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Lampiran 1 Kuesioner Penelitian 
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Lampiran 2 Hasil Uji Instrumen 

 
1. Uji Validitas 

a)  Brand Ambassador (X1) 

 
Correlations 

 
 

X1.1 X1.2 X1.3 X1.4 X1.5 Total 

X1.1 Pearson Correlation 1 .370*
 .238 .298 .447*

 .745**
 

Sig. (2-tailed) 
 

.044 .206 .110 .013 .000 

N 30 30 30 30 30 30 

X1.2 Pearson Correlation .370*
 1 .289 .304 .434*

 .673**
 

Sig. (2-tailed) .044 
 

.122 .103 .016 .000 

N 30 30 30 30 30 30 

X1.3 Pearson Correlation .238 .289 1 .718**
 .427*

 .655**
 

Sig. (2-tailed) .206 .122 
 

.000 .019 .000 

N 30 30 30 30 30 30 

X1.4 Pearson Correlation .298 .304 .718**
 1 .685**

 .750**
 

Sig. (2-tailed) .110 .103 .000 
 

.000 .000 

N 30 30 30 30 30 30 

X1.5 Pearson Correlation .447*
 .434*

 .427*
 .685**

 1 .797**
 

Sig. (2-tailed) .013 .016 .019 .000 
 

.000 

N 30 30 30 30 30 30 

Total Pearson Correlation .745**
 .673**

 .655**
 .750**

 .797**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 
 

N 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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b)  Brand Image (X2) 

 

Correlations 

X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 Total 

X2.1 Pearson 

Correlation 

1 .488**
 .178 .122 .418*

 .185 .563**
 

Sig. (2- 

tailed) 

 
.006 .348 .520 .022 .328 .001 

N 30 30 30 30 30 30 30 

X2.2 Pearson 

Correlation 

.488**
 1 .336 .289 .473**

 .100 .635**
 

Sig. (2- 

tailed) 

.006 
 

.069 .122 .008 .598 .000 

N 30 30 30 30 30 30 30 

X2.3 Pearson 

Correlation 

.178 .336 1 .506**
 .485**

 .624**
 .792**

 

Sig. (2- 

tailed) 

.348 .069 
 

.004 .007 .000 .000 

N 30 30 30 30 30 30 30 

X2.4 Pearson 

Correlation 

.122 .289 .506**
 1 .207 .243 .551**

 

Sig. (2- 

tailed) 

.520 .122 .004 
 

.272 .196 .002 

N 30 30 30 30 30 30 30 

X2.5 Pearson 

Correlation 

.418*
 .473**

 .485**
 .207 1 .572**

 .795**
 

Sig. (2- 

tailed) 

.022 .008 .007 .272 
 

.001 .000 

N 30 30 30 30 30 30 30 

X2.6 Pearson 

Correlation 

.185 .100 .624**
 .243 .572**

 1 .710**
 

Sig. (2- 

tailed) 

.328 .598 .000 .196 .001 
 

.000 
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N 30 30 30 30 30 30 30 

Total Pearson 

Correlation 

.563**
 .635**

 .792**
 .551**

 .795**
 .710**

 1 

Sig. (2- 

tailed) 

.001 .000 .000 .002 .000 .000 
 

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

c)  Brand Awareness (X3) 

 
Correlations 

X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 Total 

X3.1 Pearson 

Correlation 

1 .547**
 .725**

 .359 .333 .490**
 .804**

 

Sig. (2- 

tailed) 

 
.002 .000 .052 .072 .006 .000 

N 30 30 30 30 30 30 30 

X3.2 Pearson 

Correlation 

.547**
 1 .752**

 .704**
 .266 .333 .870**

 

Sig. (2- 

tailed) 

.002 
 

.000 .000 .156 .072 .000 

N 30 30 30 30 30 30 30 

X3.3 Pearson 

Correlation 

.725**
 .752**

 1 .429*
 .216 .432*

 .855**
 

Sig. (2- 

tailed) 

.000 .000 
 

.018 .252 .017 .000 

N 30 30 30 30 30 30 30 

X3.4 Pearson 

Correlation 

.359 .704**
 .429*

 1 -.117 .023 .601**
 

Sig. (2- 

tailed) 

.052 .000 .018 
 

.538 .904 .000 
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N 30 30 30 30 30 30 30 

X3.5 Pearson 

Correlation 

.333 .266 .216 -.117 1 .441*
 .462*

 

Sig. (2- 

tailed) 

.072 .156 .252 .538 
 

.015 .010 

N 30 30 30 30 30 30 30 

X3.6 Pearson 

Correlation 

.490**
 .333 .432*

 .023 .441*
 1 .628**

 

Sig. (2- 

tailed) 

.006 .072 .017 .904 .015 
 

.000 

N 30 30 30 30 30 30 30 

Total Pearson 

Correlation 

.804**
 .870**

 .855**
 .601**

 .462*
 .628**

 1 

Sig. (2- 

tailed) 

.000 .000 .000 .000 .010 .000 
 

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

d)  Minat Beli (Y) 

 
Correlations 

Y1 Y2 Y3 Y4 Y5 Total 

Y1 Pearson Correlation 1 .058 .373*
 .334 .204 .520**

 

Sig. (2-tailed) 
 

.760 .042 .072 .278 .003 

N 30 30 30 30 30 30 

Y2 Pearson Correlation .058 1 .366*
 .431*

 .482**
 .596**

 

Sig. (2-tailed) .760 
 

.047 .017 .007 .001 

N 30 30 30 30 30 30 

Y3 Pearson Correlation .373*
 .366*

 1 .786**
 .683**

 .904**
 

Sig. (2-tailed) .042 .047 
 

.000 .000 .000 

N 30 30 30 30 30 30 
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Y4 Pearson Correlation .334 .431*
 .786**

 1 .533**
 .859**

 

Sig. (2-tailed) .072 .017 .000 
 

.002 .000 

N 30 30 30 30 30 30 

Y5 Pearson Correlation .204 .482**
 .683**

 .533**
 1 .784**

 

Sig. (2-tailed) .278 .007 .000 .002 
 

.000 

N 30 30 30 30 30 30 

Total Pearson Correlation .520
**
 .596

**
 .904

**
 .859

**
 .784

**
 1 

Sig. (2-tailed) .003 .001 .000 .000 .000 
 

N 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

2. Uji Reliabilitas 

a)  Brand Ambassador (X1) 

 
Reliability Statistics 

Cronbach's 

Alpha 

 
 

N of Items 

.742 5 

 
b)  Brand Image (X2) 

 
Reliability Statistics 

Cronbach's 

Alpha 

 
 

N of Items 

.768 6 
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c)  Brand Awareness (X3) 
 
 

Reliability Statistics 

Cronbach's 

Alpha 

 
 

N of Items 

.796 6 

 

d)  Minat Beli (Y) 
 
 

Reliability Statistics 

Cronbach's 

Alpha 

 
 

N of Items 

.797 5 
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Lampiran 3 Hasil Uji Analisis Data 

A. Uji Asumsi Klasik 

a)  Uji Linearitas 

1)  Uji Linearitas Brand Ambassador (X1) 
 

2)  Uji Linearitas Brand Image (X2) 
 

 

 
3)  Uji Linieritas Brand Awareness (X3) 

 
 



116 
 

 

b)  Uji Normalitas 
 
 

 

c)  Uji Multikolonieritas 
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d)  Uji Heterokedastisitas 
 

A.  Uji Regresi Linear Berganda 
 

B.  Uji Hipotesis 

a)  Uji t (Parsial) 
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b)  Uji F (Simultan) 
 

c)  Uji Koefisien Determinan R2
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Lampiran 4 Kartu Bimbingan 
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Lampiran 5 Lembar Revisi Ujian Skripsi 
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Lampiran 6 Surat Keterangan Hasil Turnitin 
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Lampiran 7 Hasil Turnitin Jurnal 

 


