk 
menjaga persepsi positif terhadap ketiga aspek tersebut guna mempertahankan 
loyalitas konsumen. Penelitian ini bertujuan untuk mengetahui pengaruh price 
perception, brand image, dan store atmosphere terhadap keputusan pembelian 
produk McDonald’s di Kota Surabaya Timur. Penelitian ini menggunakan 
pendekatan kuantitatif dengan menyebarkan kuesioner kepada 100 responden yang 
merupakan konsumen McDonald’s. Hasil penelitian menunjukkan bahwa ketiga 
variabel tersebut berpengaruh signifikan terhadap keputusan pembelian, baik secara 
parsial maupun simultan. Di antara ketiganya, price perception  menunjukkan 
pengaruh paling dominan terhadap keputusan pembelian, diikuti oleh brand image 
dan store atmosphere. Temuan ini menegaskan pentingnya strategi penetapan harga 
yang kompetitif, penguatan citra merek yang konsisten, serta penciptaan suasana 
toko yang nyaman dan modern, termasuk penyediaan fasilitas pendukung seperti 
mushola. Penelitian ini juga membuka peluang bagi penelitian selanjutnya untuk 
mengkaji variabel tambahan seperti customer experience, digital marketing, maupun 
faktor sosial budaya yang dapat memengaruhi perilaku konsumen di industri 
makanan cepat saji. 
 
Kata kunci : Price perception, brand image, store atmosphere, keputusan   

        pembelian, McDonald’s. 
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ABSTRACT 
 

The growth of the fast food industry in urban areas such as East Surabaya shows a 
competitive trend, characterized by increasing consumer preference for global 
brands such as McDonald's. Today's consumers not only consider the taste and 
speed of service, but also pay attention to price perception, brand image, and store 
atmosphere in the purchase decision-making process. McDonald's as one of the 
market leaders is required to maintain a positive perception of these three aspects in 
order to maintain consumer loyalty. This study aims to determine the influence of 
price perception, brand image, and store atmosphere on the purchase decision of 
McDonald's products in East Surabaya City. This study uses a quantitative 
approach by distributing questionnaires to 100 respondents who are McDonald's 
consumers. The results of the study show that these three variables have a 
significant effect on purchasing decisions, both partially and simultaneously. Among 
the three, price perception showed the most dominant influence on purchase 
decisions, followed by brand image and store atmosphere. These findings confirm 
the importance of competitive pricing strategies, consistent brand image 
strengthening, and the creation of a comfortable and modern store atmosphere, 
including the provision of supporting facilities such as prayer rooms. This research 
also opens up opportunities for further research to examine additional variables 
such as customer experience, digital marketing, and socio-cultural factors that can 
influence consumer behavior in the fast food industry. 
 
Keywords : Price perception, brand image, store atmosphere, results   
                  purchases, McDonald's. 
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