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Multimodal Analysis of Pepsi Advertisement Video in Youtube
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Abstract

This rescarch esplores multimocal anxyas of Pepst ddvertizements on YouTlbe
anc focuses on semictic system bozed on Anstey and BUls theory. This theory
apoiiec t0 three Pepd advertizements weing & Qaitative desoiptive method.
The godl & %o under=tanc how the semictic system In Pepsl adwertzements
CoMVEYs Messages and butlcs @ Rrong brand Imace. The research coliectec 2
total of S5 cata paints from the three aovwertisements. Linguistic analy=is
recordec 17 dxta pants, vean! andyas gatherad 27 X pokts, 2udio analyss
cluced 10 daxta, ceshur aralyds recorced 32 cata points, spotiy analyds
Incluced 9 data pants. By mmbining these xspects together, this stucy provices
an uwncerstanaing of how Peom adwvertizing conveys mesmges anC bulies 2

gyramic anc modem band Image.
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