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Abstract Mg iAde

Acvertisement 15 3 type of communication that 2w to promote of provice

Féormation about procucts, services, of Keas o the general pabic influence

thelr actions or wens, the purpose ofF acvertizements & Increase =les, bulc

brand amxreness, and infarm that there 5 2 new pro Usng the mutimoda

ths research Ainds

Pringies advertmements. This stucy, employed gqualkxthve methoc and wEing Arboes
tahie t0 compam the semiotic System that essts i Lays and Pringles

sdvericements. The cats were tokan from scenes In Lays and Pringies




