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ABSTRACT

This study aims to examine the influence of promotion, brand image, and
electronic word of mouth (E-WOM) on purchase decisions for tote bag
products among students at Universitas 17 Agustus 1945 Surabaya. The
research employs a quantitative approach with data collection conducted
through questionnaires distributed to 100 respondents. Data analysis was
carried out using multiple linear regression tests to analyze the relationships
between variables.

The results show that promotion, brand image, and E-WOM simultaneously
have a significant effect on purchase decisions. Partially, promotion positively
impacts purchase decisions, as do brand image and E-WOM. Among the
variables, brand image has the most substantial influence. This study is
c:pmdto provide both theoretical and practical contributions, particularly in
; slmagnes to enlnnce purchase decisions among
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