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RINGKASAN

Gantari Shafa, 2024, Pengaruh Terpaan Promosi Online Instagram
Terhadap Loyalitas Konsumen Pada Sambal Bu Rudy (Survei Pada

Followers Instagram @pusol.burudy

Penelitian ini bertujuan untuk menganalisis pengaruh terpaan
promosi online melalui Instagram terhadap loyalitas konsumen produk
Sambal Bu Rudy. Terpaan promosi online diukur melalui indikator
variabel frekuensi, variabel atensi, dan variabel durasi pada periklanan
dan promosi penjualan di Instagram @pusol.burudy. Loyalitas
konsumen diukur melalui indikator pembelian berulang, rekomendasi
produk kepada orang lain, serta ketidaktertarikan terhadap produk
pesaing.

Penelitian ini mengadopsi metode kuantitatif, memanfaatkan
data primer melalui survei kuesioner dan data sekunder dari
dokumentasi terkait. Data dianalisis menggunakan uji asumsi klasik, uji
regresi linier berganda, uji koefisien determinasi, serta uji hipotesis
untuk mengukur pengaruh variabel terpaan promosi online
(independen) terhadap variabel loyalitas konsumen (dependen) secara

simultan dan parsial.

Temuan penelitian ini menujukan bahwa bahwa terpaan promosi
online melalui Instagram @pusol.burudy memiliki pengaruh signifikan
terhadap loyalitas konsumen. Hasil analisis regresi linier menunjukkan
bahwa frekuensi, durasi, dan atensi terhadap promosi online
memberikan kontribusi positif terhadap tingkat loyalitas konsumen.

Mayoritas responden setuju bahwa mereka terpapar konten periklanan
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dan promosi penjualan secara rutin dengan menunjukkan perhatian
terhadap konten periklanan dan promosi penjualan yang ditawarkan
serta durasi yang cukup. Loyalitas tercermin dari tingginya tingkat
pembelian berulang, keinginan untuk merekomendasikan produk
kepada orang lain, serta ketidaktertarikan terhadap produk pesaing.
Penelitian ini menegaskan pentingnya promosi online sebagai strategi
yang efektif untuk meningkatkan loyalitas konsumen dengan didukung
teori stimulus-respons (S-R) yang menyatakan bahwa stimulus berupa
terpaan promosi online di Instagram @pusol.burudy berpengaruh
terhadap respons berupa loyalitas konsumen terhadap produk Sambal
Bu Rudy.

Kata Kunci: Terpaan Promosi Online, Loyalitas Konsumen, Instagram
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SUMMARY

Gantari Shafa, 2024, The Influence of Online Instagram
Promotional Exposure on Consumer Loyalty Towards Sambal Bu

Rudy (Survey on Instagram Followers @pusol.burudy)

This study aims to analyze the influence of online promotional
exposure through Instagram on consumer loyalty toward Sambal Bu
Rudy products. Online promotional exposure is measured using the
variable indicators of frequency, attention, and duration in advertising
and sales promotion on the Instagram account @pusol.burudy.
Consumer loyalty is measured through indicators such as repeat
purchases, product recommendations to others, and disinterest in

competing products.

This research adopts a quantitative method, utilizing primary
data obtained through surveys using questionnaires, interviews, and
observations, as well as secondary data from relevant documentation.
Data analysis is conducted using classical assumption tests, multiple
linear regression tests, determination coefficient tests, and hypothesis
testing to measure the influence of online promotional exposure
variables (independent) on variables of consumer loyalty (dependent),

both simultaneously and partially.

The findings of this study indicate that online promotional
exposure through Instagram @pusol.burudy significantly influences
consumer loyalty. The linear regression analysis shows that the
frequency, duration, and attention to online promotions contribute

positively to consumer loyalty. Most respondents agreed that they are



regularly exposed to advertising and sales promotion content, paying
attention to the content offered, and engaging for a sufficient duration.
Loyalty is reflected in the high levels of repeat purchases, willingness to
recommend the product to others, and disinterest in competing
products. This study emphasizes the effectiveness of online promotions
as a strategy to enhance consumer loyalty, supported by the stimulus-
response (S-R) theory, which states that the stimulus in the form of
online promotional exposure on Instagram @pusol.burudy influences
the response in the form of consumer loyalty toward Sambal Bu Rudy
products.

Keywords: Online Promotional Exposure, Consumer Loyalty,

Instagram
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