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PENGARUH PERSEPSI HARGA DAN PROMOSI MELALUI SOSIAL MEDIA TERHADAP KEPUTUSAN PEMBELIAN MEMBELI MAKANAN KULINER MENGGUNAKAN GO-FOOD DI SURABAYA

       Penelitian ini membuktikan dan menganalisis pengaruh persepsi harga dam promosi secara simultan dan parsial terhadap keputusan pembelian membeli makanan kuliner menggunakan go-food di surabaya. Jenis penelitian ini adalah explanatory research, yaitu menjelaskan hubungan antara variabel-variabel melalui pengujian hipotesis. Jenis data yang diguakan adalah data kuantitatif hasil dari pengukuran jawaban responden. Sampel yang diambil sejumlah 100 responden konsumen dalam pembelian makanan kuliner menggunakan go-food di surabaya. Teknik analisis menggunakan regresi linier berganda.
       Hasil penelitian menunjukan bahwa persepsi harga mempunyai pengaruh signifikan terhadap keputusan pembelian. Promosi mempunyai pengaruh signifikan terhadap keputusan pembelian. Persepsi harga dan promosi, secara simultan berpengaruh secara signifikan terghadap keputusan pembelian. Variabel promosi memberikan pengaruh dominan terhadap keputusan pembelian, karenai Dilihat dari Thitung mempunyai nilai sebesar 3,078 yang mempunyai nilai lebih besar dari persepsi harga yaitu sebesar 2,010.

Kata kunci : Persepsi Harga, Prmosi, Keputusan pembelian
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THE EFFECT OF PRICE PERCEPTION AND PROMOTION THROUGH SOCIAL MEDIA ON PURCHASE DECISIONS BUYING CULINARY FOOD USING GO-FOOD IN SURABAYA

       This study proves and analyzes the effect of perception of promotional dam prices simultaneously and partially on purchasing decisions to buy culinary food using go-food in Surabaya. This type of research is explanatory research, which explains the relationship between variables through hypothesis testing. The type of data used is quantitative data from the measurement of respondents' answers. Samples taken were 100 consumer respondents in purchasing culinary food using go-food in Surabaya. The analysis technique uses multiple linear regression.
       The results showed that price perception has a significant influence on purchasing decisions. Promotion has a significant influence on purchasing decisions. Price perception and promotion simultaneously have a significant effect on purchasing decisions. The promotion variable gives a dominant influence on purchasing decisions, because seen from Thitung has a value of 3.078 which has a value greater than the perceived price of 2.010.

Keywords: Price perception, promotion, purchase decision
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