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ABSTRAK 

 
Penelitian ini dilatarbelakangi oleh semakin populernya media sosial 

TikTok, khususnya akun @ninazatulini22, yang kerap memengaruhi gaya 
berpakaian ibu rumah tangga. Fenomena ini relevan di era digital, di mana 
tren fesyen berkembang pesat melalui media sosial. Penelitian bertujuan 
menganalisis motif imitasi gaya berpakaian influencer TikTok pada ibu 
rumah tangga di Desa Delik Sumber. Penelitian menggunakan pendekatan 
kuantitatif deskriptif dengan survei kepada 82 ibu rumah tangga yang dipilih 
melalui purposive sampling. Data dikumpulkan melalui angket dan dianalisis 
menggunakan uji regresi linear sederhana. Hasil penelitian menunjukkan 
bahwa tayangan TikTok @ninazatulini22 berpengaruh signifikan terhadap 
gaya berpakaian ibu rumah tangga. Uji signifikansi menghasilkan t = 6,072  
dan p = 0,000, menunjukkan pengaruh yang signifikan. Mayoritas responden 
menganggap konten fesyen akun tersebut sebagai inspirasi utama dalam 
memilih pakaian. Media sosial TikTok, khususnya akun influencer, 
memainkan peran penting dalam membentuk preferensi berpakaian ibu 
rumah tangga di lingkungan pedesaan. Studi ini memberikan wawasan 
tentang dampak sosial media terhadap tren fesyen. 

 
Kata Kunci: TikTok, Gaya Berpakaian, Ibu Rumah Tangga, Media Sosial. 
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ABSTRACT 

 
This study is motivated by the growing popularity of social media 

TikTok, particularly the account @ninazatulini22, which frequently 
influences the fashion styles of housewives. This phenomenon is relevant in 
the digital era, where fashion trends rapidly evolve through social media. 
The study aims to analyze imitation motif of clothing style TikTok’s
influencer among housewives in Desa Delik Sumber. The research employs a 
descriptive quantitative approach, surveying 82 housewives selected through 
purposive sampling. Data were collected using questionnaires and analyzed 
using simple linear regression tests. The results show that TikTok 
@ninazatulini22 significantly influences the imitation behavior of 
housewives’ fashion styles. The significance test yielded t = 6.072 and p =
0.000, indicating a significant effect. The majority of respondents consider 
the fashion content of this account as their main inspiration for clothing 
choices. Social media TikTok, particularly influencer accounts, plays a 
crucial role in shaping housewives' fashion preferences in rural areas. This 
study provides insights into the social impact of social media on fashion 
trends. 
 
Keywords: TikTok, Fashion Style, Housewives, Social Media, Imitation. 
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