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ABSTRAK 

 

The purpose of this researchis analyzing the influence of disclosure of Corporate Social 

Responsibility(CSR),good corporate governance(GCG), institusional ownership to the firm 

value, with profitability as moderating variable.The population are all state-owned cement 

company’s which are listed on the indonesian stock exchange in 2013-2015.The sampling 

methodis purposive sampling, taken two sample, named PT semen baturaja (persero) Tbk and 

PT semen indonesia (Persero) Tbk.Theresearchindicated  That corporate social responsibility 

(CSR)influence significantlyfirm value for the T-statistic 7.590096>1,96. Good corporate 

governance(GCG)influence significantly thefirm value for the t-statistic 7.658892>1,96, 

institusional ownership influence significantly the firm value for the t-statistic 

42.341620>1,96 Corporate social responsibility (CSR) influence significantly  to profitability 

as  moderating  variable  for  the statistic 17.653364>1,96Good Corporate governance (GCG) 

influence significantly to profitability as  moderating  variable  for  the T-statistic  

10.608322>1,96,  institusional ownership  influence significantly  to profitability as the  

moderating  variable  for  the  T-statistic  5.220359>1,96 , profitability  influence 

significantly the firm value of the company for the T-statistic 9.080938>1,96 

Keywords : Corporate Social  responsibility ,Good  Corporate Governance ,Institusional 

Ownership  
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RINGKASAN 

 

Tujuan  Penelitian  ini  untuk menganalisa pengungkapan Corporate Social 

Responsibility (CSR), Good Corporate Governance (GCG), Kepemilikan Institusional, 

terhadap nilai perusahaan dengan  profitabilitas sebagai variabel moderating.Populasi dalam 

penelitian ini adalah seluruh perusahaan Semen BUMN yang terdaftar di Bursa Efek 

Indonesia tahun 2013 - 2015, dengan  menggunakan  metode Penarikan sampel secara 

Purposive sampling diambil 2 sampel yaitu PT. Semen Baturaja (Persero) Tbk dan PT. 

Semen Indonesia (Persero) Tbk.  Hasil Penelitian ini menunjukkan bahwa Corporate Social 

Responsibility (CSR) berpengaruh signifikan terhadap Nilai Perusahaan sebesar t-statistik 

7.590096>1,96, Good Corporate Governance (GCG) berpengaruh signifikan terhadap Nilai 

perusahaan sebesar t-statistik 7.658892>1,96, Kepemilikan institusional berpengaruh 

signifikan terhadap nilai perusahaan sebesar t-statistik 42.341620>1,96, Corporate Social 

Responsibility (CSR) berpengaruh signifikan terhadap Profitabilitas sebagai variabel 

moderating sebesar t-statistik 17.653364>1,96 ,Good Corporate Governance (GCG) 

berpengaruh signifikan, terhadap Profitabilitas sebagai variabel moderating sebesar t-statistik 
10.608322>1,96, Kepemilikan institusional berpengaruh signifikan terhadap profitabilitas 

sebagai variabel moderating sebesar sebesar t-statistik 5.220359>1,96. Profitabilitas 

berpengaruh signifikan terhadap Nilai Perusahaan. t-statistik sebesar 9.080938>1,96  

Kata kunci : Corporate Social  responsibility ,Good  Corporate Governance ,kepemilikan 

Institusional  
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