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MOTTO

“And Allah is the best of planners”

(Quran, 8:30)

“Beat me, hate me. You can never break me”

(Michael Jackson)

“I believe that everything happens for a reason. People change so that you can learn
to let go, things go wrong so that you can appreciate them when they re right, you
believe lies so you eventually learn to trust no one but yourself, and sometimes good
things fall apart so better things can fall together”

(Marilyn Monroe)
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ABSTRAK

Konflik Palestina-Israel adalah konflik militer yang terus berlanjut hingga saat ini.
Rakyat Palestina menjadi pihak yang paling banyak dirugikan. Kecaman serta seruan
agar Israel menghentikan perang tidak mendapatkan respons dari pihak Israel.
Masyarakat merasa marah akibat konflik Palestina-Israel yang melibatkan perusahaan
Starbucks, karena Starbucks diduga mendukung Israel. Sebagai bentuk kemarahan
tersebut, masyarakat melakukan aksi boikot terhadap produk Starbucks, yang dikenal
sebagai perilaku Consumer Animosity. Selain itu, ketika masyarakat merasa marah
dan terancam akibat keyakinan atau keputusan pihak asing yang bertentangan dengan
nilai kelompoknya, mereka cenderung menghindari produk asing dan beralih membeli
produk lokal. Perilaku ini disebut Consumer Ethnocentrism. Penelitian ini bertujuan
untuk mengetahui pengaruh Consumer Animosity dan Consumer Ethnocentrism
terhadap keputusan pembelian produk Starbucks di Kota Surabaya pasca boikot yang
terjadi akibat konflik Palestina-Israel. Penelitian ini menggunakan pendekatan
kuantitatif dengan teknik analisis regresi linier berganda untuk menguji hubungan
antar variabel. Jumlah sampel yang digunakan dalam penelitian ini sebanyak 96
responden. Pengambilan sampel dilakukan dengan metode purposive sampling
melalui penyebaran kuesioner elektronik (e-kuesioner) kepada masyarakat Surabaya
yang pernah melakukan pembelian produk Starbucks minimal satu kali dan
mengetahui tentang isu boikot terhadap Starbucks akibat konflik Palestina-Israel.
Data yang terkumpul dari jawaban para responden kemudian diolah menggunakan
perangkat lunak SPSS versi 25. Hasil analisis menunjukkan bahwa baik Consumer
Animosity maupun Consumer Ethnocentrism memiliki pengaruh negatif yang
signifikan terhadap keputusan pembelian produk Starbucks di Kota Surabaya setelah
boikot tersebut. Dengan kata lain, semakin tinggi tingkat Consumer Animosity dan
Consumer Ethnocentrism yang dimiliki pelanggan, maka semakin menurun pula
kecenderungan mereka untuk melakukan pembelian produk Starbucks. Kesimpulan
dari penelitian ini menegaskan bahwa faktor-faktor psikologis konsumen seperti
animositas dan etnosentrisme konsumen berperan penting dalam memengaruhi
perilaku pembelian, khususnya dalam konteks boikot yang dipicu oleh isu sosial-
politik.

Kata Kunci : Consumer Animosity, Consumer Ethnocentrism, Keputusan Pembelian



ABSTRACT

The Palestine-Israel conflict is an ongoing military conflict to this day. The Palestinian
people are the most disadvantaged party. The public has expressed anger over the
Palestine-Israel conflict involving Starbucks, as Starbucks is alleged to support Israel.
As a form of this anger, people have carried out a boycott of Starbucks products, which
is known as Consumer Animosity behavior. Furthermore, when people feel angry and
threatened by the beliefs or decisions of foreign parties that contradict their group
values, they tend to avoid foreign products and switch to buying local products. This
behavior is called Consumer Ethnocentrism. This study aims to determine the
influence of Consumer Animosity and Consumer Ethnocentrism on the decision to
purchase Starbucks products in Surabaya City after the boycott that occurred as a
result of the Palestine-Israel conflict. This research uses a quantitative approach with
multiple linear regression analysis techniques to examine the relationships between
variables. The sample size used in this study was 96 respondents. Sampling was
conducted using purposive sampling through the distribution of -electronic
questionnaires (e-questionnaires) to Surabaya residents who had purchased Starbucks
products at least once and were aware of the boycott issue against Starbucks due to
the Palestine-Israel conflict. The data collected from respondents' answers were then
processed using SPSS version 25 software. The analysis results show that both
Consumer Animosity and Consumer Ethnocentrism have a significant negative
influence on the decision to purchase Starbucks products in Surabaya after the
boycott. In other words, the higher the level of Consumer Animosity and Consumer
Ethnocentrism possessed by customers, the lower their tendency to purchase
Starbucks products. The conclusion of this study emphasizes that psychological
factors such as consumer animosity and consumer ethnocentrism play an important
role in influencing purchasing behavior, especially in the context of boycotts triggered
by socio-political issues.

Kata Kunci : Consumer Animosity, Consumer Ethnocentrism, Purchase Decisions
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