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ABSTRAK 
 

Ilntelgrateld Markeltilng Comunilcatilon adalah selbuah modell komunilkasil pelmasaran 

yang melngilntelgrasilkan selmua unsur bauran promosil delngan asumsil bahwa tildak ada 

satu unsur pun yang telrpilsah dalam melncapail tujuan pelmasaran yang elfelktilf. 

Stratelgil Ilntelgrateld Markeltilng Communilcatilon banyak digunakan oleh perusahaan-

perusahaan salah satunya Gramedia Store. Strategi ini digunakan dengan harapan 

milnat pelngunjung untuk belrkunjung kel Grameldila Storel melnjadil lelbilh banyak yang 

belrmilnat. Saat ilnil, delngan telknologil yang selmakiln canggilh melmbuat rata-rata 

pelngunjung lelbilh melmillilh melnggunakan buku belrbasils onlilnel dilbandilngkan 

melmbellilnya selcara langsung. Sellailn iltu, stratelgil pelmasaran yang kurang juga 

belrpelngaruh telrhadap milnat pelngunjung kel Grameldila. Pelntilng bagil Pelrusahaan 

untuk melngelvaluasil dan melnelntukan stratelgil yang telpat dan melnarilk milnat 

pelngunjung dalam pelmasaran produk. Maka daril iltu dilharapkan mellaluil adanya 

stratelgil Ilntelgrateld Markeltilng Communilcatilon (IlMC) dapat melmbantu pelrusahaan 

dalam melnilngkatkan milnat pelngunjung Grameldila Storel Surabaya. Dalam pelnelliltilan 

ilnil, pelnelliltil dapat melnghasillkan selbuah kelsilmpulan data yang dapat dilgambarkan 

selcara rilncil dan delskrilptilf. Pelndelkatan ilnil dilgunakan untuk melngumpulkan 

ilnformasil selbanyak mungkiln yang kelmudilan dilpaparkan dalam belntuk delskrilptilf 

selhilngga ilnformasil yang dildapat telrselbut dapat dilsilmpulkan selcara 

belrkelsilnambungan delngan teloril yang ada. Hasil penelitian menunjukan bahwa 

gramedia Store di Royal Plaza Surabaya memanfaatkan platform digital seperti 

Instagram, TikTok, dan website untuk memperluas jangkauan dan meningkatkan 

kesadaran merek. Mereka berbagi konten menarik tentang koleksi buku, promosi, 

dan acara toko sesuai tren lokal. Program loyalitas melalui aplikasi My Value 

meningkatkan retensi pelanggan. Strategi humas yang efektif dan pemasaran 

langsung melalui WhatsApp dan email juga diterapkan. Dengan memanfaatkan e-

commerce seperti Lazada dan Shopee, Gramedia Store berhasil memperluas pasar 

dan mempertahankan posisi sebagai toko buku terpercaya di Surabaya. 

Kata Kunci : Intelgrated Marketing Communication (IMC), Gramedia Store, Digital 

platforms 
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ABSTRACT 
Ilntelgrateld Markeltilng Comunilcatilon is a marketing communication model that 

integrates all elements of the promotional mix with the assumption that not a single 

element is isolated in achieving a comprehensive marketing goal. Stratelgil 

Ilntelgrateld Markeltilng Communilcatilon is widely used by companies, one of 

which is Gramedia Store. This strategy is used in the hope of attracting visitors to 

visit the Grameldila Storel so that more visitors come. Nowadays, increasingly 

sophisticated technology means that the average visitor is more likely to use books 

online than buying them in person. In addition, inadequate marketing strategies also 

have an impact on visitor interest to Grameldila. It is important for the Company to 

evaluate the results and determine the right strategy and attract visitor interest in 

product marketing. Therefore, it is hoped that through the Ilntelgrateld Markeltilng 

Communilcatilon (IlMC) strategy, it can help the company in increasing the interest 

of visitors to Grameldila Storel Surabaya. In scientific research, research can 

produce a collection of data that can be described in detail and in detail. Scientific 

research is used to gather as much information as possible which can then be 

presented in the form of a digital analysis so that the information obtained can be 

concluded in a sequential manner in connection with existing information. The 

research results show that the Gramedia Store at Royal Plaza Surabaya utilizes 

digital platforms such as Instagram, TikTok and websites to expand reach and 

increase brand awareness. They share interesting content about book collections, 

promotions and store events according to local trends. The loyalty program through 

the My Value application increases customer retention. Effective public relations 

strategies and direct marketing via WhatsApp and email are also implemented. By 

utilizing e-commerce such as Lazada and Shopee, Gramedia Store has succeeded in 

expanding its market and maintaining its position as a trusted bookstore in 

Surabaya. 

Keywords: Integrated Marketing Communication (IMC), Gramedia Store, Digital 

platforms 
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