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ABSTRAK 

Penelitian ini bertujuan mendeskripsikan strategi komunikasi pemasaran 

yang digunakan oleh Yellow Flower Living Water dalam memperkenalkan rilisan EP 

"The Great Unconformity" di skena musik Surabaya. Dengan menggunakan teori 

Integrated Marketing Communication (IMC) dari Kotler dan Armstrong, penelitian 

ini dilakukan menggunakan pendekatan deskriptif kualitatif melalui wawancara, 

observasi, dan analisis konten. Hasil penelitian menunjukkan bahwa YFLW 

menggabungkan lima model komunikasi pemasaran, yaitu periklanan melalui 

Instagram dan X untuk menjangkau audiens yang lebih luas, promosi penjualan 

melalui press release, kolaborasi merchandise, dan distribusi gigs, serta optimalisasi 

media sosial untuk meningkatkan engagement dan eksposur. Strategi personal selling 

diterapkan melalui interaksi langsung di media sosial untuk mempererat hubungan 

dengan penggemar, sedangkan pemasaran langsung dilakukan melalui penjualan 

merchandise di gigs, tur, dan showcase untuk memperkuat koneksi personal dengan 

audiens. Melalui strategi ini, Yellow Flower Living Water berhasil memanfaatkan 

berbagai elemen komunikasi pemasaran untuk meningkatkan visibilitas EP "The 

Great Unconformity," membangun citra mereka di skena musik lokal, serta membuka 

peluang untuk ekspansi audiens ke tingkat yang lebih luas. 

Kata kunci: Strategi Komunikasi Pemasaran, Integrated Marketing 

Communication (IMC), Yellow Flower Living Water. 
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ABSTRACT 

This study aims to describe the marketing communication strategies employed 

by Yellow Flower Living Water in introducing their EP release, "The Great 

Unconformity," within the Surabaya music scene. Using the Integrated Marketing 

Communication (IMC) theory by Kotler and Armstrong, the research adopts a 

qualitative descriptive approach through interviews, observations, and content 

analysis. The results indicate that YFLW combines five marketing communication 

models: advertising via Instagram and X to reach a broader audience, sales 

promotion through press releases, merchandise collaboration, and gig distribution, as 

well as social media optimization to enhance engagement and exposure. Personal 

selling strategies are applied through direct interaction on social media to strengthen 

relationships with fans, while direct marketing is implemented through merchandise 

sales at gigs, tours, and showcases to foster personal connections with the audience. 

Through these strategies, Yellow Flower Living Water effectively utilizes various 

elements of marketing communication to increase the visibility of their EP "The Great 

Unconformity," build their image in the local music scene, and create opportunities 

for expanding their audience on a broader scale. 

Keywords: Marketing Communication Strategy, Integrated Marketing 

Communication (IMC), Yellow Flower Living Water. 
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