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Lampiran

Lampiran 1 kuesioner

KUESIONER PENGARUH CITRA MEREK, INOVASI PRODUK, DAN
KEPUTUSAN PEMBELIAN LAPIS KUKUS SURABAYA PAHLAWAN

Kepada Yth,
Bapak/Ibu Responden

Dalam rangka untuk melakukan penelitian sebagai salah satu syarat kelulusan
S1 di Universitas 17 Agustus 1945 Surabaya. Bersama ini penulis memohon
kesediaan Bapak/Ibu/saudara untuk mengisi kuisioner penelitian dengan judul
“Pengaruh Citra Merek, Inovasi Produk, Dan Promosi Terhadap Keputusan
Pembelian Pada Lapis Kukus Pahlawan”. Informasi yang bapak/ibu/saudara

berikan adalah untuk kepentingan penelitian penulis dan akan dijaga kerahasiaannya.

Akhir kata penulisan saya ucapkan terima kasih atas kesediaan

Bapak/lbu/Saudara untuk meluangkan waktunya mengisi kuesioner ini.

A. Deskripsi Responden

1. Nama : (jika berkenan)
2. Usia

1 18 — 25 Tahun 1 26 — 35 Tahun

1 36 — 45 Tahun 1 > 45 Tahun

3. Jenis Kelamin
[] Laki — Laki [J Perempuan

4. Pekerjaan
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[ Pelajar/Mahasiswa [1 PNS [ Wiraswasta
[1 TNI/POLRI [1 Karyawan Swasta
[ Lain-lain (Petani,Kuli bangunan,dll)
5. Penghasilan
[0 Rp <1.000.000 [JRp 1.000.000 — Rp 3.000.000
] Rp. 3.000.000 — Rp. 5.000.000 1> Rp. 5.000.000
B. Petunjuk Pengisian
1. Baca dan jawablah semua pernyataan secara teliti.

2. Berilah tanda checklist () pada pilihan yang telah disediakan sesuai dengan

pendapat anda di dalam pernyataan daftar kuesioner.

C. Kriteria Bobot Skor Penilaian

Sangat Tidak Tidak Ragu — Ragu Setuju Sangat Setuju
Setuju Setuju
STS TS R S SS

Skor 1 Skor 2 Skor 3 Skor 4 Skor 5




D. Daftar Pertanyaan Variabel Citra Merek (X1)
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merupakan Merek yang memiliki kesan

yang baik dimata konsumen

No | pertanyaan SS KS | TS | STS

1 Merek Lapis kukus pahlawan sudah
dikenal banyak orang

2 Merek kue lapis kukus pahlawan mudah di
ingat

3 Lapis kukus pahlawan memiliki logo yang
sangat unik

4 Lapis kukus pahlawan memiliki rasa yang
sangat khas

5 Citra merek produk lapis kukus Surabaya
pahlawan berkualitas namun tidak
membuat konsumen dapat setia.

6 Toko roti lapis kukus Surabaya pahlawan
memudahkan dalam menemukan lokasi
toko karena sudah banyak cabang yang
tersebar.

7 Lapis kukus surabaya pahlawan




E. Daftar Pertanyaan Variabel Inovasi Produk (X>)

No

pertanyaan

SS

S

KS

TS

STS

Menu unik pada lapis kukus pahlawan
merupakan produk yang belm pernah
dibuat oleh took kue lainnya

Menu unik lapis kukus pahlawan
mempunyai ciri khas yang berbeda
dengan produk dari toko kue lainnya

Perbaikan rasa selalu dilakukan lapis
kukus pahlawan untuk meningkatkan
kualitasnya

Pengembangan lapis kukus pahlwan

dapat meningkatkan volume penjualan

Perbaikan yang dilakukan lapis kukus
pahlawan dapat memberikan nilai yang
lebih dibandingkan produk-produk

sebelumnya

Lapis kukus pahlwan membuat menu
unik dengan harga murah dengan

kualitas yang baik

Lapis kukus pahlawan berupaya untuk
megembangkan pasar baru dalam dunia

kuliner
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F. Daftar Pertanyaan Variabel Promosi (X3)
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No | pertanyaan SS KS | TS | STS

1 Papan nama lapis kukus pahlawan terlihat
jelas dari jalan besar.

2 Iklan lapis kukus pahlawan di media cetak
mebuat saya tertarik untuk membelinya

3 Pemberitaan tentang produk lapis kukus
pahlawan selalu saya dapatkan

4 Promosi yang dilakukan oleh lapis kukus
surabaya pahlawan kurang beragam

5 Saya mendapat potongan harga setiap
pembelian di lapis kukus pahlawan dalam
partai besar.

6 Lapis kukus pahlawan memberikan hadiah
untuk pembelian produk sehingga saya
tertarik.

7 Kami mengatakan hal-hal yang positif

tentang lapis kukus surabaya pahalwan

kepada teman-teman kami




G. Daftar Pertanyaan Variabel Keputusan Pembelian ()
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No

pertanyaan

SS

S

KS

TS

STS

Saya memiliki ketertarikan terhadap
produk lapis kukus pahlawan (di lihat dari

Harga, kualitas, kemasan, ukuran dan cita

rasa)

2 . Saya meyakini bahwa kualitas produk
lapis kukus pahlawan telah teruji.

3 Adanya kepuasan yang dirasakan setelah
mengkonsumsi lapis kukus pahlawan

4 Saya melakukan pembelian ulang
terhadap produk lapis kukus pahlawan.

5 Saya mendapat informasi mengenai lapis
kukus pahlawan dari orang lain.

6 Saya percaya terhadap produk lapis kukus
pahlawan

7 Saya membeli lapis kukus pahlawan

karena banyak pilihan produknya




Lampiran 2. Karakteristik Responden
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Usia
usia
Cumulative
Frequency Percent | Valid Percent Percent
Valid <18 5 5,0 5,0 5,0
18-25 45 45,0 45,0 50,0
26-35 30 30,0 30,0 80,0
36-45 10 10,0 10,0 90,0
>45 10 10,0 10,0 100,0
Total 100 100,0 100,0
Pekerjaan Atau Profesi
pekerjaan
Frequenc Valid Cumulative
y Percent | Percent Percent
Valid pelaja/mahasisw 36 36,0 36,0 36,0
a
PNS 14 14,0 14,0 50,0
Karyawan 24 24,0 24,0 74,0
Swasta
Wirausaha 5 5,0 5,0 79,0
TNI/POLISI 5 5,0 5,0 84,0
Lainnya 16 16,0 16,0 100,0
Total 100, 100,0 100,0




Penghasilan Per Bulan Atau Gaji

penghasilan
Frequenc Valid Cumulative
y Percent Percent Percent
Valid <1.000.000 30 30,0 30,0 30,0
1.000.000- 36 36,0 36,0 66,0
3.000.000
3.000.000- 24 24,0 24,0 90,0
5.000.000
>5.000.000 10 10,0 10,0 100,0
Total 100/ 100,0 100,0

Jenis Kelamin

Jenis kelamin

Valid Cumulative
Frequency | Percent Percent Percent
Valid laki-laki 55 55,0 55,0 55,0
perempuan 45 45,0 45,0 100,0
Total 100 100,0 100,0




Lampiran 3 persepsi respinden

Citra Merek (X1)
X1.1
Cumulative
Frequency Percent | Valid Percent Percent
Valid  tidak setuju 1 1,0 1,0 1,0
kurang setuju 42 42,0 42,0 43,0
Setuju 56 56,0 56,0 99,0
sangat setuju 1 1,0 1,0 100,0
Total 100 100,0 100,0
X1.2
Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 26 26,0 26,0 26,0
Setuju 73 73,0 73,0 99,0
sangat setuju 1 1,0 1,0 100,0
Total 100 100,0 100,0
X1.3
Cumulative
Freguency Percent Valid Percent Percent
Valid kurang setuju 10 10,0 10,0 10,0
Setuju 83 83,0 83,0 93,0
sangat setuju 7 7,0 7,0 100,0
Total 100 100,0 100,0




X1.4

Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 3 3,0 3,0 3,0
Setuju 84 84,0 84,0 87,0
sangat setuju 13 13,0 13,0 100,0
Total 100 100,0 100,0
X1.5
Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 1 1,0 1,0 1,0
Setuju 71 71,0 71,0 72,0
sangat setuju 28 28,0 28,0 100,0
Total 100 100,0 100,0
X1.6
Cumulative
Frequency Percent Valid Percent Percent
Valid Setuju 42 42,0 42,0 42,0
sangat setuju 58 58,0 58,0 100,0
Total 100 100,0 100,0




X1.7

Cumulative
Frequency Percent Valid Percent Percent
Valid Setuju 15 15,0 15,0 15,0
sangat setuju 85 85,0 85,0 100,0
Total 100 100,0 100,0
Inovasi Produk (X2)
X2.1
Cumulative
Frequency Percent Valid Percent Percent
Valid tidak setuju 4 4,0 4,0 4,0
kurang setuju 33 33,0 33,0 37,0
Setuju 52 52,0 52,0 89,0
sangat setuju 11 11,0 11,0 100,0
Total 100 100,0 100,0
X2.2
Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 24 24,0 24,0 24,0
Setuju 70 70,0 70,0 94,0
sangat setuju 6 6,0 6,0 100,0
Total 100 100,0 100,0




X2.3

Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 9 9,0 9,0 9,0
Setuju 76 76,0 76,0 85,0
sangat setuju 15 15,0 15,0 100,0
Total 100 100,0 100,0
X2.4
Cumulative
Frequency Percent Valid Percent Percent
Valid tidak setuju 1 1,0 1,0 1,0
kurang setuju 4 4,0 4,0 50
Setuju 66 66,0 66,0 71,0
sangat setuju 29 29,0 29,0 100,0
Total 100 100,0 100,0
X2.5
Cumulative
Frequency Percent Valid Percent Percent
Valid | Setuju 58 58,0 58,0 58,0
sangat setuju 42 42,0 42,0 100,0
Total 100 100,0 100,0
X2.6
Cumulative
Freguency Percent Valid Percent Percent
Valid kurang setuju 1 1,0 1,0 1,0
Setuju 37 37,0 37,0 38,0
sangat setuju 62 62,0 62,0 100,0




‘ Total

100 100,0 100,0
X2.7
Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 1 1,0 1,0 1,0
Setuju 23 23,0 23,0 24,0
sangat setuju 76 76,0 76,0 100,0
Total 100 100,0 100,0
Promosi (X3)
X3.1
Cumulative
Frequency Percent Valid Percent Percent
Valid tidak setuju 1 1,0 1,0 1,0
kurang setuju 42 42,0 42,0 43,0
Setuju 50 50,0 50,0 93,0
sangat setuju 7 7,0 7,0 100,0
Total 100 100,0 100,0
X3.2
Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 28 28,0 28,0 28,0
Setuju 62 62,0 62,0 90,0
sangat setuju 10 10,0 10,0 100,0
Total 100 100,0 100,0




X3.3

Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 11 11,0 11,0 11,0
Setuju 79 79,0 79,0 90,0
sangat setuju 10 10,0 10,0 100,0
Total 100 100,0 100,0
X3.4
Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 3 3,0 3,0 3,0
Setuju 76 76,0 76,0 79,0
sangat setuju 21 21,0 21,0 100,0
Total 100 100,0 100,0
X3.5
Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 4 4,0 4,0 4,0
Setuju 68 68,0 68,0 72,0
sangat setuju 28 28,0 28,0 100,0
Total 100 100,0 100,0
X3.6
Cumulative
Freguency Percent Valid Percent Percent
Valid kurang setuju 3 3,0 3,0 3,0
Setuju 36 36,0 36,0 39,0
sangat setuju 61 61,0 61,0 100,0




‘ Total

100 100,0 100,0
X3.7
Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 1 1,0 1,0 1,0
Setuju 24 24,0 24,0 25,0
sangat setuju 75 75,0 75,0 100,0
Total 100 100,0 100,0
Keputusan Pembelian (YY)
Y1.1
Cumulative
Frequency Percent Valid Percent Percent
Valid tidak setuju 1 1,0 1,0 1,0
kurang setuju 29 29,0 29,0 30,0
Setuju 62 62,0 62,0 92,0
sangat setuju 8 8,0 8,0 100,0
Total 100 100,0 100,0
Y1.2
Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 16 16,0 16,0 16,0
Setuju 75 75,0 75,0 91,0
sangat setuju 9 9,0 9,0 100,0
Total 100 100,0 100,0




Y1.3

Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 10 10,0 10,0 10,0
Setuju 82 82,0 82,0 92,0
sangat setuju 8 8,0 8,0 100,0
Total 100 100,0 100,0
Y1.4
Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 5 50 5,0 50
Setuju 73 73,0 73,0 78,0
sangat setuju 22 22,0 22,0 100,0
Total 100 100,0 100,0
Y15
Cumulative
Frequency Percent Valid Percent Percent
Valid kurang setuju 1 1,0 1,0 1,0
Setuju 64 64,0 64,0 65,0
sangat setuju 35 35,0 35,0 100,0
Total 100 100,0 100,0
Y1.6
Cumulative
Freguency Percent Valid Percent Percent
Valid kurang setuju 2 2,0 2,0 2,0
Setuju 51 51,0 51,0 53,0
sangat setuju 47 47,0 47,0 100,0




‘ Total

95

100 100,0 100,0
Y1.7
Cumulative
Frequency Percent Valid Percent Percent

Valid kurang setuju 1 1,0 1,0 1,0

Setuju 31 31,0 31,0 32,0

sangat setuju 68 68,0 68,0 100,0

Total 100 100,0 100,0

Descriptive Statistics
N Minimum | Maximum Mean Std. Deviation

X1.1 100 2 5 3,57 ,537
X1.2 100 3 5 3,75 ,458
X1.3 100 3 5 3,97 413
X1.4 100 3 5 4,10 ,389
X1.5 100 3 5 4,27 ,468
X1.6 100 4 5 4,58 ,496
X1.7 100 4 5 4,85 ,359
X2.1 100 2 5 3,70 ,718
X2.2 100 3 5 3,82 ,520
X2.3 100 3 5 4,06 ,489
X2.4 100 2 5 4,23 ,566
X2.5 100 4 5 4,42 ,496
X2.6 100 3 5 4,61 ,510
X2.7 100 3 5 4,75 458
X3.1 100 2 5 3,63 ,630
X3.2 100 3 5 3,82 ,593
X3.3 100 3 5 3,99 ,460
X3.4 100 3 5 4,18 ,458
X3.5 100 3 5 4,24 ,515
X3.6 100 3 5 4,58 ,554
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X3.7 100 3 5 4,74 ,463
Y1.1 100 2 5 3,77 ,601
Y1.2 100 3 5 3,93 ,498
Y1.3 100 3 5 3,98 426
Y1.4 100 3 5 4,17 ,493
Y1.5 100 3 5 4,34 497
Y1.6 100 3 5 4,45 ,539
Y1.7 100 3 5 4,67 ,493
Valid N (listwise) 100
Lampiran 4. Hasil Instrumen
Uji Validitas
Citra Merek (X1)
Correlations
TOTAL
X1.1 | X1.2 | X1.3 | X1.4 | X1.5 | X1.6 | X1.7 X1

X1.1 Pearson 1| ,668"| ,351"| ,160| ,225"| ,225"| ,081| ,669"

Correlation

Sig. (2-tailed) ,000| ,000| ,113| ,024| ,024| ,421| ,000

N 100 100 100 100 100 100 100 100
X1.2 Pearson ,668™ 1| ,494™| ,142| ,224"| ,334™| ,200"| ,731"

Correlation

Sig. (2-tailed) ,000 ,000( ,160| ,025| ,001| ,046 ,000

N 100 100 100 100 100 100 100 100
X1.3 Pearson ,351"| ,494™ 1| ,396™| ,355"| ,234"| -,099| ,634"

Correlation

Sig. (2-tailed) ,000| ,000 ,000| ,000| ,019| ,328 ,000




N 100 100 100 100 100 100 100 100
X1.4 Pearson ,160 | ,142| ,396™ 1| ,405"| ,272"| ,181| ,563"

Correlation

Sig. (2-tailed) ,113| ,160| ,000 ,000| ,006| ,072 ,000

N 100 100 100 100 100 100 100 100
X1.5 Pearson ,225"| ,224"| ,355™| ,405™ 1|,363"| ,063| ,618"

Correlation

Sig. (2-tailed) ,024| ,025| ,000( ,000 ,000| ,533 ,000

N 100 100 100 100 100 100 100 100
X1.6 Pearson 225" | ,334"| ,234"| ,272"| ,363" 1| ,437"| ,670"

Correlation

Sig. (2-tailed) ,024| ,001| ,019| ,006| ,000 ,000 ,000

N 100 100 100 100 100 100 100 100
X1.7 Pearson ,081| ,200"| -,099| ,181| ,063| ,437" 1| ,397"

Correlation

Sig. (2-tailed) 421 | ,046| ,328| ,072| ,533| ,000 ,000

N 100 100 100 100 100 100 100 100
TOTAL | Pearson ,669"| ,731"| ,634™| ,563"| ,618"| ,670™| ,397" 1
X1 Correlation

Sig. (2-tailed) ,000| ,000| ,000| ,000| ,000| ,000| ,000

N 100 100 100 100 100 100 100 100
**_Correlation is significant at the 0.01 level (2-tailed).
*, Correlation is significant at the 0.05 level (2-tailed).
Inovasi Produk (X2)

Correlations
TOTAL
X2.1 | X2.2 | X2.3 | X2.4 | X2.5 | X2.6 | X2.7 X2

X2.1 Pearson 1| ,531™| ,397"| ,371"| ,102| -,130| -,138| ,608"

Correlation
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Sig. (2-tailed) ,000| ,000| ,000| ,312| ,199| ,170 ,000

N 100 100 100 100 100 100 100 100
X2.2 Pearson ,531" 1| ,480™| ,314"| -,017| -,077| ,106| ,605"

Correlation

Sig. (2-tailed) | ,000 ,000| ,001| ,865| ,447| ,293 ,000

N 100 100 100 100 100 100 100 100
X2.3 |Pearson ,3977 | ,480" 1| ,497"| ,187| -,027| ,023| ,643"

Correlation

Sig. (2-tailed) | ,000| ,000 ,000| ,063| ,792| ,824 ,000

N 100/ 100| 100| 100| 100| 100| 100 100
X2.4 Pearson 3717 | ,314™| 497" 1|,336"| ,174| ,146| ,719"

Correlation

Sig. (2-tailed) | ,000| ,001| ,000 ,001| ,084| ,147 ,000

N 100 100| 100| 100| 100| 100| 100 100
X2.5 Pearson ,102| -,017| ,187| ,336" 1| ,414™| 289" | ,546"

Correlation

Sig. (2-tailed) | ,312| ,865| ,063| ,001 ,000| ,004 ,000

N 100 100 100 100 100 100 100 100
X2.6 Pearson -130| -,077| -,027| ,174| ,414" 1| ,616™| ,438"

Correlation

Sig. (2-tailed) | ,199| ,447| ,792| ,084| ,000 ,000 ,000

N 100| 100| 100| 100| 100| 100| 100 100
X2.7 Pearson -,138| ,106| ,023| ,146| ,289"| ,616™ 1| ,445"

Correlation

Sig. (2-tailed) | ,170| ,293| ,824| ,147| ,004| ,000 ,000

N 100| 100| 100| 100| 100| 100| 100 100
TOTAL | Pearson ,608™| ,605™| ,643"| ,719™| ,546™ | ,438™ | ,445" 1
_X2 Correlation

Sig. (2-tailed) | ,000| ,000| ,000| ,000| ,000| ,000| ,000

N 100| 100| 100| 100| 100| 100| 100 100

**_Correlation is significant at the 0.01 level (2-tailed).
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Promosi (X3)

Correlations
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TOTAL
X3.1 | X3.2 | X3.3 | X34 | X35 | X3.6 | X3.7 X3

X3.1 Pearson 1| ,577"| ,266™| ,373"| -,128| ,013| ,013| ,577"
Correlation

Sig. (2-tailed) ,000| ,008| ,000| ,203| ,895| ,897 ,000

N 100| 100| 100| 100| 100| 100| 100 100

X3.2 Pearson 577" 1| ,401"| ,307"| -,023| ,106| ,085| ,651"
Correlation

Sig. (2-tailed) | ,000 ,000| ,002| ,824| ,294| ,398 ,000

N 100| 100| 100| 100| 100| 100| 100 100

X3.3 Pearson ,266™ | ,401" 1|,392"| ,138| ,023| ,035| ,545"
Correlation

Sig. (2-tailed) | ,008| ,000 ,000 ,171| ,821| ,729 ,000

N 100 100 100 100 100 100 100 100

X3.4 Pearson ,373"| ,307"| ,392" 1| ,243"| ,102| ,032| ,596"
Correlation

Sig. (2-tailed) | ,000| ,002| ,000 ,015| ,313| ,749 ,000

N 100 100 100 100 100 100 100 100

X3.5 Pearson -,128| -,023| ,138| ,243 1| ,463™| ,349"| ,483"
Correlation

Sig. (2-tailed) | ,203| ,824| ,171| ,015 ,000 | ,000 ,000

N 100 100 100 100 100 100 100 100

X3.6 Pearson ,013| ,106| ,023| ,102| ,463™ 1| ,712™| 595"
Correlation

Sig. (2-tailed) | ,895| ,294| ,821| ,313| ,000 ,000 ,000

N 100| 100| 100| 100| 100| 100| 100 100

X3.7 Pearson ,013| ,085| ,035| ,032| ,349™| 712" 1| ,537"
Correlation

Sig. (2-tailed) | ,897| ,398| ,729| ,749| ,000| ,000 ,000

N 100 100| 100| 100| 100| 100| 100 100
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TOTAL | Pearson 577" | ,651"| ,545™| ,596™ | ,483™| ,595™| ,537" 1
X3 Correlation
Sig. (2-tailed) | ,000| ,000| ,000| ,000| ,000| ,000| ,000
N 100 100| 100| 100| 100| 100| 100 100
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Keputusan Pembelian (YY)
Correlations
TOTA
Y11 | Y12 | Y13 | Y14 | Y15 | Y16 | Y17 LY
Y1.1 Pearson 1| ,655™| ,337"| ,270"| ,299"| ,261"| -,054| ,644"
Correlation
Sig. (2-tailed) ,000| ,001| ,007| ,003| ,009| ,592| ,000
N 100 100 100 100 100 100 100 100
Y1.2 |Pearson ,655" 1| ,422"| ,213"| ,179| ,194| ,028| ,608"
Correlation
Sig. (2-tailed) ,000 ,000| ,033| ,075| ,053| ,779 ,000
N 100 100 100 100 100 100 100 100
Y1.3 Pearson 337" | 422" 1| ,401"| ,223"| ,172| ,209"| ,590"
Correlation
Sig. (2-tailed) ,001| ,000 ,000| ,025| ,088| ,037| ,000
N 100 100 100 100 100 100 100 100
Y1.4 |Pearson ,270™| ,213"| ,401™ 1| ,627"| ,393"| ,316™| ,708"
Correlation
Sig. (2-tailed) ,007| ,033| ,000 ,000| ,000| ,001| ,000
N 100 100 100 100 100 100 100 100
Y15 |Pearson 299" |  ,179| ,223"| 627" 1| ,517"| ,380"| ,718"
Correlation
Sig. (2-tailed) ,003| ,075| ,025| ,000 ,000| ,000 ,000




N 100 100 100 100 100 100 100 100
Y1.6 |Pearson 2617 | ,194| ,172| ,393"| 517" 1| ,526™| ,692"

Correlation

Sig. (2-tailed) ,009 ,053| ,088 ,000| ,000 ,000 ,000

N 100 100 100 100 100 100 100 100
Y1.7 Pearson -,054| ,028| ,209"| ,316™| ,380"| ,526" 1| ,523"

Correlation

Sig. (2-tailed) | ,592| ,779| ,037| ,001| ,000| ,000 ,000

N 100 100 100 100 100 100 100 100
TOTA | Pearson ,644™| 608" | ,590™| ,708™| ,718"| ,692"| ,523" 1
LY Correlation

Sig. (2-tailed) ,000( ,000| ,000|( ,000| ,000| ,000| ,000

N 100 100 100 100 100 100 100 100

**_Correlation is significant at the 0.01 level (2-tailed).

*_Correlation is significant at the 0.05 level (2-tailed).

Lampiran 5. Uji Reliabilitas

Citra Merek (X1)

Reliability Statistics

Cronbac
Alpha

h's

N of Items

728

7
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Inovasi Produk (X2)

Reliability Statistics

Cronbach's
Alpha N of Items
,656 7

Promosi (X3)

Reliability Statistics

Cronbach's
Alpha N of Items
,649 7

Keputusan Pembelian (YY)

Reliability Statistics

Cronbach's
Alpha N of Items
, 759 7




Lampiran 6. Uji Asumsi

Normalitas Data Menggunakan Normal P-P Plot

Normal P-P Plot of Regression Standardized Residual

Dependent Variable: TOTAL_Y
10
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Expected Cum Prob
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0,0 02 04 06

Observed Cum Prob

Uji Normalitas Dengan Histogram

Frequency

Histogram
Dependent Variable: TOTAL_Y

3 -2 El 0 1 2

Regression Standardized Residual

Mean = 1,96E-15
Std. Dev.'= 0,985
N=100



Uji Heteroskedasitas

Regression Studentized Residual

Scatterplot
Dependent Variable: TOTAL_Y
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Uji Multikolonieritas

-2 [1}

Regression Standardized Predicted Value

Coefficients?
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Standardize
Unstandardized d Collinearity
Coefficients Coefficients Statistics
Toleranc
Model B Std. Error Beta t Sig. e VIF
1 (Constan 3,948 3,283 1,203 ,232
t)
TOTAL_ ,269 ,105 ,229 2,567 ,012 ,795 1,259
X1
TOTAL_ ,302 , 100 ,287 3,018 ,003 ,698 1,432
X2
TOTAL_ ,295 ,106 272 2,791 ,006 ,667 | 1,499
X3

a. Dependent Variable: TOTAL_Y
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Ujit
Coefficients?
Standardized
Unstandardized Coefficients | Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) |3,948 3,283 1,203 ,232
TOTAL_X1 |,269 ,105 ,229 2,567 ,012
TOTAL_X2 |,302 ,100 ,287 3,018 ,003
TOTAL_X3 |,295 ,106 272 2,791 ,006

a. Dependent Variable: TOTAL_Y

Uji F
ANOVA?

Model Sum of Squares df Mean Square F Sig.

1 Regression 201,119 3 67,040 20,610 ,000°
Residual 312,271 96 3,253
Total 513,390 99

a. Dependent Variable: TOTAL_Y

b. Predictors: (Constant), TOTAL_X3, TOTAL_X1, TOTAL_X2

Uji Koefisien Determinasi

Model Summary®

Adjusted R Std. Error of the
Model R R Square Square Estimate Durbin-Watson
1 ,6262 ,392 ,373 1,804 2,458

a. Predictors: (Constant), TOTAL_X3, TOTAL_X1, TOTAL_X2
b. Dependent Variable: TOTAL_Y




106

Lampiran 8. Tabulasi (X1)

citra merek

TOTAL

30
25
29
26
31

26
30
29
32
31

26
26
29
29
29
30
29
30
30
27
31

28
26
29
32
30
31

30
26
28

X1.7

X1.6

X1.5

X1.4

X1.3

X1.2

X1.1
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27
31

29
30
29
25
28
28
33
26
30
27
30
28
28
31

31

25
30
30
27
30
30
31

30
28
29
28
32
30
31

28
33
26
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27
29
30
29
29
31

29
31

29
30
26
30
31

28
31

30
30
30
26
34
29
27

29
26
29
30
29
31

28
26
32

30
29
28
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31

31

Inovasi Produk (X2)

INOVASI PRODUK

X2.4

TOTAL

31

24
30
27
31

27
30
28
29
32

26
29
30
30
31

31

33
29

31

31

29
25

30
32
29
29

X2.7

X2.6

X2.5

X2.3

X2.2

X2.1
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32
30
30
29
30
31

32

26
29
23
32

28
32

32

31

30
29
29
30
29
32

24
29
29
32
31

31

28
32
31

29
26
29
28
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27
31

30
31

25
32
30
29
30
28
30
27
27
29
31

33
30
28
27

29
32

29
24
33
32
32
30
28
31

29
32

31

32
27
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33
30
30
30
30
31

Promosi (X3)

PROMOSI

TOTAL

30
26
28
26
30
26
30
32

32

31

26
29
30
31

30
29
32
30
29
32
27

24

X3.7

X3.6

X3.5

X3.4

X3.3

X3.2

X3.1
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30
30
33
30
27
29
29
29
30
32

31

25
30
25
31

32
30
30
27

29
28
30
29
28
30
25

31

26
31

29
27
29
31

28
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28
27
34
30
31

30
26
27
25
29
30
28
27
31

31

27

28
29
26
29
29
30
30
31

31

28
25
33
31

28
31

26
28
32
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32
31

30
29
29
30
29
30
29
32

Keputusan Pembelian (YY)

KEPUTUSAN PEMBELIAN

TOTAL

30

25

29

26

31

26

29

31

32

30

27

28

31

32

29

Y1.7

Y1.6

Y1.5

Y1.4

Y1.3

Y1.2

Y1.1
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32

33

32

29

32

28

26

29

31

31

30

30

27

31

30

28

31

34

26

28

24

31

30

33

26

33

28

29

28
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28

27

30

24

31

28

28

32

32

31

30

30

27

25

31

32

26

32

29

31

25

28

30

28

31

28

25

31

28
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32

31

27

29

29

31

30

27

29

25

33

28

29

30

28

26

32

28

31

28

31

30

30

31

30

30

32




